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Anthony Funeral Supply introduces
Photique Tissue Box Covers

LIVINGSTON,NJ— Anthony Funeral Supply LLC has
acquired exclusive distributorship from Photique™ by
Marilyn Claire LLC, a product designed for the funeral
industry. It is a handmade, decorative, eco-friendly tissue
box cover made to fit the “boutique” type tissues.

This unique and functional cover has four framed pan-
els made to accommodate 3” x 4” photos, poems, art-
work, or business logos.

All covers include two panels with poems: “It’s OK to
Grieve” and “Your Gentle Face”; an artwork panel of The
Praying Hands; and a panel with your firm’s logo. Oth-

er suggestions include a photo of your funeral home, an-
other favorite poem, or your mission statement. All four
panels are made to easily insert and remove any artwork.
You can individualize the panel contents to fit the needs
of each firm. Leave one on your desk where you make ar-
rangements and see the reaction of the family when you

(800) 752-8767
215) 9579601
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Ferno® Model # 87
Church Trucks

Ferno® Model # 24
Multi-Level, One Man® Mortuary

tell them you can provide
these in the chapel with a
photo of their loved one in
one panel and their prayer
card in another. The covers
can also be offered to the
family as a keepsake.

For more information,
contact Anthony DiTringo,
AFS, 20 Goodhart Drive,
Livingston, NJ  07039.
Phone 862-485-6999, fax
973-992-6593 or email
aditr40199@aol.com.

Rainman Umbrellas

12-62" Fiberglass Shaft Umbrellas $156.00
12-60" Metal Shaft Umbrellas $120.00

Silkscreen available

Always On Call Answering Service,
ATSI Award of Excellence

CONCORD,NH— Always On Call
Answering Service, LLC of Con-
cord has been honored with the ex-
clusive 2008 Award of Excellence.
The award is presented annually by
the Association of TeleServices Inter-
national (ATSI), the industry’s trade
association for providers of telecom-
munications and call centre services
including telephone answering and
message delivery. Always On Call
Answering Service was presented
with the award at ATSI’s 2008 An-
nual Convention held at the Hyatt
Regency Hotel, in St. Louis, MO.
After six months of intensive test-
ing, an independent panel of judg-
es scored call-handling skills such as
courtesy, response time, accuracy and
overall service to their clients, the
cornerstones of the call management
industry. If a company scored 80%
or better in ALL categories, they are
presented with the coveted Award of
Excellence. Always On Call is proud

** Your Ferno Washington Distributor **

Quality & Service Proven Over the Ages
INDUSTRY LEADING 1000 LB.
MiNnt MAXX MoRrTUuARY CoT

to have scored among the top 25 an-
swering services.

“The Award of Excellence is a ‘mys-
tery shopper’ program that provides
independent testing for quality as-
surance in customer service levels,”

says ATSI President Allan Fromm.
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“We congratulate Always On Call
Answering Service for their achieve-
ments.”

ATSI extends its congratulations to
the staff of Always On Call Answer-
ing Service on their proven quality of
service to their customers.

Always On Call Answering Ser-
vice, LLC is a comprehensive tele-
phone answering service headquar-
tered in Concord. Founded in 1992
by Gerald and Ellen Brosseau and

ViscHER FUNERAL SUPPLIES

500-695-2678 HAsk for Judy

Rainman Umbrellas 7632 Sayne Ln. Knox. TN 37920

LLC wins

son, Gerald R. Brosseau, II, Al-
ways On Call has continued to ex-
pand and now represents hundreds
of funeral homes throughout North
America. Their mission statement
is, “You will never find another an-
swering service that will care more
about your business than we will!”
For more information about Always
On Call, please visit their website at
www.alwaysoncall.com or www.fu-
neralservice.net or call toll free at
(800) 974-5197.

The Association of TeleServices In-
ternational was founded in 1942 as
a national trade association repre-
senting live answering services. ATSI
now encompasses companies across
the United States offering specialized
and enhanced operator based ser-
vices including: call centers, contact
centers, inbound telemarketing (or-
der entry), paging, voice messaging,
emergency dispatch, fax, and inter-
net services among others.

