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BK Umbrella Industries

1-800-522-5743

BKBK Umbrella Industries Umbrella Industries

1-800-522-57431-800-522-5743  

VISCHER FUNERAL  SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE
VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb.
Ferno® 101-H Mortuary Cot

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 103 &102
Operating Tables

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 

Ferno® Model # 24
Multi-Level, One Man® Cot

BEST Price 
 $169500

   ... MORTUARY COT

     ... MANUFACTURER

        ... SERVICEBEST  

Art Vessels line of Environmentally 
Friendly as well as beautiful Urns

Trigard brings ceremony to the 
cemetery with Healing Tree Vault and 
Memory Rings

Detail of the Healing Tree Vault Cover with Memory Rings

The Memory Ring

DANVILLE,IL— Th e Heal-
ing Tree is a part of a new 
Trigard Celebration of Life
package that allows fami-
lies to participate in an in-
teractive ceremony at the 
gravesite as they say their 
fi nal goodbyes. Trigard test-
marketed the Healing Tree 
at the 2008 NFDA Conven-
tion and 2009 ICCFA Con-
vention, and after receiving 
positive feedback they made 
it available to their network 
of vault dealers at the Trigard 
Convention this July. 

 Th e Healing Tree is designed 
for the white marble Aegean 
vault cover. Th e tree design is 
three-dimensional, and has 
twenty dove-shaped memory 
rings scattered throughout the 
top of the vault. Th e family 
can say their fi nal goodbyes as 
they take a memory ring from 
the Healing Tree as a keepsake 

to wear on a necklace, attach 
to a keychain or simply keep 
in their pocket as a memento 
of their loved one. 
 “Th e Healing Tree creates 
an experience where family 
members can be an active 
participant in the ceremony 
of their loved one. We need 

CONTINUED ON PAGE B7

MISHAWAKA,IN— Beauty, Art 
and Environmental concerns 
were the inspiration for the Art 
Vessels collection. With a selec-
tion of more than 50 designs 
that honor our environment, Art 
Vessels off ers one-of-a-kind piec-
es—some at everyday prices. 
 Th ese vessels, crafted with the 
touch of human artisan hands, 
minds and hearts, are creat-
ed from natural materials that 
shared their own breath of life 
energy. More than 20 Th ailand 
Artisan Guild members work 
daily to create these pieces of 
beauty. It’s important to know 
that no two pieces are exactly 
alike. Th e result—each piece is 
as unique as each of us.
 Because natural substances are 
used—wood, grasses and leaves, 
all urns are eco-friendly. Baskets 
are hand-woven from native 

Elemente, a reclaimed teak wood urn. CONTINUED ON PAGE B8
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CONVENTIONS

Colorado Assoc of Cem-
eteries and Colorado FDA 
Combined Convention - Sep 
9-11, Crowne Plaza Denver 
International Airport Hotel and 
Convention Center, Denver, 
CO. (303) 791-2336.
New York State Assoc of 
Cemeteries Fall Conference 
- Sep 13-16, Sagamore Resort, 
Bolton Landing, NY. Exhibits. 
(518)783-1134.
New Jersey State FDA - Sep 
29-Oct1, The New Taj, Atlantic 
City, NJ. Exhibits. (800)734-
3712.
Washington Cemetery & 
Funeral Assoc - Sep 23-27, 
Coeur d’Alene Golf & Spa 
Resort, Coeur d’Alene, ID. 
Exhibits. (888)522-7637.
Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago 
Hilton & Towers, Chicago, IL. 
Exhibits. (888) 850-8131. 
Selected Independent Fu-
neral Homes - Oct 7-10, Hard 
Rock Hotel, San Diego, CA. 
Exhibits. (800)323-4219.
NFDA - Oct 25-28, 2009, 
Boston Convention & Expo 
Center, Boston, MA. Exhibits. 
(800)228-6332.
Professional Grounds Man-
agement Society - Oct 28-31, 
2009, Louisville, KY. Exhibits. 
(800)609-7467.
CFSA Fall Conference - Nov 
16-17, 2009,  Crowne Pla-
za, Indianapolis, IN. Exhibits. 
(847)295-6630.
Pennsylvania Cemetery, 
Crematory & Funl Hm As-
soc Super Expo - Nov 18-19, 
Greater Philadelphia Expo Cen-
ter, Philadelphia, PA. Exhibits. 
(717) 236-9970.

2010
National Concrete Burial 
Vault Assoc (NCBVA) - Feb 
2-4, Bellagio Hotel, Las Vegas, 
NV.  Exhibits. (800)538-1423.
ICCFA - Mar 10-13, 2010, 
Grand Hyatt & San Antonio 
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.
Kansas, Missouri and Ne-
braska Funeral Directors 
Associations Tri-State Con-
vention - May 2-5, 2010, 
Overland Park Convention Cen-
ter, Overland Park, KS. Exhibits. 
(785)232-7789 or (573)635-
1661 or (402)423-8900.
West Virginia FDA - Jun 
6-10, 2010, Marriott Hotel, 
Charleston, WV. Exhibits. 
(800)585-2351.

Virginia FDA - Jun 13-16, 
2010, Newport News Marriott 
at City Center, Newport News, 
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010, 
Omaha Hilton, Omaha, NE. 
Exhibits. (888) 850-8131. 

SEMINARS/MEETINGS 

The Funeral Service Profes-
sional Association - meets 
every Sunday night online at 
8pm for discussion at www.
embalmer.com.

The Academy Training 
Dates - Sep 10-11, Boomers 
and Beyond; Sep 15-16, Family 
Service Follow-up Programs; 
Oct 20-23, AFP 101; Oct 27-
28, Financial Aspects of Ad-
vance Funeral Planning; Nov 
10-11, Leadership Lessons; 
Jan 19-22, 2010, AFP 101. 
The Academy Training Center, 
Franklin, OH, unless otherwise 
noted. (800)331-6270.

Mt. Ida College and ADEC 
Online Courses - Sep 14-Oct 
9, Drawing Lines in the Sand; 
Oct 19-Nov 13, Spiritual Is-
sues at the End of Life; Nov 
16-Dec 18, Training Facilita-
tors for Children’s Programs 
and Bereavement Support 
Groups. (617)928-4649 or 
www.mountida.edu/ncde

Texas Cemeteries Associa-
tion Maintenance Confer-
ence - Sep 22-23, Holiday Inn 
Beaumont Plaza, Beaumont, 
TX. (817) 336-0584.

ICCFA Fall Management 
Conference - Oct 7-10, 2009, 
Washington, DC. (800)645-
7700.

Jewish Funeral Directors 
of America Annual Meet-
ing - Nov 1-5, 2009, St. Regis 
Monarch Beach Resort, Dana 
Point, CA. (781)477-9300.

2010

ICCFA Wide World of Sales 
Conference - Jan 13-15, 
2010, Riverside Hilton, New 
Orleans, LA. (800)645-7700.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, 2010, 
Marriott Hotel, Charleston, 
WV. (800)585-2351.

CFSA Winter Seminar - Mar 
25-27, 2010, Charleston 
Place Hotel, Charleston, SC. 
(847)295-6630.

NFDA Professional Women’s 
Conference - Apr 8-10, 2010, 
The Mulberry Inn, Savannah, 
GA. (800)228-6332.

CALENDARCALENDARof Events

FUNERAL HOME & CEMETERY 
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If you have a convention, 
Meeting or Seminar  you 
would like to see 
listed here, send 
information 
to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com

Halo International’s Engraving Brochure

Halo introduces the only Memorial Vase which can 
be both Engraved and Personalized
TWINSBURG,OH— Halo 
International has added 
an Engraving Brochure to its 
impressive lineup of exclu-
sive catalogs for the indus-
try. Th e booklet highlights 
many of Halo’s exclusive 
designs and introduces Th e 
Arlington. This gorgeous 
new vase addition in sat-
in goldtone and its satin 
silvetone counterpart Ar-
lington II, have been de-
signed to showcase an ap-
plique, along with custom 
engraving.
 Never before has there 
been a vase which will ac-
commodate an applique. 
Th is fi rst and only memori-
al is a Halo exclusive. Com-
bined with your choice of 
hundreds of appliques, Th e 
Arlington will truly be a 
unique memorial custom-
ized and personalized to 
pay fi tting tribute to the 
deceased.
 For over ten years Halo 
has been the leader in ap-

plique designs, materi-
als and fi nishes featuring 
thousands of unique com-
binations to represent ev-
ery interest, lifestyle, civic 
and military association.
 A brochure featuring the 
newest additions to their 
Applique Encyclopedia is 
available online at www.
halointlcorp.com, or by 
requesting a printed bro-
chure from your Halo In-
ternational Corp. distrib-
utor. Online as well is the 
new Engraving Brochure 
featuring Th e Arlington.
 Halo International Corp. 
located in the Cleveland 
suburb of Twinsburg, is a 
national OEM sourcer and 
procurer of uniquely diff er-
ent products for the Funer-
al, Cemetery, and Religious 
Goods markets. Halo mar-
kets through a national net-
work of Distributors/Job-
bers. Catalogs of our varied 
product line are available 
through our dealers and/or 

you can refer to our web-
site www.halointlcorp.com. 
For more information con-

tact Mark Pennington at 
330-425-3800 or Mark@
halointlcorp.com.

The Column, Solid Elmwood Casket

Apex Casket introduces the Column Solid 
Elmwood Casket

POMONA,CA— Apex Casket is pleased to announce 
a solid elmwood casket, the Column (H-CS16). Th e 
Column casket is hand rubbed with a high gloss fi nish. 
Th e column corners and bronze hardware gives funeral 

homes a luxurious casket off ering at a price that is af-
fordable for even the most budget-minded family. 
 Th ese caskets feature a light champagne velvet beaded 
spread, full lining and a tailored pillow that is suitable 
for men and women alike. Apex continues its commit-
ment to quality and innovation at a very aff ordable price 
with the Column casket.
 In addition to the Column casket, Apex continues to 
bring a full line of aff ordable quality caskets, both tra-
ditional and innovative, to our funeral directors. Apex 
has a continued commitment to provide the funeral in-
dustry with quality products in conjunction with com-
petitive pricing. Watch for more new product releases 
in the coming weeks.
 To see Apex’s entire product line, go to www.apexcas-
ket.com. Email any questions to sales@apexcasket.com. 
Call to request a catalog at 1-888-680-6800

Messenger introduces New Chronicles Leather 
Collection Stationery Series 

Record the fi nal chapter of life with Messenger’s new Chronicles Leather Collection. 

er material is made of high quality, smooth grained 
bonded leather and is currently available in three col-
or options including blue, black, and burgundy. Th e 
charming parchment interior is fully designed with a 
fi ligree border repeating on every page. Uplifting po-
etry throughout the memorial register book provides 
comfort to families. 
 Th e traditional elegance of this series has a broad appeal. 
“While many of our products feature full-color art, we 
realize that many people may prefer more basic colors and 
designs with subtle detail,” states Bob Hoaglund, Vice 

President of Sales and Marketing at Messenger. “We rec-
ognized the need to add variety to the middle merchan-
dising tier to appeal to those families seeking that more 
traditional stationery option. We feel that the Chronicles 
Leather Collection fi lls this need for us.”
 Th e new Chronicles Leather Collection is complete 
with three sizes of service folders, acknowledgement 
cards, prayer cards, two sizes of laminated bookmarks 
and can be ordered in the popular box set. For more 
information about this new stationery series, please call 
Messenger at 1-800-827-5151.

AUBURN,IN— Messenger 
Corporation, the leading 
North American manufac-
turer of funeral stationery 
supplies, has introduced a 
new stationery series enti-
tled the Chronicles Leath-
er Collection. Designed 
with traditional elegance, 
Chronicles is a beautiful 
way to document the fi nal 
chapter of life and makes 
a lasting tribute for future 
generations. The high-
lights of this new series 
are the gold stamped and 
embossed fi ligree border 
on the memorial register 
book cover and the tra-
ditional gold stamped ac-
cents on the book spine. 
 The register book cov-
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From Our Family To  Your Family - Factory Direct

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2009 Chrysler Town & Country

Landau Panels
$75000

plus shipping

$31,50000

Purchase for $53800 per month 

for 72 months

By Jason KellermanBy Jason Kellerman

FACTORY 
DIRECT 

PRICING

2008 Silver Chrysler Town & Country Touring 
with Conversion, 37,000 miles

Floor with rollers, Removable Landau Panels,
Chrome Package, Ready to Use! $23,500.00 

2003 Chevy Venture Extended
with Full Conversion, 49,750 miles

Black/Grey Interior, Floor with rollers, Removable Landau Panels
Ready to Use! $8,395.00

Jason Kellerman formerly head of
Eagle Coach Specialty Vehicle Division

Now Offering
“The same van I made at Eagle Coach for thousands less,

with Factory Direct Pricing!”