Fax

15) 6759706

www.vischerfuneralsupplies.com

SPECIAL
PRricING
$198000

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

For THE CoMpPLETE FERNO® LINE AND MORE
VisiT Our WEBSITE AT
WWW.VISCHERFUNERAL SUPPLIES.COM

Don’t be fooled by imitations
there is only 1 Ferno-Washington

Ferno® Model # 103 &102

Operating Tables
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of Events

CONVENTIONS

NFD&MA - Aug 2-8, Hyatt
Regency & Westin Hotel, India-
napolis, IN. Exhibits. (800)434-
0958.

Louisiana, Mississippi, and
Alabama Cemetery Associa-
tions - Aug 3-5, Beau Rivage
Hotel, Biloxi, MS. Exhibits.
(504)393-6963.

Professional Car Society In-
ternational Meet - Aug 5-9,
Mount Laurel, NJ. (732)433-
2024.

Cremation Assoc of North
America (CANA) - Aug 6-9,
Le Centre Sheraton, Montreal,
Quebec, Canada. Exhibits.
(312)245-1077.

Funeral & Cemetery Alliance
- Aug 7-9, Casa Marina Resort
& Beach Club, Key West, FL.
Exhibits. (407)896-1015.

West Virginia Cemetery &
Funl Assoc - Aug 7-9, Moun-
taineer Race Track & Gaming
Resort, Chester, WV. Exhibits.
(304)752-7225.

Central States Cemetery As-
soc - Aug 14-15, Four Points
by Sheraton, Chicago, IL. Ex-
hibits. (262)367-9991.

Washington State FDA - Aug
14-17, Campbells Resort, Che-
lam, WA. Exhibits. (253)588-
7111.

New York State FDA - Aug
24-27, The Sagamore, Bol-
ton Landing, NY. Exhibits.
(800)291-26209.

lllinois Cemetery & Funl Hm
Assoc - Sep 10-11, Grizzly
Jack’s Grand Bear Lodge, Utica,
IL. Exhibits. (866)758-7731.

New Jersey State FDA - Sep
15-18, Bally’s Atlantic City,
Atlantic City, NJ. Exhibits.
(800)734-3712.

Washington Cemetery &
Funl Assoc and Cemetery
Assoc of Oregon - Sep
17-20, Resort at the Moun-
tain, Welches, OR. Exhibits.
(888)522-7637.

Preferred Funeral Directors
International - Sep 20-23,
Ameristar Resort, St. Charles,
MO. (727)524-8100.

Catholic Cemetery Confer-
ence - Sep 30-Oct 3, JW Mar-
riott Orlando, Grande Lakes,
FL. Exhibits. (888)850-8131.

Selected Independent Fu-
neral Homes - Oct 1-4, JW
Marriott Hotel, Washington,
DC. Exhibits. (800)323-4219.

NFDA - Oct 12-15, The Rosen
Center, Orlando, FL. Exhibits.
(800)228-6332.

Cemetery Assoc of Oregon
and Washington Cemetery
and Funl Assoc - Oct 17-
20, Resort at the Mountain,
Welches, OR. Exhibits. ce-
massn@hotmail.com

Hawaii FDA - Oct 25, Kapaa,
HI. (808)455-1041.

Casket & Funeral Supply
Assoc - Nov 17-18, Crowne
Plaza, Indianapolis, IN. Exhib-
its. (847)295-6630.

Connecticut FDA - Dec 4,
location to be announced,
Exhibits. (860)721-0234.

Alliance of lllinois Cemete-
rians - Jan 22-23, 2009, Best
Western Prairie Inn, Galesburg,
IL. (217) 789-2340.

OGR - Apr 22-25, 2009, Gay-
lord Opryland Resort and Con-
vention Center, Nashville, TN.
(800)637-8030.

Pennsylvania Cemetery,
Crematory & Funl Hm Assoc
- Sep 27-29, 2009, Pittsburgh
Institute of Mortuary Science,
Pittsburgh, PA. (717)236-
9970.

SEMINARS/MEETINGS

The Funeral Service Profes-
sional Association - meets
every Sunday night online at
8pm for discussion at www.
embalmer.com.

NFDA Leadership Confer-
ence - Aug 3-6, The Standford
Court, San Francisco, CA.
(800)228-6332.