Attention Funeral Directors



Page B4 SEPTEMBER 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

For complete Up-To-The-Minute Inventory...

4HEARSE. com

2004 Eagle Cadillac Ultimate Hearse 
 white diamond, black top, neutral leather

1999 Eagle Cadillac Ultimate Hearse
 gold fi remist, gold top, burgundy leather

2003 Eagle Chrysler T&C LXi Funeral Van
 cashmere, cashmere top, gray leather

2003 Eagle Cadillac Ultimate Hearse
 dark blue, dark blue top, blue leather, stainless band

2009 Eagle Cadillac Kingsley Hearse
 black, black top, black leather, band

1998 S&S Cadillac Victoria Hearse
 dark blue, dark blue top, blue leather

2004 Eagle Cadillac Ultimate Hearse
 silver, black top, black leather

2000 Eagle Lincoln Ultimate Hearse
 white, white top, blue leather

2009 S & S Cadillac Medalist Hearse 
 black, black top, black leather

2005 Eagle Cadillac Ultimate Hearse
 silver, silver top, gray leather

2002 Federal Cadillac 46” Six Door Limo
 white, white top, blue leather

FUNERALCOACH.FUNERALCOACH.comcom

Twin Cities
1-800-639-0604

763-576-3934

Chicago 

1-800-4-HEARSE
847-577-8400

Sales • Service • Financing • Leasing

Wide
Floor!

Urn Enclaves
Cot Mates
Van Panels
Flag Staffs

ACCEPTEDACCEPTED

2002 Eagle Cadillac Ultimate Hearse
 white diamond, white diamond top, neutral leather

Rebate!

Low
Miles!

Low
Miles!

Low
Miles!

Low
Miles!

4 PARTS

Med Sled First Call Case Study: Parker 
Mortuary in Joplin, Missouri

Puppy Paws Inc. 
introduces Memory 
Lockets 

PITTSBURGH,PA— Puppy Paws Inc. has added Memory 
Lockets to their Puppy Paws® Jewelry Collection. Th e new 
sterling silver and 14k gold Memory Lockets are available 
as hearts, ovals or round, two-sided shapes. Th ey are all em-
bellished on the front simply with a “uni-species” Puppy 
Paw® and are able to hold cremains, locks of hair or photos 
of a beloved pet. Th e cremains and locks of hair are perma-
nently held in place by a clear, permanent, acrylic resin.
 Every locket is completely customizable. Th e small Puppy 
Paw® on the front can hold a birthstone color Swarovski crys-
tal but they can also hold a larger paw. Larger paws are able to 
hold cremains and/or a number of Swarovski crystals to create 
a Mother’s Paw™. In addition, each locket comes with an 18”, 

L J Enterprises offers Howard Miller 
Scattering Tubes

JOPLIN,MO— In the funeral industry, the 
removal of bodies continues as an important 
challenge because respect for the deceased is 
of the highest value.  

Rick Bailey, Funeral Director at Parker 
Mortuary in Joplin, has served in the fu-
neral industry for more than 30 years and 
has seen his share of diffi  cult removals. In 
recent years, Bailey began to notice diffi  cult 
removals becoming more frequent due to an 
increase in the number of overweight and 
obese people.
 Parker Mortuary recog-
nized the need for a new re-
moval method that would 
save time and diminish the 
chance of injury to workers’ 
backs. Even more important-
ly, they needed a product that 
would perform a removal in a 
respectful, professional man-
ner that minimized distress to 
the onsite family members 
coping with their loss.
 When Bailey saw an ad for 
the Med Sled First Call, a re-
moval sled that cocoons the 
deceased body and maneu-

Rick Bailey

The Med Sled First Call

vers easily, he immediately saw the bariatric 
sled as a solution to some of his most diffi  cult 
removals.  Because the bariatric sled can sup-
port up to 1,000 pounds, choosing the First 
Call was an easy decision for Bailey.
 Since receiving the First Call removal sled 
about eight months ago, the product has been 
in continuous use. Th e day the First Call ar-
rived at Parker Mortuary, Bailey received a 
call for one of the most diffi  cult removals he 
has seen in his many years of experience. 
  “It was very ironic,” said Bailey. “Th e day 
we got the sled, we a got a house call for a 

6’7”, 550-pound deceased…on the second 
fl oor in the back of the house, down a nar-
row and cluttered hallway.” 
 Positioning the First Call, Bailey and a 
law enforcement offi  cer maneuvered the 
deceased onto the sled and guided it off  the 
bed. Pulling the sled through the hall, they 
easily guided it around a corner, down the 
stairs and out the front door.
 Prior to using the Med Sled First Call, 
Parker Mortuary had to resort to less respect-

ful removal methods, such as 
using sheets to hoist or drag 
the body.
  “A removal of this size 
would typically require four 
to fi ve men, and at least an 
extra half an hour,” said 
Bailey. “Th e sheriff  and the 
coroner, who had given us a 
heads up that the deceased 
was a very large person, were 
very impressed.”
  “Two or three people can 
do the removal and the sled 
just slides so you can go on 
hardwood or carpet or what-
ever,” said Bailey.  “Th e built-

in stair brake eases the body down stairs with-
out any bouncing. Th is product won’t blow 
your budget and it saves your back.”
 Extremely satisfi ed with the low cost and 
maneuverability of the product, Bailey would 
recommend the First Call Removal sled to 
anyone in the funeral industry, especially 
smaller funeral homes that cannot aff ord a 
larger, bariatric cot.
 For additional information on the Med 
Sled First Call, please visit their web-
site at http://firstcallremoval.com or call 
(866) 207-5993.

Howard Miller Scattering Tube

LAWRENCEVILLE,GA— 
L J Enterprises has added 
Howard Miller Scattering 
Tubes to their growing me-
morial product line. Th ese 
tubes are a perfect way to 
allow family members to 
be part of a memorial and 
to still keep as a memento. 
Th e 6-cubic-inch tubes are 
made specifi cally to fi t in-
side Howard Miller memo-
rial chests.
 Company owner Lar-
ry Cooper says that he is 
committed to continually 
updating his product of-
ferings to refl ect the lives 
and personalities of the de-
ceased.  He is very pleased 
to off er Loving Memories 
Keepsakes designed by art-
ist Jay M. Rotberg featuring 
his signature style refl ect-
ing the warmth and love of 
family and friends through 
sculptures. Cooper also 
has added Memory Frames
and Eternal Image Major 
League Baseball Urns. Pet 
products released this sum-
mer include Cat Fanciers 
Association and American 
Kennel Club urns.  

Beginning September 
2009, L J Enterprises will 
also off er African-Ameri-
can and Hispanic Precious 
Moments™ Youth Caskets. 
The 20-gauge sealer cas-
kets with swing hardware 
are handcrafted in the USA 
and are available with pink 
accents for girls and blue 
for boys. Like the current 
Precious Moments™ cas-
kets featuring Caucasian 
angels these long-awaited 
versions will be available 
in four sizes ranging from 
30” to 66”.  Coming soon 
to L J Enterprises is the line 
of eco-friendly products by 
Art Vessels.

 L  J  Ente rpr i s e s  was 
founded in 2003 as a busi-
ness-to-business supplier 

of Howard Miller memori-
al clocks. By knocking on 
doors, use of the Internet, 
and most of all, word of 
mouth, the company has 
grown to off er a tremen-
dous selection of products 
at price points for almost 
anyone. View all of L J En-
terprises’ products at www.
cremationurnsdirect.com. 
For more information, 
contact Larry Cooper at 
(678)778-6018 or sales @
cremationurnsdirect.com, 
or write L J Enterprises, 
1793 Pine Circle, Law-
renceville, GA 30044.

14k or sterling silver chain.
 As always, only one Memo-
ry Locket is created by Puppy 
Paws® at a time to insure that 
absolutely no cremains are 
mixed up or misplaced. Any 
cremains not sealed in the 
pendant are returned to the 
owner for safe keeping.
 Th e Puppy Paws® Collection 
includes sterling silver and 

14k paw-shaped necklaces that feature the pet’s birthstones or 
Swarovski® birthstone colored crystals. For rescue pets the ac-
tual birth date is not necessary because Puppy Paws® believes 
that rescue pets are “re-born” once they go home with their 
forever family. Th e month they go home off ers them entirely 
new life thus a new “birth month.”
 Th e re-homing of rescue pets has been a large mission for 
Puppy Paws since their beginning and they have been able 
to help with an ever expanding Contribution Program. As 
of today, they have over 250 members throughout the U.S. 
and Canada that receive funding other benefi ts from the 
program
 Puppy Paws®, Inc. is a Pittsburgh-based designer of fi ne jew-
elry for animal lovers. Puppy Paws® are available online at www.
puppypaws.com, and in select jewelry stores and pet boutiques 
throughout the United States, Canada, UK and the UAE.
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Funeral Directors Research, Inc.
AMRA INSTRUMENT, LLC

623 N. Tower (P.O. Box 359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www. preproomdirect.com

$69.$69. 9595

$79.95$79.95

$89.95$89.95

F.A.C. Marketing offers cost-effective Preneed
Lead Generators

Homesteaders listed 
among Ward Group Top 
50 Performing Life & 
Health Insurers 

Dove Urns, Inc. announces Greater Coverage and 
Additional Products

FuneralHomeLoan.com 
Website Launches 

Site addresses need 
for dependable 

fi nancing solutions for 
Funeral Homes even 
as many banks are 
leaving the market

NEW BRITAIN,PA— Securing loans to acquire or refi nance 
funeral home operations is becoming increasingly challenging 
as banks cut back credit availability. Faced with increasing de-
linquency rates, falling property values and deteriorating loan 
portfolios business lenders have signifi cantly tightened lend-
ing criteria. Many traditional lending sources have stopped 
issuing new loans for “special-use” properties entirely.
 “Th e lending environment is particularly challenging for 
small business owners with unique properties like funeral 
homes,” says commercial mortgage specialist Ken Kaplan. 
“Not long ago, funeral homes were preferred loan custom-
ers and excellent fi nancing options were available at the 

local bank. Now it’s more 
important to know about 
the various loan programs 
available and which lend-
ers are active in the funeral 
home market.”
 According to Kaplan, tar-
geting the most appropriate 
combination of loan pro-

gram and lender is the key to getting your project funded. 
It’s also important to plan for a successful loan process by 
organizing your documents in advance and leaving enough 
time for the banks to conduct a thorough underwriting. 
 Th e new FuneralHomeLoan.com website provides over-
views of the various loan programs available to funeral home 
owners as well as an explanation of the loan process. “How 
to get a GREAT Commercial Loan,” a free Special Report 
available at the site, provides actionable steps to help any 
business improve its access to outstanding bank fi nancing.
 “Proper fi nancing is an essential part of every successful fu-
neral home operation” says Kaplan. “Th is site provides spe-
cialized information designed to deliver dependable fi nancing 
options to independent funeral home operators. Th ey need 
this information to make sure the funding they receive off ers 
the best possible rates and terms for their unique situation.”
 For more information about Funeral Home Financing, 
visit www.FuneralHomeLoan.com or call Ken Kaplan at 
215-230-1885.

Bass-Mollett introduces 
new Funeral Industry 
Traffi c Signs

GREENVILLE,IL— Bass-
Mollett introduces traf-
fic signs to the funeral in-
dustry. The bright yellow, 
lightweight, fold-up traf-
fic signs are an excellent 
addition to their product 
line and definitely an as-
set to the funeral director. 
Within a matter of sec-
onds, the funeral director 
can designate parking ar-
eas simply by opening the 
traffic sign and putting it 
in place.
 The traffic signs set up 
quickly, fold for storage, 
and have a convenient 
handle for carrying. Their 
plastic construction won’t 
rust. Signs are 11¾” wide 
at the base, 24” tall and 
are a bright yellow with 
graphics on both sides.
 For more information 

about Bass-Mollett’s com-
plete line of funeral prod-
ucts, call 800-851-4046 
or visit their newly up-
dated web site at www.
bass-mollett.com.