Academy of Advance Fu-
neral Planning 2008 Train-
ing Courses - Aug 21-22,
“Building and Preserving Rela-
tionships through Community
Presentations”; Aug 26-29,
"AFP 101"; Sep 17-18, "Fi-
nancial Aspects of Advance
Funeral Planning”; Oct 21-24,
“AFP 101". The Academy
of Advance Funeral Planning
Training Center, Franklin, OH.
(800)331-6270.

OGR “Business Fundamen-
tals...Connecting the Dots”
- Sep 14-16, InterContinental
Harbor Court, Baltimore, MD.
(800)637-8030.

Texas Cemeteries Assoc
Maintenance Conference -
Sep 16-17, Cabela’s Outfitter
Conference Room, Buda, TX.
(817) 336-0584.

Catholic Cemetery Confer-
ence Sales and Service for
Catholic Cemeterians Semi-
nar - Sep 29, JW Marriott,
Orlando, FL. (708)202-1242.

Alliance of lllinois Cemete-
rians Fall Workshop - Oct 9,
Skyline Memorial Park, Monee,
IL. (217) 789-2340.

ICCFA Fall Management
Conference - Oct 22-25, Ritz
Carlton, Naples, FL. (800)645-
7700.

Jewish Funl Dirs of America
Annual Meeting - Oct 26-30,
Omni Tucson National Golf
Resort and Spa, Tucson, AZ.
(781)477-9300.

OGR "Business Fundamen-
tals...Connecting the Dots”
- Nov 9-12, Casa Marina Re-
sort, Key West, FL. (800)637-
8030.

Ifyou have a Convention,
Meeting or Seminar
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Thacker Caskets, Inc. meets at home of New Factory
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Todd Milner

CLINTON,MD— Thacker Casket Manufacturing in Florence,
AL recently hosted the Thacker Caskets, Inc. national sales
meeting, Thacker management and sales representatives con-
vened at the impressive 210,000 sq. ft. factory for three days
of intensive training, and in-depth factory tours. Thacker Plant
Manager, Jim Spinks, detailed nearly $950,000 in investments
made by the Thacker Family during 2007 on a new oven sys-
tem, machinery upgrades, and a variety of manufacturing pro-
cess enhancements. Spinks also shared that Thacker production
had reached record levels, and that a second production shift
would be added in June, 2008. Thacker Casket Manufactur-
ing was cited by the Florence area press and by local politicians
for creating important job opportunities in Northwest Alabama
and Southwest Tennessee. The Thacker Family believes in mak-
ing its products in America. ..not Mexico or China.

Mike Beardsley, Thacker VP, Sales and Marketing, noted

that several Thacker Sales representatives were honored for
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Thacker Casket National Sales Meeting

outstanding sales achievements during 2007. Among those
feted were Bob Cullen (NY/N]J/PA) and C J Thacker (MD/
WV/VA).

The meeting was highlighted by Todd Milner being named
the 2007 Thacker Salesman of the Year. This is the third con-
secutive year that Todd has won this prestigious award, a feat
without duplication in Thackers 69 year history. In his ac-
ceptance speech, Todd acknowledged the loyal support of the
Thacker Family, and of his customers in Ohio and Michigan.
Todd and his family live in Sylvania, OH where Todd also
serves his community as a city councilman.

Founded in 1939, Thacker Caskets, Inc. is Americas fast-
est growing casket manufacturer. Three generations of the
Thacker Family are now actively involved in daily manage-
ment and operations. Thacker proudly serves discerning fu-
neral directors and leading casket distributors across 33 states.
For more information, call 1-800-637-8891.

Candle Perfection Launches Refillable Floating
Candle for Remembrance Services

SCOTTSDALE,AZ— Can-
dle Perfection, purvey-
ors of high quality per-
manent nylon candles has
announced the launch of
their unique refillable ny-
lon floating candle. The
2.5”x1.5” injection mold-
ed candle is very unique
because it is designed to
not only float, but is also
engineered to be refilled
an unlimited number of
times and glow like a tra-
ditional beeswax candle.
These unique candles can be used
for multiple services or may be giv-
en as a symbol of remembrance after
the service.

Wilbert and South Carolina Licensee
donate Burial Vault for Korean War MIA

BROADVIEW,IL— Wilbert Funeral Ser-
vices, Inc. and licensee Columbia Wilbert
Vault Company of Cayce, SC, donated a
personalized Vezeran Triune burial vault for
a special Armed Forces Day funeral service
on May 17.