GALLATIN,TN— When Dove Urns moved its headquar-
ters from Sarasota, Florida to Gallatin, Tennessee, the 
company was challenged to meet the needs of its existing 
customers while growing its business in a new area. Under 
Heather Taylor-Parham’s direction, that’s occurring.
 Dove Urns started in Florida almost 20 years ago. In 
2006, the company made dramatic changes—new owners 
took over and the headquarters relocated. “Th ose were big 
changes for us as well as for our customers,” said Parham. 
“As with any small, family owned business, we know that 
there is a lot of competition but also there are strong loy-
alties in this business. We worked hard to re-establish re-
lationships that were lost when the original owners sold. 
Our greatest strength is that we work very hard to give a 
funeral director a reason to pick up that phone and place 
their order with us.”
 Dove Urns carries a unique selection of urns including 
the beautiful handcrafted Dove Urn Oak cube, (designed 
by the original owner); imported and cultured marble 
urns; hand-spun copper, bronze, aluminum, and brass urns 
from Terrybear Urns and Memorials. Keepsake Hearts and 
the precious “Serenity Angel” series add quite a variety of 
choices for the family. “I remind my funeral directors that 
Keepsakes do not have to be sold only during cremation 
services,” said Parlham. “If you are not off ering keepsakes 

to families who request burial services, you’re really miss-
ing a great sales opportunity. Keepsakes are used to hold a 
portion of the burial site soil, petals from a fl ower arrange-
ment, or a lock of hair. All can provide a sense of comfort 
and truly become an important keepsake.” 
 “If we do not carry a particular urn, we have many options 
to serve your needs,” she continues. “Dove Urns now carries 
urns and keepsake pieces from Terrybear, Sinosource, as 
well as many other reputable manufacturers and distributors. 
Of course a full complement of other lines such as Crowne 
Vaults, Howard Miller Scattering Tubes, and Cot Covers 
by Final Embrace are available through Dove Urns, Inc.”
 “As our Tennessee customer base expands, especially in 
the Nashville area, we are able to off er more products. We 
envision a future where you can make one call for most of 
your memorial needs. We can provide product to our cus-
tomers quickly since we ship directly from our warehouse 
in Gallatin or, we can have an item expedited directly from 
one of our manufacturers. Th e possibilities are endless! We 
are looking forward to a long-term relationship with our 
existing Florida clients as well as all of our new clients in 
Tennessee and the surrounding areas,” said Parham.
 See what’s new by visiting their website at www.doveurnsinc.
net, or call Dove Urns, Inc. at 1-866-393-DOVE (3683). E-
mail Heather Parham at doveurnsinc@comcast.net.

BURLINGTON,IA— During these 
uncertain fi nancial times it is impor-
tant to invest your marketing budget 
wisely. F.A.C. Marketing off ers af-
fordable, cost-eff ective preneed lead 
generators.
 “Th ese days we are all looking to 
turn pennies into dollars,” said Derek 
Baker, Account Executive for F.A.C. 
Marketing. “A fresh direct mail cam-
paign can do just that. For just pen-
nies you can generate a lead which 
turns into a sale. Because direct mail 
campaigns are so aff ordable, just one 
sale can pay for the entire campaign 
and have you seeing profi ts quick.”

 As a full-service marketing agency, 
F.A.C. Marketing has been process-
ing direct mail internally for the past 
seven years. With a keen understand-
ing of postal regulations, their pro-
fessionals are able to get you the best 
price on your mail.
 In addition to its aff ordability, di-
rect mail also gives families a vehicle 
with which to contact you for infor-
mation. Leads are delivered right to 
your door.
 Recent studies have found that busi-
nesses who continue to advertise dur-
ing a recession end up reaping the 
benefi ts in sales and profi ts. Keep 

your business moving forward with 
an aff ordable direct mail program. 
 F.A.C. Marketing is a full-service 
marketing agency. With years of ex-
perience and concentration in the 
funeral industry, the professionals 
at F.A.C. Marketing are dedicated 
to providing custom marketing so-
lutions to each individual funeral 
home. 
 For more information on F.A.C. 
Marketing’s preneed lead generating 
direct mail, or any of their services, 
please call 800-800-5809. A monthly 
e-newsletter is also available. Sign up 
at www.facmarketing.com. 

DES MOINES,IA— Ward 
Group®, an independent fi rm 
specializing in insurance in-
dustry benchmarking and 
best practices, has included 
Homesteaders Life Com-
pany in its 2009 list of 50 
top performing life and health 
insurers in the United States. 
More than 800 insurers were 
analyzed for this year’s bench-
marking.
 Each company must pass 
certain safety and consistency 
screens and achieve superior 
performance over a fi ve-year 
period prior to being recog-
nized among the top 50. Jeff  
Rieder, president of Ward 
Group explains, “In select-
ing the Ward’s 50 we identify 
companies that pass fi nancial 
stability requirements and 
measure their ability to grow 
while maintaining strong cap-
ital positions and results.”
 Homesteaders has met 
the volatility of the past 18 
months with resolve, adher-
ing to the long-standing fi -
nancial management philos-
ophies that have helped the 
company withstand the pres-
sures of no less than 13 crises 
that had profound eff ects on 
the U.S. and world economy. 

Th roughout these trying times 
Homesteaders has made good 
on its promises to policy own-
ers and funeral home owners 
while also emerging as a na-
tional leader in prearranged 
funeral funding.
 “There is a great deal of 
fear and uncertainty among 
funeral home owners about 
which pre-need funding com-
panies are secure,” says Gra-
ham Cook, Homesteaders 
president. “We hope being 
included among this presti-
gious list of top-performing 
insurers gives people in fu-
neral service another reason 
to be confi dent that Home-
steaders is the safe and secure 
option for their families and 
their businesses.”
 For more information about 
the 2009 Ward’s 50 visit 
www.wardinc.com/wards50/
life-health.php.
 Focused solely on funeral in-
surance funding and support, 
Homesteaders Life Compa-
ny is a market leader associ-
ated with more than 3,000 
funeral homes and 8,000 li-
censed agents across the Unit-
ed States. Visit www.home-
steaderslife.com for more in-
formation.
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Removal Roller Bed
Fits various sized vehicles and 
will accommodate infant and 
child caskets.

Constructed from Aluminium.

Fits a standard 7/16" Bier Pin.

A cot and the bed will fit in most 
mini vans.

Urn Holder
DNR Industries is pleased to introduce an economical approach 
to transporting urns in preexisting funeral coaches. Our new 
urn holder is attractively chrome plated and adapts easily to the 
existing hardware in your coach.

The urn holder comes in a convenient carrying case and has been 
carefully designed to accommodate all urn shapes.

PO Box 42014,  Conestoga Mall
Waterloo, Ontario, Canada N2L 6K5

Phone 519-746-0194    Fax 519-884-8319    Toll Free 877-345-2097
E-mail dnr@hearseparts.com   

www.hearseparts.com

 Length Width Weight
 82" 22" 24 lbs 
 87" 22" 25 lbs
 92" 22" 26 lbs 

Bier Pins sold 
separately

DNR INDUSTRIES LIMITED

SEE  US AT BOOTH 866

Eternal Image announces 
move to OTC:BB from 
Pink Sheets 

Bereavement Booklets from Medic Publishing

Continued fr om Page B1

Trigard Healing Tree Vault 
and Memory Rings

to remember that the services we provide are really for the liv-
ing,” says Linda Darby-Sempsrott, CEO of Trigard.
 A family can celebrate a life lived with the Healing Tree 
commemorative poem that is provided with Trigard’s Healing 
Tree kit. Trigard also off ers literature with a tear-away poem, 
a marketing DVD that shows the Healing Tree being used 
at the gravesite, and everything needed to display the Heal-
ing Tree in the funeral home, including extra memory rings, 
necklaces, key rings, and jewelry stands.
 Contact your nearest Trigard dealer for more information 
about the Healing Tree burial vault. Th e Healing Tree cer-
emony provides closure and new memories that are forever 
etched into a family’s hearts. 
 Trigard is a family owned and operated business based in 
Danville. Trigard has catered to the varying needs of the death 
care industry since the 1960s. Trigard regularly hosts Trigard 
University, a program dedicated to assisting dealers and fu-
neral directors by providing the necessary tools to make their 
fi rms succeed in today’s competitive environment. Trigard 
believes that by working closely with other death care pro-
viders, we enhance our knowledge of the industry and stay a 
step ahead in today’s changing marketplace.

FARMINGTON HILLS,MI— 
Eternal Image, Inc. (OTC 
BB: ETNL), a public com-
pany engaged in the de-
sign, manufacturing and 
marketing of  l icensed 
brand image funerary 
products such as caskets, 
urns,  monuments and 
vaults, announced that its 
common stock has com-
menced trading on the 
OTC Bulletin Board on 
July 14, 2009, following 
approval of its applica-
tion by FINRA. Th e new 
OTC.BB trading symbol 
is ETNL.OB. 
 “The move to the OTC 
BB is central to our plans 
to grow our company and 
strategically increase our 
revenues,” said Clint My-
tych, CEO, Eternal Im-
age. “This is a rare event 
and literally changes the 
playing field for Eter-
nal Image. We believe it 
will help us attract new 
investors, new capital, 
new manufacturing, new 
distribution opportuni-
ties, and allow us to grow 
in exciting new ways. I 
would like to give special 
thanks to our sharehold-
er base, company officers, 
and the many profession-
als that worked incredi-
bly long hours to get this 
project across the finish 
line for us.” 

 Th e OTC Bulletin Board® 
(OTCBB) is a regulat-
ed quotation service that 
displays real-time quotes, 
last-sale prices, and vol-
ume information in over-
the-counter (OTC) equity 
securities. An OTC equity 
security generally is any 
equity that is not listed or 
traded on NASDAQ® or 
a national securities ex-
change. OTCBB securities 
include national, regional, 
and foreign equity issues, 
warrants, units, ADRs, 
and Direct Participation 
Programs (DPPs). 
 Eternal Image, found-
ed in 2002, is headquar-
tered in Farmington Hills, 
MI. Th e company is the 
first and largest manu-
facturer and marketer of 
licensed brand image fu-
nerary products.  Cur-
rently, the company of-
fers urns and caskets that 
feature licensed images 
from Major League Base-
ball™, STAR TREK™, Col-
legiate Licensing Corpo-
ration™ and other well-
known brands, as well as 
pet urns and garden me-
morial stones featuring the 
American Kennel Club™ 
and Cat Fancier’s Associa-
tion™. For more informa-
tion about EI, visit www.
EternalImage.net or call 
1-888-6-CASKET. 

EDINA,MN— Grief Resources Catalog, an online book-
seller featuring bereavement literature, DVDs and tapes for 
professionals as well as individuals dealing with grief has 
featured the quick-read grief booklets of Medic Publish-
ing for more than ten years. Medic Publishing is one of 
the most trusted niche publishers of inexpensive booklets 
for the bereaved as well as providing an extensive line of 
health care booklets designed to educate patients.
 Medic Publications is known for its thoughtful series of grief 
booklets – fi rst and foremost among them is Amy Hillyard 
Jensen’s very popular grief booklet, Healing Grief. Published 
in 1980, this booklet has sold over 4.5 million copies. Th e 
other six booklets featured in the Grief Resources Catalog in-
clude: Curando El Pesar (Spanish version of Healing Grief), 
Healing - A Father’s Grief by William Schatz, Parent’s Grief - 
Help and Understanding After Th e Death of a Baby by Carol 

Parrott, Sibling Grief by Marcia G. Sherago, LOSS – How 
Children and Teenagers Can Cope with Death, by Patricia L. 
Papenbrock, R.N. and Robert F. Voss, M.A., Q.M.R.P., 
and Children’s Grief – How to Help the Child Whose Parent 
Has Died, also by Papenbrock and Voss.
 For additional information about these publications or 
a free, printed catalog or to order materials, contact Grief 
Resources Catalog on the Internet at www.griefresources-
catalog.com. Grief Resources Catalog carries more than 
50 diff erent grief booklets, books, DVD’s and tapes. Grief 
Resources Catalog, 5021 Vernon Avenue, #209, Edina, 
MN 55436. Call (952) 922-3469. E-mail: williams@grie-
fresourcescatalog.com.
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T.C. Polystyrene
HEADRESTTM

DURABLE
(It’s polystyrene.)

VERSATILE
(4 heights for head, arm or leg –
stabilizes, supports and positions
remains for easier, faster embalm-
ing, dressing and shipping.)

DISPOSABLE
(So inexpensive you never need
worry about loss from negligence
or theft; ideal for AIDS, Hepatitis
and Herpes cases.)

REUSABLE
Minumum quantities of 36 or
more; ask for special discount
rates on large quantities.) F.O.B.
shipping point.

727-391 -7498
if no answer call 800-321-0566

3833 Darston Street, Palm Harbor, Florida 34685
order@transcontainaire.com

T.C. HeadRests are offered by

the makers of internationally used 

TransContainaire® Shipping Units.
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grasses and take 16 steps to 
produce. Hand-turned urns 
made from mango wood or 
bamboo are crafted on a lathe 
then finished with natural 
stains. Lotus leaves, driftwood 
and silk embellishments may 
be used for decoration. Re-
newable resources, fi nished 
with waxes, paints and oils, 
are the focus in this environ-
mentally-friendly product. 
 Families who want a unique 
yet aff ordable artistic urn for 
a loved one have to look no 
farther than the Art Vessels 
line. Creator Michael An-
thony and Designer Janet 
Wagner know that beauty in-
spires joy and joy can help to 

Art Vessels line of Environmentally 
Friendly as well as beautiful Urns

Aurora partners with Tributes.com to 
enhance Funeral Home Websites 

Trigard joins Social Networking Sites

The Essential Planning Group forms new division dedicated to helping 
Cemeterians increase Earnings 

soften grief. Michael Anthony 
passionately states that “Art is 
the foundation of these vessels 
because beauty elevates the 
spirit and soothes the soul.” 
Michael’s goal was to build 
urns that provide comfort in 
the aftermath of a loved one’s 
passing. Th ese unique pieces 
can be displayed at home or 
interred in a natural setting so 
to return to the earth. 
 Full-size urns, companion 
urns and keepsakes in sizes 
ranging from 50 to 420 cubic 
inch capacity are available. El-
emente, a reclaimed teak wood 
keepsake urn is a favorite of 
pet owners or people who 
enjoy the outdoors. (Similar 

full-size is also available.) Des-
tine, a basket with a painted 
fi nish, or the rounded mango 
wood Sparkle make strong vi-
sual statements. 
 Off ering these as pre-need 
items allows the family to take 
the Art Vessel home to enjoy 
now as a user-friendly piece 
and to use later as a fi nal re-
pository. Having a familiar 
piece returned to the home 
lessens the shock a family may 
feel after a loved one’s pass-
ing.
 Extremely unique designs 
are available upon request. 
For more information, please 
visit www.artvessels.com or 
call 866-763-0485.

BEAVERTON,OR— Th e Essential Plan-
ning Group, a leading provider of death 
care industry services since 1993, an-
nounced that it has expanded its services 
by the formation of National Cemetery En-
dowment Care Trust Services (NCECTS), 
which is focused exclusively on helping 
small and mid-sized cemeteries increase 
monthly earnings from their endowment 
care investments.
 “Our cemetery clients tell us that their 
biggest challenge is meeting their ever-
increasing maintenance costs with their 
monthly earnings. It’s a gap that is very 
hard to close,” said Hal Martin, Th e Es-
sential Planning Group’s CEO and a pio-
neer in developing master trust programs 
for both preneed and endowment care. “We 

formed NCECTS based on client feedback 
and our confi dence that we could serve this 
pressing need. Our experience managing 
master trusts and developing state specifi c 
administrative and investment guidelines 
uniquely positioned us to create and launch 
this service.”
 Portland Management, Inc., which 
owns and operates three cemeteries, three 
mausoleums, and four funeral homes 
in Oregon, provides early testimony to 
NCECTS’ eff ectiveness in narrowing the 
gap between revenue received and main-
tenance expenditures. “We have used Th e 
Essential Planning Group services for pr-
eneed funeral plans for many years,” said 
David Schroeder, CEO of Portland Man-
agement, Inc. “Th ey had a great track re-

cord providing those services so we asked 
them if they could help us with our cem-
etery endowment care returns.” Schroeder 
added that “We are all very familiar with 
the constant fi nancial challenges of keep-
ing our cemetery properties in ‘top notch’ 
condition while income from endowment 
care continually goes down as maintenance 
expenses increase.” Schroeder’s discussions 
with Th e Essential Planning Group helped 
catalyze formation of NCECTS. “We were 
very pleased to fi nd out they could, indeed, 
help us,” said Schroeder. 
 Since moving his organization’s endow-
ment care funds to NCECTS, Schroeder 
said he could “already see a positive mate-
rial diff erence in income from our cemetery 
operations maintenance fund. Now that 
NCECTS is generating additional income 
for us, it has dramatically helped narrow the 
gap between revenue received and mainte-
nance expenditures.”
 “Producing positive business benefi ts for 
clients like Portland Management, Inc. is 
our mission,” said Craig Martin, Th e Es-
sential Planning Group’s CFO and vice 
president. “We specialize in managing en-
dowment care income streams by investing 
in both traditional and alternative invest-
ments, selected to maximize risk-adjusted 
returns. Th is is unique in the industry. An 
added strength is the NCECTS team of 
nationally respected trustee, depository 
and investment professionals to ensure 
that NCECTS sustains the highest levels 
of integrity, safety, and compliance.” Mar-
tin added that, in addition to NCECTS’ 
investment acumen, the company main-
tains a full-time, on-site compliance man-

ager and longstanding relationships with 
fi nancial institutions, regulatory agencies, 
and industry leaders to remain current with 
legislative and regulatory requirements.
 NCECTS is a turnkey service designed to 
ease enrollment and enable disbursement 
fl exibility. NCECTS’ value-added services 
include assistance with tax reporting, com-
puter services, and compliance. Hal Mar-
tin, who founded Th e Essential Planning 
Group with a vision to drive business ben-
efi t through service, summed up NCECTS 
as the company’s way to “help cemeterians 
manage the complex needs and require-
ments necessary to be competitive in to-
day’s environment.”
 Th e Essential Planning Group, founded 
in 1993, provides comprehensive death care 
industry services that help its customers 
benefi t from their experience and rely on 
their expertise. Th e Group is recognized as 
one of the leaders in its fi eld based on its 
in-depth industry knowledge, expert sup-
port and service, and the innovative ser-
vices and solutions introduced since com-
pany inception. Nationwide independent 
funeral homes, cemeteries, and state asso-
ciations form the Group’s customer base 
utilizing the Group’s six distinct off erings: 
American Funeral & Cemetery Trust Ser-
vices (AFCTS), National Cemetery En-
dowment Care Trust Services (NCECTS), 
Th ird Party Administration, Preneed Insur-
ance, American Prepaid Cremation Service 
(APCS), and Worldwide Travel Protec-
tion.
 For additional information visit www.
ncects.com and www.EssentialPlanning-
Group.com

DANVILLE,IL— Trigard is 
joining the social network-
ing trend by adding Twitter, 
Linked In, and Facebook 
to their marketing scheme. 
Trigard is excited about ex-
periencing the new client 
relationships that will devel-
op from these websites.
 Social Networking web-
sites can be very useful to 
market a business. These 
websites are a free way to 
build networks. Just by 
signing up you can create 
an account and begin mak-
ing “friends” on your page. 
It is a quick and easy way to 
socialize with others in your 
business fi eld and build a 
client base! 

 “At Trigard we are always 
looking for ways to better 
communicate with those 
in our profession as well 
as to help tell our story to 
consumers. We are excited 
about the new possibilities 
that the social networking 
trend will provide!” said 
Linda Darby-Sempsrott, 
CEO of Trigard. 
 Trigard will be featuring 
any promotions or new 
products as they become 
available. Trigard Bronze, a 
division of Trigard can also 
be found on Twitter, Linked 
In and Facebook. Trigard is 
looking forward to learning 
and growing with the up 
and coming trend of social 

networking. 
 Trigard is a family owned 
and operated business based 
in Danville, Illinois. We’ve 
catered to the varying needs 
of the death care industry 
since the 1960s. Trigard 
regularly hosts Trigard Uni-
versity, a program dedicated 
to assisting dealers and fu-
neral directors by provid-
ing the necessary tools to 
make their firms succeed 
in today’s competitive en-
vironment. Trigard believes 
that by working closely with 
other death care providers, 
we enhance our knowledge 
of the industry and stay a 
step ahead in today’s chang-
ing marketplace.

AURORA,IN— Aurora Cas-
ket, the largest privately held 
casket manufacturer in the 
U.S., and Tributes.com, 
the online resource for local 
and national obituary news, 
have announced a strategic 
partnership to enhance Au-
rora’s new website solution 
for funeral homes with Trib-
utes advanced multi-media 
obituary technology.
 Aurora’s new WebConnect 
Marketing System helps fu-
neral homes reach out to 
families in new ways while 
reinforcing the fi rm’s brand 
identity. With the integrat-
ed Tributes, families can 
preserve the meaningful 

stories of their loved one’s 
lives with unlimited text, 
photos, video, music and 
more.
 Th e Tributes platform also 
offers enhanced obituary 
searching capabilities and 
the opportunity to register 
for obituary email alerts on 
the funeral home website as 
well as national distribution 
of all obituaries and tributes 
on Tributes.com.
 With the Tributes inte-
gration, Aurora WebCon-
nect users will be featured 
in the Tributes.com Funer-
al Home Finder as Tributes 
preferred partners – pro-
moting their funeral home 

identity and driving traffi  c 
back to their site.
 “The Internet has clearly 
emerged as a vital information 
resource and communica-
tion medium between funer-
al homes and families,” said 
Marty Strohofer, Director 
of Creative Marketing at Au-
rora. “One of the core func-
tions of funeral professionals 
is to inform the community, 
and for that matter, the world, 
that someone has died. Trib-
utes provides a platform for 
distributing that information, 
and provides an interactive 
multi-media memorial that 
engage consumers at the fu-
neral home website.”



Page B9 SEPTEMBER 2009 FUNERAL HOME & CEMETERY NEWS S ec ti on  B

 



Page B10 SEPTEMBER 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

The government wears many hats. We put them all in one place.

Looking for one place to get fast answers to your questions about government benefi ts and services? From Social 
Security benefi ts to government jobs to tips on cutting energy costs, USA.gov has you covered. It’s your offi cial 
source for all federal, state and local government information. Now that’s something you can hang your hat on.

A public service message from the U.S. General Services Administration.

Patchwork Memorials to provide Free Websites to 
Funeral Homes

Tributes.com and 
FuneralNet partner 
to deliver Best-in-
Class Online Obituary 
Solutions
BOSTON,MA— Tributes.
com, the online resource for 
local and national obituary 
news, announced today that 
they have established a stra-
tegic partnership with Fu-
neralNet, the original and 
largest full-service provid-
er of custom funeral home 
websites since 1996. 
 FuneralNet will off er its 
customers the ability to ac-
cess a variety of tightly in-
tegrated obituary and trib-
ute solutions based on the 
Tributes.com national plat-
form. Th is is made possible 
through the new automat-
ed distribution of all posted 
obituary notices to the pop-
ular Tributes.com national 
Internet destination and the 
Tributes network of online 
media partners. Th is online 
national obituary-listing 
solution provides families 
around the country a place 
to list obituaries that, when 
contrasted with traditional 
print obituaries, is higher in 
quality, substantially lower 
in cost and permanent in 
nature. 
 FuneralNet customers will 
be able to select the obitu-
ary solution for their web-
site that best suits their busi-
ness needs – ranging from 
standard online obituaries 
posted on both the funeral 
home website and Tributes.
com, to fully integrated 
Tributes.com multi-media 
tribute off erings complete 
with unlimited photos, mu-
sic, video and more. With 
Tributes.com products, 
funeral homes have an in-
creased opportunity to gen-
erate new revenue streams 
for their businesses. 
 “Tributes.com is quick-
ly becoming recognized 
by consumers and funeral 
homes as the centralized 
national resource for last-
ing online obituaries and 
tributes. By partnering with 
Tributes.com, our clients 
can off er their families an 
inexpensive yet far superi-
or alternative to newspaper 
obituary listings along with 
enhanced tribute capacities 
while simultaneously im-
proving their bottom lines. 
Th at’s a win-win opportu-
nity,” said Michael Turk-
iewicz, FuneralNet Presi-
dent. 
 Monster.com founder Jeff  
Taylor offi  cially launched 
Tributes.com in February, 
2008 with the goal of cre-
ating a single national plat-
form which allows people 
across the country to reliably 
locate obituary news and to 
share the rich stories of their 
loved one’s lives. 
 “With the decline of the 
newspaper industry and the 
rapid transition of obitu-
ary classifi eds from print to 
online, the funeral service 
profession has an opportu-
nity to infl uence the direc-
tion of a new application of 

technology that could revo-
lutionize a critical facet of 
their business,” said John 
Heald, a fourth-generation 
licensed funeral director and 
Vice President of Sales & 
Business Development for 
Tributes.com. “Tributes.
com is playing a pivotal role 
in providing funeral homes, 
in collaboration with impor-
tant partners like Funeral-
Net, the tools and products 
they need to not only be pre-
pared for but to capitalize on 
this important market shift. 
“
 Tributes.com is the on-
line resource for current 
local and national obituary 
news, lasting personal trib-
utes and online community 
providing support during 
times of loss and grieving. 
Through one centralized 
national web destination, 
with over 84 million cur-
rent and historical death 
records dating back to the 
1930s, Tributes has made 
obituary and online me-
morial service information 
easily accessible so people 
can come together online 
and offline to remember 
and share the treasured sto-
ries of the important peo-
ple in their lives who have 
passed away. Monster.com 
and Eons.com founder Jeff  
Taylor offi  cially launched 
Tributes.com in February, 
2008. Eons, Inc. and Dow 
Jones & Company are stra-
tegic partners in Tributes, 
Inc. For more informa-
tion about Tributes.com, 
please visit our website at 
www.tributes.com or con-
tact John Heald directly at 
617-337-9442 or john@
tributes.com
 Founded in 1996, Funeral-
Net was the fi rst company to 
build websites exclusively for 
death-care businesses and 
has since become the largest 
provider of custom death-
care websites in America. 
 FuneralNet’s strength lies 
in its specifi c focus on the 
death-care industry. Work-
ing with many of the lead-
ing death-care businesses 
around the country, Funer-
alNet has invented or made 
common many of the pro-
grams and website capaci-
ties now considered indus-
try standards, such as online 
obituaries, complete on-
line cremation-arrangement 
Web sites, fl ower and cater-
ing programs, online forms 
and many other functions. 
 FuneralNet’s customer 
base includes funeral homes, 
cemeteries, cremation so-
cieties, state organizations, 
and death care vendors. For 
more information about Fu-
neralNet, please call Funer-
alNet sales support at (800) 
721-8166 opt. 2, or visit 
our website at funeralnet.
com/examples. You may also 
email questions to sales@fu-
neralnet.com.