The service honored the recently returned
remains of Korean War veteran George Koon,
a sergeant first class who had been missing
for almost 50 years after being captured by
the Chinese.

Overseen by Barr-Price Funeral Home of
Batesburg-Leesville, SC, the memorial took
place at the Old Lexington Baptist Church
Cemetery in Lexington. A granite marker
had stood in remembrance of Sgt. Koon at
the cemetery since 1951, when his family
held a service for him in his absence.

He had been declared missing in Janu-

Funeral professionals are looking
for more opportunities to give fami-
lies a memorable way to say goodbye.
Many funeral homes and cemeter-

ies have created tranquil garden set-
tings with streams or peaceful ponds
where families can reflect, release
flowers or toss memorial tokens.

“It has taken us a few years
and many design attempts
to perfect our refillable ny-
lon floating candle because
the candle had to maintain
balance in order to contin-
ue to float as the liquid fuel
burned,”  explains Phyl-
lis James, Candle Perfec-
tion’s President. Wax float-
ing candles typically burn
for a very short period of
time before becoming unbal-
anced and sink. Candle Per-
fection’s floating nylon can-
dles use 99% CandlePure™
liquid paraffin fuel and easily
re-fuel for multiple services
by simply removing the lid,
refilling and securing the lid
again.

The “Candle Lighting Ser-
vice” is comforting and eco-
nomical. Services can in-
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ary 1951, only months after his re-enlist-
ment in the Army in 1950. In April 1951,
the Department of Defense reported to his
parents that he had been captured in North
Korea and then killed by malnutrition in-
side a prison camp.

In 2002, the department informed Sgt.
Koon’s surviving brother, Carl, that George’s
dog tags had been discovered among skele-
tal remains unearthed from an unmarked
grave. Further investigation led the depart-
ment to believe that Sgt. Koon had been
ambushed along a trail while being trans-
ferred to another prison camp.

DNA analysis by the department lat-
er verified that the remains did indeed be-
long to Sgt. Koon. His dog tags and wallet
were returned to Carl, and his remains were
shipped to Lexington in time for the Armed
Forces Day funeral service, where he was in-
terred in the donated Wilbert Veteran Tri-
une burial vault.

Wilbert Funeral Services, Inc. is the lead-
ing single-source supplier of burial vaults
and cremation-related products and servic-
es to North American funeral homes. For
more information, please call 888.WIL-
BERT or visit www.wilbertonline.com.

clude family members or
may be extended to all me-
morial service attendees. In
Candle Perfection’s first me-
morial launch, the celebrant
lighted a single taper candle
and offered a prayer of peace
and light to God. Continu-
ing, each family member lit
a floating candle. One by
one, they stepped onto a se-
cured launching stone to ac-

CONTINUED ON PAGE B7
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Introducing the all new

Echelon Limited Series

Representing the next evolution in
innovative design and styling.

Standard skylight to iluminate
caskel area,
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Marble Memorial Candle Urns from Forever Remembered Hearse founded
Forever Pets, Inc. by Former Funeral Director

MINNEAPOLIS,MN— For-
ever Pets, Inc. now has a new
way to memorialize any de-
ceased animal friend. These
new Memorial Candle Urns
are carved from solid quarry
stone and go through sever-
al steps of labor intensive cut-
ting, polishing and finishing.
Fach size is available in either
black or white marble.

Fach Memorial Candle Urn

comes with a vertical photo
holder and a two-piece starter
set of candles. The small urn
comes with a 2.5” x 3.5” ver-
tical photo holder, the medi-
um a 3.5” x 5” vertical photo
holder, and the large a 4” x 6”
vertical photo holder. Some
clients order a larger urn than
necessary to attain a larger
photo display. A round sol-
id piece of marble combined
with silicone sealant creates

the bottom closure.

Internal capacities for each
size are 30 cubic inches for
the Small, 85 cubic inches for
the Medium, and 120 cubic
inches for the Large.

For more information on
this product or any oth-
er product that Forever Pets,
Inc. has to offer please contact
us at 888-450-7727, or vis-
it their retail website at www.
foreverpets.com and request a
wholesale catalog,

Holland Supply expands its Facilities

HOLLAND,MI— Holland Supply, Inc.
(htep://www.hollandsupplyinc.com/), a lead-
ing manufacturer of cemetery, burial vault,
and funeral equipment and supplies has re-
cently completed construction on a 12,000
sq. ft. addition to its facility. Holland Supply
has experienced continued growth and the
addition will be used for increased manufac-
turing, assembly and storage capacity. Randy

DeWilde of Holland Supply explains, “The
expansion will enable us to continue our cus-
tomer driven focus. With a greater variety of
quality manufactured products offered di-
rectly to our customers, and shortened lead
times, we will be meeting our goal of im-
proved customer satisfaction.”

For more information, call 1-800-527-
8818 or email sales@hollandsupplyinc.com.

HELLERTOWN,PA—  For-
ever Remembered Hearse
Company was formed by
Hellertown funeral director
David J. Heintzelman out
of his love for Harley David-
son Motorcycles and the de-
sire to be unique and differ-
ent in the funeral service in-
dustry. His current motorcy-
cle hearse (a converted cargo
trailer) served his needs, but
was at times hard to transport
due to its size. So Heintzel-
man sought to do better. As
the second generation hearse
was being contemplated, the
concept was to be like no
other. The majority of mo-
torcycle hearse companies
formed around the country
tend to look like a corporate

1996 S & S Cadillac Medalist Hearse
dark blue, dark blue top, blue cloth

1996 S & S Cadillac Six Door Limo
black, blue leather

2000 Superior Lincoln Diplomat Hearse
white, white top, blue leather

BAINES

Professional Vehicles

2003 Federal Cadillac 46" Six Door leo
dark blue, blue leather

For complete Up-To-The-Minute Inventory...

4dhearse.com
* el

Sales ¢ Service * Financing * Leasing

1996 Superior Lincoln Diplomat Hearse
dark blue, dark blue crown top, blue leather

2001 Eagle Lincoln Ultimate Hearse
dark blue, dark blue crown top, blue leather

1996 S & S Cadillac Victoria Hearse
black, black top, black leather

1998 S & S Cadillac Victoria Hearse

dark blue, dark blue top, blue leather, strobe bar

Chicago

1-800-4-HEARSE
847-577-8400

1995 Eureka Cadillac Brougham Hearse witable
gray, black top, blue leather

2001 Cadillac 65" Six Door Limo

1996 Eureka Lincoln Six Door Limo

black, black leather, flip seal

1996 Eureka Cadillac Brougham Hearse witable
silver, silver crown top, blue leather

white, gray leather

Twin Cities
1-800-639-0604
763-576-3934

Come visit us on the web at www.4hearse.com

motorcycle hearse company that was formed in PA several
years ago. Not wanting to follow that way of thinking and
design, Heintzelman sought to produce a funeral coach with
modern but classic lines. The search was on to find a compa-
ny that was willing to produce a “one off” hearse. This coach
would be have to be totally hand-made, crafted with the fin-
est materials and equipment, to give the owner and the fami-
lies that are served, instant value for their hard earned money.
Most importantly, Heintzelman wanted to produce a product
that would honor a loved one’s life with dignity and pride.

After a search of approximately one year, David Heintzel-
man found a company that was willing to listen to exactly
want he wanted; to produce the most different, unique fu-
neral coach offered in the industry. After months of drawings
and email communications, a trip to Beaufort, SC, was made
by Heintzelman to see the owner/coach builders who would
help pursue his dream. With very little interpretation, Eric
Dugge and Jeff Melinat of TrailerWorks, LLC, surpassed
his immediate expectations. After seeing TrailerWorks crafts-
manship and designs, there was evidence of extreme atten-
tion to perfection and quality. Spending six hours with them
proved to be a positive experience and set the stage to produce
the first “Final Tear” funeral coach.

The quality of the coach is like no other. Fashioned from the
1940-1950s classic “teardrop” design, the funeral coach and
its bright shining sides, tops and deep dish chromed wheels
depict what Heintzelman’s vision of the classiest “last ride”
should look like. The interior of the coach is solid wood with
ten rollers and the height of the floor is that of a standard
church truck, making it easy to place a casket or funeral ark
with minimal effort.

As many motorcycle hearse companies mimic a fifth wheel
designed trailer, Forever Remembered chose to use a traditional
tongue design, so that this funeral coach could be more versa-
tile than others. With the use of this standard trailer tongue, the
coach could be used in many various applications other than
with a motorcydle. To personalize a loved one’s “final ride” this
second generation trailer can be pulled from a farmer’s tractor,
a hot rod or favorite classic car. Heintzelman’s goal is to offer a
multi-use type quality funeral coach that celebrates ones life.