SAINT CLOUD,MN— Patchwork 
Memorials, a manufacturer of heir-
loom quality memorial products 
featuring their proprietary patch-
work memorial photo quilt, an-
nounced that they have begun of-
fering free websites to funeral homes 
who want to become a Patchwork 
Memorials dealer but don’t cur-
rently have a website. Th rough this 
program any licensed funeral home, 
as a Patchwork Memorials dealer, 
can have a personalized website de-
veloped, published and hosted at 
no charge. Funeral Homes can op-
tionally choose to obtain their own 
web address or the company will 
host them through a sub-domain at 
http://www.bestfuneralhomes.net. 
 According to Timothy Miles, 
President of Patchwork Memori-
als, “as we began signing up funeral 
homes as dealers for our innova-
tive new line of unique memorial 
products, we discovered that a sig-
nifi cant number of homes didn’t 
have even a basic website to adver-
tise their services online. Since our 
products are off ered exclusively on-
line, through a commission based 
affi  liate program similar to the ones 
that several national fl ower compa-
nies off er, it would be very diffi  cult 
for them to make our unique prod-

come a Patchwork Memorials deal-
er so we decided to overcome this 
obstacle by providing them with a 
basic yet solid website at no cost. 
Th rough the site, they can off er 
our products in addition to their 
services. It’s a win-win situation 
all around. Th e fact they are sure 
to gain extra business as a result of 
the website is simply an added bo-
nus.” 
 Th e internet has surpassed the 
phone book in recent years as the 
most popular method of locating 
a business. Bill Gates, founder of 
Microsoft predicted in 1998 that 
by 2013, printed Yellow Page us-
age among people under 50 would 
drop to near zero. As a result, the 
website today has become as im-
portant as the Yellow Pages were 
in the 70s. Any business without a 
website is losing business unneces-
sarily to those that can eff ectively 
present themselves to the consumer 
online. 
 Funeral homes interested in partic-
ipating in the free website program 
should contact Patchwork Memori-
als at 320-210-0117. Funeral homes 
that currently have a website may 
qualify for free website hosting as 
well and should contact the com-
pany for more information. 

ucts available to their clients without a web-
site. Our website/shopping cart is located 
at http://www.patchworkmemorials.com. 
Our customers come to us via links placed 
on our dealer’s websites and our software 
tracks those customers and attributes the 
sales and commissions accordingly. We de-
cided it was unreasonable to expect these 
website-less fi rms to incur the expense of 
establishing a web presence simply to be-
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The Mark
of a Leader 

For membership information, contact  Gary Forston
International Memorialization Supply Association

P.O. Box 425 • West Bend, WI  53095 
800-375-0335      www.imsa-online.com

IMSA Members
Ace Caskets
Aeon Manufacturing Company, Inc.
American Cemetery Supplies, Inc.
American Cemetery/Mortuary 
   Consultants
Arcadian Memorial Products-Quick 
   Crete Pr
Architectural  Stone Imports,Inc.
Axiom Business Systems PTY LTD
B & L Cremation System
Batesville Casket Company
Biondan North America
Biondan S.P.A.(Italy)
Carrier Mausoleums Construction,Inc.
Cemetery  Development Assoc. Inc.
Cemetery Funeral Supply Company
Cemetery Planning Resource Alliance
Christy Vault Company
Church & Chapel Metal Arts, Inc.
Clark Grave Vault Company
Cold Spring Granite Memorial Group
Conrad Pickel Studio Inc.
Crematory Manufacturing & Service, Inc.
Cressy Memorial/Crowne Vault 
   Company
Custom Air Trays
Dakota Granite Company
Doric Products
E.C. Wesner Associates, Inc.
Eagle’s Wings Air
Ecoffins USA
Eickhof Columbaria, Inc.
Elberton Granite Assn., Inc.
Ensure-A-Seal, Inc.
Everlasting Granite Memorial Co., Inc.
Facultatieve Technologies
Forston & Assoc.
Franklin Wrap, LLC
Genereal Sealants, Inc.
Granite Resources Corporation

Grever & Ward, Inc.
Halo International Corp
Hamlin Hydraulic Lift Company
Heirloom Bible Publishers
Heritage Flower Company
Holland Supply, Inc.
I.C.C.F.A.
Ingram Construction Co., Inc.
Insight Books
J. Stuart Todd Architects
Jack Goodnoe Cemetery 
   Planning & Design
Joseph B. Sankovich & Assoc.
Kates-Boyleston Publishing
Kelco Supply Company
Kootenay Monument Company 
   Incorporated
KNF Flexpak Corporation
Koppenberg Enterprises, Inc.
Kryprotek
Lecon, Inc.
Matthews Bronze
Matthews Cremation Division
McCleskey Mausoleum Assoc.
Mekus Studios, Ltd.
Memorial Business Systems, Inc.
Mid Atlantic Contractors, Inc.
Mullen Construction Company

Nomis Publication, Inc.
Norvell Tent-Puckett Supply Co.
Pontem Software
Ralph J. D’Amato Jr.Cemetery 
Designer
Rock of Ages Corporation
Rossato Giovanni S.r.l.
Sheer Asset Management 
Sinner Brothers, Inc.
Spardy Solutions, Inc.
Star Granite Company., Inc.
States West Cemetery Services
Suhor Industries, Inc.
Techni Serve, Inc.
The Barre Granite Association, Inc.
The Dodge Company, Inc.
The Landplan Design Group, Inc.
The Tribute Companies
Trigard
Triple H Company
U.S. Metalcraft Company
U.S. Cremation Equipment
Undergroundhumor.Com
United Memorial Products,Inc.
Vast Data Concepts, LLC
Western Sequoia Corporation
Wilbert Funeral Services

When you see the IMSA logo on a badge at a tradeshow, 

on a booth, or in an ad, you know you are dealing with a 

leader in the memorialization industry.  Please patronize 

the IMSA company members that suport the industry.

 

ARLINGTON,VT— Cremation Solutions, a leading inno-
vator in the specialized area of cremation urns, cremation 
jewelry, cremation crystals and fi ngerprint jewelry, has an-
nounced that they will be off ering “personal replica urns” 
to help survivors memorialize their deceased loved ones. 
 Right out of the world of C.S.I., advances in 3D facial 
reconstruction and 3D printing are now being used in 
the funeral industry to produce cremation urns that are as 
unique as those they represent. Th e urns, called “personal 
urns” or “personal replica urns” are extremely lifelike and 

Facial profi le used to create Personal Replica Urns

offer survivors a unique, 
one-of-a-kind option for 
personal remembrance. 
 Using only one or two 
photographs of someone’s 
face, Cremation Solutions 
will have an urn custom 
created into a one of a kind 
memorial. Th e urn’s exteri-
or looks like a photorealis-
tic color bust of the person 
whilst the inside contains a 
chamber specially sized to 
house their earthly remains. 
Th e urns can be made in the 
likeness of yourself or a fa-
vorite celebrity or hero.
 Personal urns work just 
like most cremation urns, 
only instead of a screw off  
lid a section of the cranium 
is easily removed to add the 
precious cargo. Hair can 
be added in the form of a 
wig or printed in 3D. Th e 
high-quality craftsmanship 
makes them a great piece of 

art that is appropriate to display as a room’s centerpiece. 
Even for those that wish to have ashes scattered, the urns 
can serve as a piece of memorial art.
 Personalization is a fast growing trend in the funeral busi-
ness and these new personal urns are a result of the public’s 
desire for custom personal products. Personal Urns will 
hold the entirety of person’s ashes or, a smaller keepsake 
size is also available for families who want to keep only a 
portion of the ashes. Once a facial profi le is created survi-
vors can order identical-looking life-sized urns or smaller 

keepsake urns for every member of the family.
 Cremation Solutions has grown to off er one of the largest 
and most innovative collections of cremation products on 
the market today. Th e company provides state-of-the-art 
memorial products including cremation urns, cremation 
jewelry, cremation crystals and fi ngerprint jewelry. In ad-
dition to their products, Cremation Solutions serves as a 
valuable resource to families in the planning of funerals 
and end-of-life celebrations. To learn more about the latest 
in memorials please visit www.cremationsolutions.com.
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www.nomispublications.com
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Sunday, October 25
Stow Acres Country Club

Stow, Massachusetts
www.stowacres.com

8:30 a.m. Shotgun Start

Have a blast while 
giving back at the 
2009 FSF Golf Classic!

 

Brushed Nickel colored Brass 
Urns with adorable paw-print 
design, available in (4) sizes.  

This design, like all 
of our products, remain 
the creative property of 
Forever Pets and its 
authorized re-sellers only.

1-888-450-7727

Call now to receive our
* FREE Wholesale Catalog * Copyright ® 2007 FPI. All Rights Reserved 

 

Trigard honors Vault Distributors at Trigard Convention

Babylon Vault Co. Receives Award. (L to R) Rich Darby, Donna Darby-Walthall, Steve Koontz and 
Linda Darby-Sempsrott.

Chesapeake Burial Vault Co. Receives Award. (L to R) Rich Darby, Donna Darby-Walthall, Jamie 
Demoss and Linda Darby-Sempsrott.

Mark H Bott Co. Receives Award. (L to R) Rich Darby, Donna Darby-Walthall, Wendy Brown and 
Linda Darby-Sempsrott.

Watts Vault & Monument Co. Receives Award. (L to R) Rich Darby, Scott Watts, Julie Watts, Donna 
Darby-Walthall, Linda Darby-Sempsrott, Carson Watts, Cailey Watts and Lyndal Watts

DANVILLE,IL— Trigard
presented sales awards to 
select vault distributors at 
their convention in Dan-
ville, IL, July 26-28. Tri-
gard holds their conven-
tion every other year at 
various locations through-
out the United States. Tri-
gard’s biennial convention 
informs vault dealers of 
new products and market-
ing strategies and is a great 
time to learn and grow 
with the company. 
 “We would like to thank 
our distributors for all 
their hard work. It’s be-
cause of our dealers and 

their excitement about our 
company that Trigard is a 
continued success,” said 
Linda Darby-Sempsrott, 
CEO of Trigard. 
 Trigard honored the fol-
lowing companies during 
the convention for being 
leaders in 2008. Congrat-
ulations to Watts Vault & 
Monument Co. for the 
highest sales volume and 
Hecox Goodwin, LLC for 
the highest percentage of 
Aegean sales. 
 In the small business di-
vision, Old Castle Trigard
was presented with the 
award for highest growth 

percentage, Rouselle Vault 
Company with the second 
highest growth percent-
age and Whitman Vault 
Co. was the third highest 
growth percentage winner. 
 In the mid-sized divi-
sion, Chesapeake Buri-
al Vault Co. received the 
highest growth percent-
age, White Burial Vault
received second highest 
growth percentage and 
Minnesota Vault was the 
third highest growth per-
centage winner. 
 Lastly, in the large busi-
ness division Babylon 
Vault Co., Inc. was award-

ed with 2008’s highest 
growth percentage, Mont-
gomery Vault earned the 
second highest growth per-
centage, and Mark H. Bott 

Co. was the third highest 
growth percentage winner.
 Trigard is a family owned 
and operated business 
based in Danville. Trigard 

has catered to the varying 
needs of the death care 
industry since the 1960s. 
Trigard regularly hosts 

CONTINUED ON PAGE B13
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Daniel Isard’s new book now available 
from Kates-Boylston Publications

Daniel M. Isard

WALL,NJ— Daniel M. 
Isard, founder and presi-
dent of Th e Foresight Com-
panies, is now off ering his 
landmark book, What Every 
Funeral Director and Cemete-
rian Should Know About Cre-
mation, to a wider audience.
 To meet demand for the 
book, Isard has partnered 
with Kates-Boylston Pub-
lications.  “The response 
to the book has been over-
whelming, and so many peo-
ple have told me how much it 
has helped them that I want-
ed to off er it to a wider audi-
ence,” Isard said. 
 Isard’s latest book on cre-
mation gives funeral profes-
sionals direction on every dy-
namic of the cremation busi-
ness. Th e tips and techniques 
provided in the book provide 

funeral directors and crema-
tory operators with the tools 
they need to make their busi-
nesses more profi table and 
less prone to lawsuits. 
  “We are thrilled to be able 
to off er this book to our au-
dience,” said Thomas A. 