CONTINUED ON PAGE B6
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45" floor is now a
Standard Feature on
ALL Superior Cadillac
Funeral Coaches
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Sl introduces Funeral Online Ordering System

OVERLAND PARK,KS— It is estimated that over 80%
of today’s consumers search the internet for product in-
formation prior to making a major purchase and then a
large percentage of them actually buy the product online.
This includes booking airline tickets and travel arrange-
ments; purchasing everything from automobiles to pre-
scriptions, clothing, groceries and movie/sporting event
tickets; online banking; and making decisions about fu-
neral arrangements for themselves or a loved one.

On April 1, Suhor Industries (SI) introduced a new E-
Commerce website which allows funeral directors to or-
der products and services via this online portal. Benefits
of the site for ST’s funeral director customers include effi-
ciencies, 24/7 access, reduction of human error, multiple
payment options and personalized order information.

Much of the information is preset into the system so it
is a matter of clicking and confirming. This includes se-
lecting a vault, personalization options, determining the
cemetery services needed, as well as actual names and lo-
cations of area cemeteries and any special charges that
the cemetery may have. Once a new cemetery is used in

a particular market, it can be automatically added to that
region’s online list so the next funeral director won't have
to add that information.

“While this program was in the development stages,”
stated Dennis Welzenbach, SI COO, “focus group re-
search was used to test the preliminary concept to gauge
its appeal with the funeral director target audience. The
overall goal of the research was to gain a more complete
understanding of the attitudes and perceptions of funeral
directors regarding this pending E-Commerce web site,
and to hear their suggestions on ways to make it more
beneficial to their needs, as well as more user-friendly.”

Many of the focus group participants’ ideas and sug-
gestions for how to refine and improve it for the funeral
director were included in the current site. They include:
having the order history include both the order number
and the name of the deceased for easier identification;
adding a calendar to help make sure the day and date
match; the ability to print order pages and order confir-
mations with complete details to avoid missing costs like
overtime, weekend services, custom orders and transfer
charges; and reminders of additional services you can of-
fer the family such as monuments and date of death in-
scriptions on existing markers.

“To make sure the online procedures work efficiently,
prior to rolling out the program to all customers, it was
beta tested by all the SI regional offices and by a number
of individual funeral home customers,” Welzenbach add-
ed. “Initially ST E-Commerce allows online ordering of
funeral services, vaults and other in-ground burial prod-
ucts. Urns and other cremation services and products will
soon be added to the online system, along with the ability
to order Custom Legacy Vaults.”

“We found SI's E-Commerce site both quick and easy
to use,” stated Bridget Anaya, manager of Charter Fu-
nerals in Shawnee Mission, KS, one of the test funer-

CONTINUED ON PAGE B7

Funeral Planning Online with First-Ever Seattle
Funeral Guide by TheFuneralSite.com

SEATTLE,WA— TheFuneralSite.com announced the launch
of the Seattle Funeral Guide, the first-ever local online guide
for funeral planning. While several companies produce local
wedding-planning guides, no one has created a local funeral-
planning guide aimed at consumers. “We want to help peo-
ple plan funerals at home,
on their computers,” Anna
Copley, cofounder of The-
FuneralSite.com, said.

The Seattle Funeral Guide

can be found at www.Seattle-

Baby Boomers take over
the Final Frontier, Funeral

ers, dove release, reception sites and venues, and musi-
cians. A unique category is grief support. All vendors in
this category are nonprofit organizations that provide free
or low-cost counseling for the grieving.

The Guide provides local insight on funeral planning in
Western Washington. Arti-
cles include Low Cost Funer-
al Tips for the Puget Sound
Area, Green Funerals in
the Puget Sound Area, and
Gatherings and Scatterings at
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Kates-Boylston Editor
Parmalee wins National
Journalism Award

WALL,NJ— Thomas A. Par-
malee, associate editor of
Kates-Boylston ~ Publica-
tions, recently won second
place in the “Best Investiga-
tive Reporting” category in
the 2008 Specialized Infor-
mation Publishers Founda-
tion awards.

Parmalee won the award
for focusing in on Clayton
Smart, a previously unknown
Oklahoma oilman who took
the funeral industry by storm
in July 2006. Smart came un-
der scrutiny for voiding the
contracts of 13,000 prepaid
funeral holders and allegedly
mismanaging millions of dol-
lars in cemetery trust funds.

Starting with a story in the
February 2007 issue of Amer-
ican Funeral Director, Parma-
lee traced the continuing legal
saga and added to the court
proceedings with his own in-
vestigation—including a dia-
logue with Smart himself—to
give readers of American Cem-
etery and American Funeral
Director a good understand-

ing of what was going on.
“This was one of the most
significant stories that funer-
al service has seen for quite
some time, and it really had
serious implications for our
readership,” Parmalee said.
“I'm happy to be recognized
by the Specialized Informa-
tion Publishers Association.”
First place in the investiga-
tive category went to Max
Frumes with Dealflow Me-
dia, who uncovered a ponzi
scheme in The Pipes Report.
Parmalee graduated from
The College of New Jerseyand
formerly worked with media
outlets such as The Times of
Trenton, The Asbury Park
Press and Bloomberg News.
Kates-Boylston ~ Publica-
tions publishes American Fu-
neral Director and  Ameri-
can Cemetery magazines as
well as Funeral Service Insider
and the American Blue Book
of Funeral Service. The com-
pany has been helping funer-
al professionals succeed and
serve since 1877.

Bob Horn chairs Board

of PSI Funds

DALLAS, TX— PSI Funds,
the largest exclusive lend-
er to the death care indus-
try, announced the appoint-
ment of Bob Horn as Chair-
man of its Board of Industry
Advisors. According to Phin
Stubbs, PSI Funds CEO,
“We are most pleased to have
the benefit of Bob’s experi-
ence financing many trans-
actions over the course of his
long career and his knowl-
edge of the financing needs
of the industry.”

Bob Horn

FuneralGuide.com. It is part
of www. TheFuneralSite.com,
a national funeral-planning
Web site based in Seattle.

“We launched the national
Web site last October, since
then weve realized that
most of funeral planning in-
volves local vendors—cater-
ers, musicians, florists. We
decided to create a series of
local funeral guides start-
ing with Seattle, our home-
town.” Copley said.

The Seattle Funeral Guide
features an interactive map of
all the funeral homes in the
Puget Sound region. About
half of those funeral homes
are “featured” with their own
Web pages containing pho-
tos and other information.
Puget Sound consumers easi-
ly can identify funeral homes
in their area, compare servic-
es and be more informed of
their funeral options.

More than 20 categories
of vendors are included in
the Guide. These local ven-
dors provide funeral-relat-
ed services such as ash scat-
tering by boat or plane,
clergy and celebrants, flow-

Planning, Early and Online

SEATTLE,WA— The baby
boom generation is looking
at traditional American fu-
nerals and saying, “No, thank
you.” This society-changing
group of 79 million Amer-
icans cares more about the
specific details of their funer-
als than any previous genera-
tion. They want to make sure
their funeral plans are record-
ed and known. In response
to this demand, two baby
boomers have created a free,
online funeral planning tool
called My Funeral.

In the past, most Americans
have not planned their funer-
als, presuming their fami-
lies will “take care of things”
when the time comes. Today,
baby boomers want their fu-
nerals to reflect the way they
lived and what they loved.
Sonny Ewell from Rockland,
MA, was the town’s ice cream
man for decades. At his fu-
neral, his ice cream truck,
with bells ringing and lights
flashing, led the procession.
Nan Kempners New York
City memorial included her

love of Mozarts Requiem;

guests received a CD record-
ing of this favorite selection
as a funeral favor. From large,
extravagant funerals to small,
potluck gatherings, the rules
are changing and My Funeral
is part of that change.

My Funeral is a simple, on-
line tool that includes every
issue involved in funeral plan-
ning: from obvious issues like,
“Do I want to be buried or
cremated?” to details such as,
“I want my nephew Nate to
read Psalm 139 verses 7-12.”
The My Funeral tool involves
seven steps, but users can skip
steps or stop at any time and
all their completed work will
be saved. My Funeral helps
people consider their many
options, make informed de-
cisions, and pass these deci-
sions onto people who will
carry out their wishes.