Parmalee, executive editor 
of Kates-Boylston Publica-
tions. “It fi ts in perfectly with 
our own mission of helping 
funeral professionals succeed 
and serve.” 
 Daniel M. Isard is presi-
dent of Th e Foresight Com-
panies, a fi nancial consulting 
fi rm based in Phoenix, AZ. 
Since 1984, he has appraised 
more than 2000 funeral 
homes and several hundred 
cemeteries, including fi rms 
that own crematories. He 
has served as an expert wit-
ness for more than 75 le-
gal matters over the past 20 
years. For more informa-
tion or to order What Every 
Funeral Director and Cem-
eterian Should Know About 
Cremation visit www.kates-
boylston.com.

Hecox-Goodwin, LLC Receives Award. (L to R) Rich Darby, Donna Darby-Walthall, Linda Darby-
Sempsrott and Bobby Goodwin.

Trigard University, a pro-
gram dedicated to assist-
ing dealers and funeral 
directors by providing the 
necessary tools to make 

Trigard honors Vault Distributors 
at Trigard Convention Continued fr om Page B12

their firms succeed in to-
day’s competitive envi-
ronment. Trigard believes 
that by working closely 
with other death care pro-

viders, we enhance our 
knowledge of the indus-
try and stay a step ahead 
in today’s changing mar-
ketplace.

Destiny Casket: Hybrid isn’t just for Cars 

Fabulous Destiny International Hybrid Casket

CUPERTINO,CA— Fabulous Destiny In-
ternational Ltd. is proud to announce the 
new Destiny Hybrid Casket. Th is unique 
combination of Cherry Wood and 18 ga. 
Steel gets its design idea from the automo-
bile industry. Luxury cars often feature wood 
trim inside their sleek metal exterior. 
 The Destiny Hybrid Casket, with its 
unique design and elegant appearance is at-

tractive to both funeral directors and their 
customers. At the same time, it also pro-
vides a valuable alternative to those custom-
ers who appreciate both the natural wood 
and beautiful, durable metal materials in 
one casket. For more information on the 
product lines of Destiny Casket please visit 
www.casketfromchina.com or email casket-
fromchina@yahoo.com.

____   I Love my Funeral Director Bear (@$11.95 each)    

Acct # ______________ Exp Date _____CHECK

  $__________

     Ohio add sales tax                  $__________

Total Enclosed                  $__________

Signature (Required for Credit Card Orders) _______________________

CIRCLE:

Name ________________
Address _______________
___________________
City _________________
State _______ Zip ________
Phone ________________
Ordered by ______________

Name ________________
Address _______________
___________________
City _________________
State _______ Zip ________
Phone ________________
Ship to Attn ______________

MAILING ADDRESS SHIPPING ADDRESS (if different)

There’s no better way
There’s no better way

To show them you care
To show them you care

Than to surprise them
Than to surprise them

With our sweet little bear
With our sweet little bear

$11.95

Makes a Great Gift

Perfect for Employee Incentives

Return to: Nomis Publications, Inc. • PO Box 5159 • Youngstown, Ohio 44514
Credit Card Orders Call Toll Free 1-800-321-7479 or Fax 1-800-321-9040 • www.nomispublications.com

1.95

1-800-321-7479

CALL FOR COUNTS 
AND COSTS TO 

CUSTOMIZE 
YOUR MAILING 

PROGRAM
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Your

Direct Mail
Program

Customize
Your

Direct Mail
Program

Database Files
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Mailing Lists  
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Reports
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Email Addresses
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RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

CONNECTICUTCONNECTICUT

FLORIDA FLORIDA Continued

MARYLANDMARYLAND

THE SHIPPING THE SHIPPING 
DIRECTORY DIRECTORY 

IS CONTINUED IS CONTINUED 
ON THE ON THE 

NEXT PAGENEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710
Ship Out • Ship In

 Direct Cremations • Direct Burials
Removal • Embalming

101-07 101st Avenue Matthew Fantasia
Ozone Park, NY 11416 Anthony D’Angelo

NEW YORKNEW YORK

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,
North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 
Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

“Southwest Ohio’s Most Dependable Trade Service”

Storer Mortuary Transport
P.O. Box 33 - Jamestown, Ohio 45335

Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners

24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Complete Shipping Package
No Casket Sale • Prompt Retrieval

www.kepourosfuneralservice.com

(708) 388-0129
JASON A. KEPOUROS

Funeral Director/Embalmer

Serving Chicago and 
Surrounding Area

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

ILLINOISILLINOIS

Cleveland

ANTHONY PALMIERI
1ST CALL SERVICES LLC

Removals all over the Greater Cleveland Area 
Fully Insured  •  Six First Call Vehicles

Call 216-701-8880 24/7

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

A full-service, independent funeral home serving Las Vegas,  
North Las Vegas, Henderson and all of southern Nevada .   

ONE CALL DOES IT ALL! 
We make your shipping easy.   

Quick Turn-Around. 

(702) 485-6500  

NEVADANEVADA

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

MASSACHUSETTSMASSACHUSETTS



Page B15 SEPTEMBER 2009 FUNERAL HOME & CEMETERY NEWS S ec ti on  B

DIRECTORYDIRECTORYShipping CONTINUED
TEXASTEXAS

SOUTH CAROLINASOUTH CAROLINA VIRGINIAVIRGINIA

VA# 703-339-5230
DC# 202-583-0009

24 HOURS • 7 DAYS

Serving:
Washington, DC • Maryland • Northern Virginia

Embalming • Removals • Ship-outs • Transporting
All Military Cemetery Drop-off

Licensed Embalmers (DC • MD • VA)

Specializing in Infectious Disease Cases – Call for Price

$69500
Excluding airfare, fi ling

and permit fees.

ANDRE SANDERS & SONS
MORTUARY SERVICES

VIRGINIAVIRGINIA  Continued

WISCONSINWISCONSIN

MMILLER ILLER MMORTUARY ORTUARY SSERVICESERVICES
NEAR AIRPORT + HOSPITALS + M.E. OFFICE

Most cases shipped in 24 hours.

Th e quality of our work speaks for itself.

Your Funeral Director in Southeastern Wisconsin

1-866-605-15241-866-605-1524
WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

SUBSCRIPTIONSUBSCRIPTION

Name _________________________________________________

Address  ______________________________________________

  ________________________________________________

City __________________________________________________

State ___________________  Zip __________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159
Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL SUBSCRIPTION
 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

SLOAN FUNERAL SERVICE, INC.SLOAN FUNERAL SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

Serving
Dallas/Ft. Worth Metro

East Texas        North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com
877.216.2708

Care, Compassion & Integrity

Columbus

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

OHIO OHIO Continued

Customize Your Direct Mail Program
Call 1-800-321-7479
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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ADSADSClassified

Antique Cars/Equipment 1 Business Equipment 2

Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

1 Issue .......(up to 50 words)  ....... $ 50.00
 Add Photo ............................ $  35.00

3 Issues ......(up to 50 words)  ....... $125.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

Antique Cars/Equipment ................................................................................................................ 1
Business Equipment ....................................................................................................................... 2
Business Opportunities ................................................................................................................... 3
Consultation Services ..................................................................................................................... 4
Funeral Business For Sale ................................................................................................................ 5
Funeral Business Wanted ............................................................................................................... 6
Hearses/Limousines ........................................................................................................................ 8
Help Wanted ................................................................................................................................. 9
Miscellaneous .............................................................................................................................. 10
Position Wanted .......................................................................................................................... 12
Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEX

ARE YOU LOOKING FOR 
ADDED INCOME??

JOIN IN ON THE GROWING 
TREND – OFFER A BEAUTI-
FUL HORSE DRAWN HEARSE, 
ALONG WITH YOUR MOTOR-
IZED HEARSE, AS A DRAMATIC 
PLUS. VERY APPROPRIATE FOR 
A DIGNIFIED MILITARY FU-
NERAL. THREE HORSE DRAWN 
HEARSES FOR SALE – ALL CAN 
BE USED AS IS – THEY ARE IN 
BEAUTIFUL ORIGINAL CONDI-
TION. THEY ALL ACCOMMO-
DATE A MODERN CASKET.  WE 
ALSO OFFER NEW WHITE OR 
BLACK HEARSES. ART PAGEL 
262-675-6471 OR CELL 262-
339-9300. 1JAS

CREMATION EQUIPMENT 
FOR SALE: New and pre-
owned cremation equipment, 
cremated remains processor, 
power casket lift table and cre-
matory replacement parts. Per-
mit, shipping and installation 
assistance as well as commis-
sioning and operator training. 
Phone: (407)620-2897. Email 
terry@universalcremation-
equipment.com. 2SON

 

Please mention  

2007 Superior Lincoln Hearse
black/black top/black leather interior, 9,000 miles

Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles 

AT PROFESSIONALS CARS, INC.

1-800-797-4142
CALL 
DAVE STULTZ

2003 Eagle Lincoln Hearse
black/black top/black leather interior

Great Price $29,900

HEARSE SPECIALS
2007 Superior Lincoln Limousine 6-Door

black/black top/ black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 28,000 miles 

2002 Federal 65” 24hr Cadillac Limousine
presidential style raised roof, 59,000 miles

Great Price $19,750

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, fl ip seat, 25,000 miles

Great Price $8,500
2005 Superior Cadillac Hearse 
black/black top/black leather interior, 31,000 miles • Great Price $39,799 Like New!

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condition 
Steal it Now $11,900

 SUPER 
DEAL

LIMOUSINE SPECIALS

HOME OF 
TRIM 

MOTORS

CLASSIC COLLECTIBLE

1997 Lincoln 6-Door Limousine
black/black top/black leather interior, 62,000 miles

$5995.00

FORMATS AVAILABLE:
Self Adhesive Mailing Labels
  Barcodes Available
  USPS Cass Approved Paperwork Available

Reports
  Include Name, Address & Phone
  Can Be Ordered Alone or for Follow up to    
 Mailing Labels

CD-Rom or Email Files
  One Time Usage or Multiple Usage Available

 SELECT: SORT BY:
 Funeral Homes State
 Cemeteries County
 Crematories Zip Code 

And More...

1-800-321-7479
CALL FOR COUNTS & COSTS TO CUSTOMIZE YOUR MAILING PROGRAM

Customize Your
Direct Mail Program

Customize Your
Direct Mail Program

TODAY!

Database Files
Reports     

Mailing Lists  
Email Addresses

Database Files
Reports     

Mailing Lists 
Email Addresses 

FUNERAL HOME & 
CEMETERY NEWS

when contacting 
advertisers. It helps 
them to judge the 

results of their 
advertising.
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Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES 
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES
2005 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Neutral Int................................................... 16,000 mi

2005 Cadillac S&S Coach ......................................................................Blk/Blk Ext/Blue Int .............................................................. 43,600 mi

2004 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Gray Int ........................................................ 40,700 mi

2002 Cadillac Superior Coach .............................................................Blk/Blk Ext/Gray Int.............................................................. 54,000 mi

2001 Cadillac Eagle Coach ....................................................................Wht/Wht Ext/Blue Int ......................................................... 43,100 mi

1998 Cadillac M&M Coach ...................................................................Blk/Blk Ext/Blue Int .............................................................. 72,300 mi

1997 Cadillac M&M Coach ...................................................................Wht/Wht Ext/Burg Int ........................................................ 66,000 mi

1996 Cadillac M&M Coach ...................................................................Wht/Wht Ext/Blue Int ......................................................... 62,000 mi

1992 Cadillac Federal Coach ................................................................Wht/Wht Ext/Blue Int ......................................................... 24,000 mi

LIMOUSINES

SPECIALTY VEHICLE

2005 Cadillac S&S 6-Door Limo ..........................................................Wht/Wht Ext/Blue Int ......................................................... 22,000 mi
2003 Cadillac Eureka 90” 5-Door Limo  ...........................................Drk Blue Ext/Drk Blue Int .................................................. 55,000 mi
2003 Cadillac Eureka 90” 5-Door Limo  ...........................................Drk Blue Ext/Drk Blue Int .................................................. 57,000 mi
2002 Cadillac M&M 5-Door 90” Limo ...............................................Blk Ext/Blk Int ........................................................................ 54,400 mi
1999 Cadillac Eureka 6-Door Limo ....................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
1996 Cadillac Superior 6-Door Limo .................................................Blk/Blk Ext/Blk Int ................................................................. 78,500 mi

2005 GMC Denali XLT ..........................................................................Wht Ext/Neutral Int ............................................................ 75,000 mi

ADSADSClassified

Funeral Home and 
Business For Sale

Upscale Manayunk-Philadel-
phia. Across from Catholic 
Church. 3 BR, marble bath 
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply 
609-748-1369 or 215-483-
3512. 5SON

New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of  the Limousine 

and Funeral Industries
ASE Certifi ed Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

Funeral Business For Sale 5

COMING 
SOON!

THE 
2010 
EDITIONS

Order 
Today!

Call 
1-800-321-7479
or visit

www.nomispublications.com

FUNERAL 
HOME & 

CEMETERY 
DIRECTORY

BUYER’S 
GUIDE

To place your 
classifi ed ad
Call 1-800-321-7479 
or visit our website:
www.nomispublications.com

 

 

2004 CADILLAC S&S MEDALIST, SILVER EXTERIOR
2001 CADILLAC M&M COACH, WHITE EXT & BLUE INT W/33,500 MILES

1999 CADILLAC EUREKA, BLACK EXT & BLACK INT

CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2004 CADILLAC S&S 90” 5-DOOR LIMOUSINE
BLACK EXTERIOR & BLACK INTERIOR W/35,408 MILES

2004 CADILLAC FEDERAL 6-LIMOUSINE W/33,408 MILES
SILVER BODY, BLACK TOP, BLACK INTERIOR

2004 CADILLAC S&S 47” 6-DOOR LIMOUSINE W/13,408 MILES
SILVER EXTERIOR & GRAY INTERIOR, EXECUTIVE TOP

NOT PICTURED NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BURGUNDY INT W/12,420 MILES

1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

2006 LINCOLN S&S 6-DOOR W/21,403 MILES
BLACK EXTERIOR, BLACK INTERIOR

2001 CADILLAC SUPERIOR 6-DOOR LIMOUSINE
SILVER EXTERIOR & BLUE INTERIOR W/30,000 MILES
NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2007 CADILLAC S&S MEDALIST COACH W/20,000 MILES
SILVER EXTERIOR & BLACK INTERIOR

2004 CADILLAC S&S MEDALIST COACH W/13,279 MILES
BLACK EXT, BLACK INT W/ELECTRIC TABLE

ORDER A NEW 
2009 S&S MEDALIST FOR $1040 p/m

2007 CADILLAC S&S MEDALIST COACH W/20,027 MILES
BLACK EXTERIOR & BLACK INTERIOR

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00

FOR VEHICLE PURCHASE!

BUY HERE & PAY HERE

TIME TO BUY INTEREST IS DOWN!

2003 CADILLAC S&S MEDALIST COACH W/23,153 MILES
BLACK EXTERIOR & GRAY INTERIOR

2006 CADILLAC S&S MEDALIST COACH W/16,027 MILES
WHITE BODY, BLACK TOP & BLUE INT
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ADSADSClassified

HEARSES  WANTED!

LATE-MODEL HEARSES WANTED
Selling Outright? Trading? TRAC Lease Ending?

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

Mortuary/Crematory in 
rural Washington State. 
Population base of 10,000, 
140+ cases annually, high 
cremation rate but non-com-
petitive. Excellent facilities and 
equipment; fully computer-
ized with website; in business 
over 50 years. Independently 
appraised, owner will car-
ry contract with substantial 
down. Please serious inqui-
ries only to: Nomis Publica-
tions, Inc., PO Box 5159, 
Dept. 662, Youngstown, 
OH 44514. 5SON

WESTERN NEW YORK 
FUNERAL HOME

FOR SALE
Well established Livingston 
County funeral home serv-
ing 28+ families. Turnkey 
operation. Extensive pre-
paid funeral trust accounts. 
Approximately 7,000 sq. 
ft., two-story colonial. Two 
large chapels. Spacious liv-
ing quarters on second fl oor. 
Four rental apartments. Lead 
car and hearse included in 
sale. Offered at $239,000. 
Owner will hold small second 
mortgage for qualifi ed buyer. 
Call (585) 243-1096. 5S

Funl Busn For Sale Cont’d 5
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MAILING ADDRESS 
Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone  ______________________________________________________________

Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)

Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone ______________________________________________________________

Ship to ATTN: ________________________________________________________

PAYMENT INFORMATION
 Check      Money Order  

 MasterCard      Visa      American Express      Discover

Card # ______________________________________________________________

Exp. Date ____________________________________________________________

Signature ____________________________________________________________
(Required on Credit Card orders)

RETURN TO
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479   fax 800-321-9040   www.nomispublications.com

2010 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2010 STANDARD SIZE (8.5" x 11") $125.00 ea.  . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2010 POCKET SIZE (5" x 7") $85.00 ea. . . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2010 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

TEDDY BEARS 

_______ I Love My Funeral Director Bear $11.95 ea  . . . . . . . . . . . . . . . . . . . . . . . $  ___________

SUB TOTAL  $  ___________

 Up to $40.00 add $5.00
 $41.00 – $85.00 add $8.00
 $86.00 – $150.00 add $9.00
  $151.00 – $215.00 add $10.00
  $216.00 –  $300.00 add $11.00
 Over $300.00 add $15.00

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $40.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________

P O  B o x  5 15 9     Yo u n g s t o w n  O H  4 4 514     8 0 0 . 3 21 . 74 7 9     f a x  8 0 0 . 3 21 . 9 0 4 0 
i n f o @ n o m i s p u b l i c a t i o n s . c o m     w w w . n o m i s p u b l i c a t i o n s . c o m        

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

2010 EDITIONS — ORDER TODAY!
Publication Date November 2009

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

Also includes: Pet Funeral Homes, Cemeteries, 
Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses

U.S. Funeral Homes

U.S. Cemeteries

Populations; State Boards; Air Shipping Points

Where to Get Certifi ed Certifi cates

Canadian Funeral Homes and Daily Papers

International Funeral Homes
Consulates and Shipping Regulations

Trade Service Companies

Veterans Affairs Facilities

U.S. Daily Papers including websites & email addresses $4000
ONLY

$3000
ONLY

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

$12500
ONLY

$8500
ONLYPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  
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FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash flow 
and deliver fast, depend-
able financing options 
for funeral home acquisi-
tion or refinancing. Call 
Ken Kaplan at 215-230-
1885 to discuss your 
scenario with no cost 
or obligation. www.
F u n e r a l H o m e L o a n .
com. 5CASO

Funl Busn For Sale Cont’d 5
2001 Superior Six-Door 
Limousine, 55,000 miles, 
black with gray interior, clean, 
$12,000. 2002 Eureka Six-
Door Limousine, 44,000 
miles, black with dark blue 
interior, $18,000. Can email 
photos. Call Greg 815-634-
4040 (Illinois). 8JAS

1993-2009 Funeral 
Coach and Limousine Parts

Shipped Nationwide

Mullen Coach, LLC 
800-548-4040 

www.MullenCoach.com
 8CASO

REDUCED!
HEARSE & LIMOUSINE 

MATCHED SET
Matching set 2001 Eureka 
Cadillac Hearse with 37K 
miles and 2001 Cadillac 65” 
24-hour car with 46K miles 
with fl ip seats.  Both black vi-
nyl roofs on silver. Southwest 
PA funeral home. Excellent 
condition, no defects. Seri-
ous inquiries only. Hearse: 
$24,900. Limo: $20,900. 
Email plh@h-fs.com or call 
412-580-3586. 8CSON

Hearses/Limousines 8

 

2003 CADILLAC S&S 6-DOOR LIMO
white with black top and black leather

2002 CADILLAC SUPERIOR HEARSE
silver with blue leather

CLEVELAND OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2006 LINCOLN FEDERAL HEARSE 
black with black leather

2004 CADILLAC S&S HEARSE 
black with blue leather

 HEARSES  LIMOUSINES
2007

Cadillac Eagle 6-door .................................................blue/blue leather
2005

Lincoln S&S 6-door (2 in stock) ............................black/black leather
Cadillac S&S 6-door (2 in stock) ...............................blue/blue leather

2004
Cadillac DaBryan 5-door .......................... silver/gray top/gray leather

2003
Cadillac S&S 6-door ................................gold/black top/black leather
Cadillac S&S 6-door .............................. white/black top/black leather

2002
Cadillac LCW 6-door ..............................................black/black leather

1999
Cadillac Superior 6-door ............................................blue/blue leather

1998
Cadillac S&S 6-door ........................................white/burgundy leather

1997
Cadillac S&S 6-door .................................................white/blue leather

2009
Cadillac Eagle Ultmate ..........................silver/black top/black leather
Cadillac Eagle Echelon Ext Table .........................black/black leather
Cadillac S&S Imperial Ext Table ............................black/black leather

2007
Cadillac Eagle Hearse ................................................blue/blue leather

2006
Cadillac Eagle Hearse ..............................................white/blue leather

2004
Cadillac Eagle Oval Window ....................................white/blue leather
Cadillac Eagle Hearse ..............................silver/gray top/gray leather
Cadillac S&S Hearse ............................................... blue/black leather
Cadillac S&S Hearse (2 in stock) ............................black/blue leather

2002
Cadillac Superior Hearse .........................................silver/blue leather

1999
Cadillac S&S Hearse ................................................black/blue leather
Cadillac S&S Masterpiece (2 in stock)......................blue/blue leather
Cadillac Federal Hearse ...........................................blue/black leather

1998
Cadillac Federal Hearse .........................................black/black leather
Cadillac S&S Victoria Ext Table ............................black/black leather

1997
Cadillac M&M Hearse ...............................................black/blue leather

1992
Buick Eagle Hearse ...................................................blue/blue interior

2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles ..................$27,777
1998 Cadillac M&M, 47k mls, Black ................................................................................$6977
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust, Extend Table ........................$5950
1995 Cadillac Masterpiece, 49k mls ................................................................................$7777
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust ..............................................$3777
1994 Cadillac Federal, 71k mls, Navy Blue .....................................................................$4777
1993 Cadillac Superior, Silver, 58k mls ...........................................................................$3277
1980 Cadillac S&S, White, 59k mls .................................................................................$2477

2000 Cadillac Krystal, White, 79k mls .............................................................................$8377
1999 Cadillac Chicago Armor, 5-Door, 90”, Silver, 45k mls .............................................$7777
1999 Cadillac DaBryan, 5-Door, 90”, Silver, 62k mls.......................................................$7777
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$5777
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$1777
1996 Cadillac Superior, 65”, Navy, Flip Seat, 26k mls .....................................................$4777
1993 Cadillac Superior 65”, Navy, 72k mls ......................................................................$3777
1992 Buick Eureka, Navy, 27k mls, Like New .................................................................$3777

 HEARSES  LIMOUSINES

FIRST CALL
2009

Chrysler Eagle 1st Call.......................... silver/black top/gray interior
2006

Chrysler Eagle 1st Call........................................... black/gray interior

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

Lucky 7 Year Sale at our CINCINNATI OFFICE 1-888-321-6613

2003 CADILLAC S&S 6-DOOR LIMO
gold with black top and black leather

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

TIME IS 
RUNNING OUT 

FOR TAX 
SAVINGS!

DON’T DELAY
CALL 1-888-321-6613

TODAY

Richard Palandech
2009 Chevy Express Van w/casket

table & entry ramp
2009 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van w/casket tbl, blu
2002 Cadillac Superior Coach, blk, 

35k mi
2000 Chevy Suburban w/casket 

table & entry ramp
1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747 8BS

2003 Chevy Van 
WITH LINK SYSTEMS

• Powered upper deck.
• Safely holds up to 4                 

stretchers or 2 caskets.
• Options include console, 

bulkhead, exhaust fan, 
and cargo light.

• Easy transfer of system 
when upgrading van.

Call Susan 610-353-2310 8SON

PLEASE NOTE: We do 
not take responsibility 
for our box holders. 
We hope they will 
respond promptly 
in  a respons ib le 
manner. PLEASE! 
DO NOT ask us to 
contact Box holders. 
Contact can only be 
made in writing. NO 
information will be 
given regarding box 
holders.
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CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2009 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned 
and Operated

Colonial Professional  Cars Ltd

Coaches

Limousines
2000 Eureka/Cadillac 6-Door
black exterior/black leather

only 30,000 miles!

(2) 2004 LCW/Cadillac 6-Door
white exterior/blue leather 

3” raised roof

2004 Eagle “Kingsley”/Cadillac
black exterior/blue leather

only 19,000 miles!

2003 Eagle “Kingsley”/Cadillac
white exterior/blue leather

2000 Eureka/Cadillac
black exterior/blue leather

1996 Eureka/Cadillac
black exterior/blue leather

ADSADSClassified

1993 Cadillac Hearse, 
84K miles and 1991 Ca-
dillac Six-door Limou-
sine, 35K miles, Match-
ing Gray Set. $9,000. 
Call (570) 473-3098 8CASO

Hearses/Limousines Cont’d 8

SALES & DISTRIBUTION 
OPPORTUNITIES

 If you are presently calling 
on funeral homes, or if you 
are a casket distributor in 
Indiana, Illinois, Kentucky, 
Ohio or Michigan, and you 
would like an opportunity 
to earn substantial addi-
tional income by taking on 
an additional product line, 
we would like to talk to 
you.
 Sycamore Casket Com-
pany pays generous com-
missions and provides pro-
tected sales territories. 
Additionally, most distribu-
tors qualify for a totally 
investment-free way to 
add a selection of market-
proven imported caskets to 
their product line. 
 Sycamore Casket Compa-
ny, located in Indianapolis, 
Indiana, is a leading import-
er of metal and hardwood 
caskets. For more infor-
mation, please reply in 
complete confi dence to: 
Sycamore Casket Com-
pany, LLC, PO Box 665, 
Indianapolis, IN 46206. 
Or call toll-free 866-363-
5505. 9CJAS

EMBALMER/
FUNERAL DIRECTOR

Prestigious 300 call firm 
in Philadelphia, PA is look-
ing for an ambitious, ex-
perienced and meticulous 
funeral director to handle 
removals, embalming, dress-
ing/cosmetology. National 
Board, PA license required 
- individuals eligible for reci-
procity considered. Email 
resume: gburrell@terryfu-
neralhome.com or fax to 
215-222-4067.  All replies 
will be held in strict confi -
dence. 9S

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com. 
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9SON

Help Wanted 9

FUNERAL HOME & 
CEMETERY NEWS

 

SPECIALTYSPECIALTY HEARSE & LIMOUSINE HEARSE & LIMOUSINE 
SALES CORP.SALES CORP.

Family Owned and Operated for Three GenerationsFamily Owned and Operated for Three Generations

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM
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Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

2000 2000 LIMOUSINESIMOUSINES   starting as low as .............................................$8,900.00
2002 2002 LIMOUSINESIMOUSINES   starting as low as..........................................$12,900.00
2003 2003 LIMOUSINESIMOUSINES starting as low as ..........................................$17,900.00
2004 2004 LIMOUSINESIMOUSINES starting as low as ..........................................$21,900.00
2005 2005 LIMOUSINESIMOUSINES starting as low as ..........................................$27,900.00
2006 2006 LIMOUSINESIMOUSINES starting as low as ..........................................$36,900.00

CADILLAC & LINCOLN LIMOUSINES
Volume Dealer of the Year 

2008
Dealer of the Year 

2008

SEE US AT ACCUBUILT 
BOOTH 746

NEWTOWN MOTORS

2006 Federal Cadillac 
Hearse – Silver/Black 

2006 Federal Cadillac 24-hr 
Limo – Silver/Black

2005 S&S Cadillac Metal-
ist – Silver/Black Top, Oval 

Window – Power Table, Wig 
Wags/Flag Holders

2004 Federal Lincoln 24-hr/ 
6-Dr Limo – Black/Black 

2004 Federal Cadillac 24- 
hr/6-Dr Limo – Silver/Black

2003 Chevy Express Van w/
Link System

2003 Federal Cadillac 
Hearse – Silver/Blue

2003 Federal Cadillac 6-Dr 
Limo – Silver/Blue

1996 Fleetwood Cadillac 
Limo – Grey/Black

Call Mike or Susan
610-353-2310

1-800-564-2886 8SON

TCT Coach Sales ~ 508-581-9268

Visit our web site ~ www.tctcoachsales.com

2001 CADILLAC S&S MASTERPIECE BLK / BLUE
50,000 MILES COMMERCIAL GLASS

2000 CADILLAC S&S MASTERPIECE BLK / GRAY
ONLY 39,000 COMMERCIAL GLASS

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES
CLEAN AS A WHISTLE! CALL FOR A QUOTE !

Executive Limousines
Krystal Hearse ~ Bennett Hearse

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP,
15,000 MILES SHARP PAINTED POST,

2002 CADILLAC 47” 6 DR BLACK / BLACK 3 TO
CHOOSE FROM , MILES ARE BETWEEN 28 AND 39K

2008 Cadillac Krystal Hearse
Black / Black ~ Left over

Save thousands !
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“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

www.royalcoachworks.com

2009 Superior Cadillac Statesman Hearse

2007 Chrysler Town & Country Multi-Coach, black.
2005 Superior Cadillac Statesman, black w/black vinyl top.

2003 Eagle Cadillac Ultimate, black w/black vinyl top.
2001 Superior Cadillac, 47” 6-dr, black, Sharp!

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.

1999 Eagle Cadillac Ultimate, dark blue.
1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!

1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

For the 

Classic Collec tors!
1984 Superior Cadillac Crown Sovereign 

White/Blue Int., Only 11,800 miles, Like New!

Ready For Immediate Delivery

Black Coach 

In Stock

Index of AdvertisersADSADSClassified

  BOX  488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

SALES MANAGERS
Twelve Florida locations. 
Sales managers needed. In-
dependent owner. Leads, di-
rect mail. Great commission, 
excellent facilities. Come 
Grow With Us. 386-235-
8045. 9JAS

WANTED: EXECUTIVE 
DIRECTOR

The Oklahoma Funeral Board 
is accepting resumes for the 
Executive Director position 
with the Oklahoma Funeral 
service regulatory agency. The 
Executive Director formulates 
and implements policies con-
sistent with the mission of the 
agency. This is a full-time po-
sition with benefi ts. Written 
applications and resumes 
may be sent to:  Jim Parks, 
President, Oklahoma Fu-
neral Board, P.O. Box 587, 
Prague, OK 74864 or E-mail:  
jimparks@parksbrothers.
net. All applications will be 
held in strict confi dence. 9S

COMFORT FOR THE 
BROKEN HEARTED

Get the new book written 
by a Funeral Home Chap-
lain, Phil Roland, MA PPC. 
Give the book, “They Shall 
Be Comforted” to a griev-
ing friend or family member. 
Order online at www.lulu.
com/content/5766180 or 
locally order from Philrol7@
verizon.net 10ASO

China prices to your 
door at 30-50% of US 
wholesale prices, and 
are available for caskets, 
urns, and monuments! 
Bulk and individual or-
ders available! We pro-
vide you: product quality 
assurance and inspection, 
logistics handling door 
to door, coordination of 
all documentation, etc.
Other product informa-
tion, photos, and prices, 
please contact us directly. 
(360) 283-5278. Email: 
camsonron@gmail.com 
or visit www.camjia.
com. 10ASO

Grandmother surv ives 
cancer and becomes au-
thor. Press release Fu-
neral Home & Cemetery 
News, August Issue, Page 
A14. Preview Books at 
www.frogstoriesinc.net. 

Communicating Cancer
to Children

Helping Children 
Through Grief

Good-Bye Grandpa Frog

One box of 70 books deliv-
ered with crayons $150.50 
+tax. To Order: Voicemail 
812-283-1937 or E-mail 
frogstories@att.net.

Mention Funeral Home & 
Cemetery News and get 
10 free books with fi rst or-
der! 10SON

Miscellaneous 10

Help Wanted Cont’d 9
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Adfi nity ...............................................................................A31
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Judith Roth Studio Collection ...............................................A3
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L. Pricer Company ..............................................................A42
Lynch Supply Company Inc ................................................A21
Madelyn Company Inc .......................................................A16
Mark Th omas Company .....................................................A22
Matthews Cremation .............................................................A7
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Mortware ............................................................................A12
Myriad Data Corporation .....................................................A1
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Th e Foresight Companies LLC ............................................A36
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Worsham College of Mortuary Science................................A28



Page B24 SEPTEMBER 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2005 LCW Lincoln 65” 6-Door Limousine
All Silver - 3” Raised Roof - Reversible Center Seat - This Vehicle Has Tons Of 

Options - Very Clean Inside & Out
Lease For $549.00/month plus TTL

2007 Superior Coach Cadillac “Statesmen”
All Black w/Chrome Wheels - Like NEW - Factory Warranty - Only 13,000 

Miles - Call Today This Car Will Not Last!!

2006 S&S Coach Cadillac “Medalist”
All Black - Only 29,000 Miles - Very Clean - Factory Warranties -

Lease For $945.00/month plus TTL

2005 Eagle Coach Cadillac “Ultimate” Hearse
All Black w/Gray Interior - Half Top w/Gold Pkg. - Crown Band - Lower 

Chrome Molding - Strobe Pkg. - 13,000 Miles - Like NEW Condition
Lease For $729.00/month plus TTL

2005 S&S Coach Cadillac “Medalist” Hearse
All Black With Chrome Wheels - And Only 13,000 Miles -

Left Hand Rear Door Hinge - Strobe Package, Factory Warranty
Lease For $729.00/month plus TTL

2004 Eagle Coach Cadillac “Oval Window” Hearse
All Black “Ultimate” w/Oval Window - Chrome Wheels - (B) Pillar Stain-

less - Only 28,000 Miles - One Owner Car - Very Clean
Lease For $695.00/month plus TTL

2004 Superior Coach Cadillac 47” 6-Door
All Black w/Black Leather - Chrome Wheels - Window Tint On 

Rear Windows - Very Clean Inside & Out
Lease For $439.00/month plus TTL

2003 Eagle Coach “Ultimate Elite” Hearse
Black Cherry In Color - Only 15,000 Miles - Electric Extend Table - Crown Band - 

Strobes - Lower Chrome - (B) Pillar Chrome - We Have Matching 6- Door!
Lease For $639.00/month plus TTL

2003 Federal Coach 46” Cadillac 6-Door
Black Cherry In Color - Only 11,000 Miles - Chrome Wheels - Strobe Lights - 

Extremely Clean - Matching Eagle Hearse
Lease For $399.00/month plus TTL

2000 Superior Coach Lincoln 6-Door
All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner - 

Same As 2010 Lincoln
Lease For $349.00/month plus TTL

1999 Federal Coach Lincoln Hearse
All Black w/Dark Blue Leather - Very Clean - One Owner 

Lease For $399.00/month plus TTL

1995 S&S Coach Cadillac “Victoria” Hearse
All Black w/Burgundy Cloth - This Car Is VERY CLEAN!!! - Only 60,000 Miles, 

You Would Not Believe It!! - Great Looking Car - Call Today - 
Purchase For $8,900.00

1995 Superior Coach Cadillac 6-Door
Black Top Silver Body w/Blue Interior - Only 27,000 Miles - Extremely 

Clean - One Owner
Purchase For $7,900.00

Many 2009’s AvailableMany 2009’s Available

2009 Cadillac Rebates - $3,500.00
2009 Lincoln Rebates As High As - $4,250.00

Compare Our Prices 
Before You Buy Anywhere!

JUST ANNOUNCED!!!
Update your older hearse for NEW or late model 
hearse and receive TOP DOLLAR for your trade!!

Also have stocked up on 
late model LOW mileage hearses for this program.  

Many financing & leasing packages available 
 and can be tailored to fit your business

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS
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CA$H For COACHE$ ProgramCA$H For COACHE$ Program

NO DEALER IN THE COUNTRY GIVES YOU A BETTER SELECTION

2009 Eagle Coach Cadillac Hearse 2009 Federal Coach Cadillac Hearse

2009 S&S Coach Cadillac Hearse 2009 Superior Premier w/Hatchback

2004 Federal Coach Cadillac Hearse
All Silver w/Blue Leather - Only 27,000 Miles - Chrome Wheels - 

Left Hand Hinge - Very Clean
Lease For $679.00/month plus TTL

 