My Funeral is a feature of
www. TheFuneralSite.com,
a funeral-planning website.

David Johnson and Anna
Copley, partners in TheFu-
neralSite.com, can be con-
tacted at info@thefuneralsite.
com and (253) 854-7021.

Mount Rainer National Park.
The Guide includes a com-
plete directory of the Wash-
ington state laws regulating
funeral homes and cemeter-
ies.

In keeping with TheFuner-
alSite.com’s mission to help
people plan funerals, the site
offers an online funeral-plan-
ning tool called My Funeral.
My Funeral covers all issues
involved, from major consid-
erations like, “Do I want to
be buried or cremated?” to
details such as what should
be inscribed on a headstone.
The My Funeral tool con-
tains seven steps, but users
can skip steps or stop at any
time and all their completed
work will be saved. My Fu-
neral helps people consid-
er their many options, make
informed decisions, and pass
these decisions on to people
who will carry out their wish-
es.

From headstones to grave
tenders, bagpipers to police
escorts, TheFuneralSite.com
makes funeral planning eas-
ier for people in the Puget
Sound region.

FEATURE ARTICLES

MONTHLY COLUMNS

Following five years with a small family-owned funeral
home, Horn’s 45-year career included senior management
positions with International Funeral Services (San Diego,
CA), Pierce Brothers (Los Angeles, CA), and Prime Suc-
cession (Batesville, IN), prior to co-founding Tampa-based
Keystone Group Holdings in 1996.

Recently retired as Chairman of the Board of Directors and
CEO of Keystone, Mr. Horn continues as a Trustee and Imme-
diate Past Chairman of the Funeral Service Foundation, Chair-
man of Legacy Management and Accounting Services, as
well a member of the Death Care Management Council.

M. Horn states: “I am delighted to be associated with a pri-
vate and family-owned non-bank lending organization. Mr.
Stubbs has built PSI Funds to be personable, nimble and flex-
ible in responding to the financial expansion and refinanc-
ing needs of funeral home owners. I love this industry and its
people and was looking for a way to continue to serve. After
studying PSI Funds and what they offer I felt compelled to
spread the word and help since I believe they can provide tre-
mendous advantage to independent opera tors.”

For more information, dial toll-free 888-PSI-2003 ext. 204.

Forever Remembered

H earse Continued from Page B4

The Forever Remembered can be produced by Trailer-
Hearse Company of Heller-  Works or to see pictures of
town, PA and TrailerWorks, the coach visit their website at
LLC of Beaufort, SC, stand ~ www.retrotraveler.com. Any
ready to hand build a qual-  inquires about sales or rental
ity hearse that brings dig- of this unit can be addressed
nity to those who want the to David J. Heintzelman at
ride to the cemetery or cre-  610-838-0521 or dave@
matory to be a little differ-  hearse4motorcyclefunerals.
ent. Without corporate lim-  com or visit the Forever Re-

CALENDAR OF EVENTS
can be found online at

WWW.INOMISPUBLICATIONS.COM

NO

LIRS A THIRL, (R

CLASSIFIED ADS

itations and corporate kick-

backs, we provide the coach

that shows the difference.
To see more products that

membered website at www.
hearse4motorcyclefunerals.
com. Remember, it’s not the
destination, it’s the journey!
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Model Casket & Church Truck and 1938
Restorative Art documentary now
available on UndergroundHumor.com

WILTON, CT— UndergroundHumor.com is
pleased to announce that Precision Minia-
tures’ 1:18 Scale Model Casket and Church
Truck is available in its scale model store.

This detailed, simulated wood grain casket
on a chrome plated church truck looks so real
that you will expect miniature pallbearers to
try to whisk it off to a funeral service. This
beautiful casket comes complete with gold-
colored handles and a removable lid. Inside
you will find a flocked interior and separate
pillow. Casket may be displayed on or off the
church truck.

The 1:18 Scale Model Casket and Church
Truck is a fantastic addition to any scale
model collection, especially collections con-
taining any of the other great Precision Min-
fatures scale models.

Matone Production’sRestorative Art... A
Subspecialty of Embalming is now available
on DVD in the video store at www.under-
groundhumor.com.

This authentic 1938 production (origi-
nally on two 8mm reels) depicts mortu-
ary science students filming their projects.
The footage shows them working on cadav-
ers using restorative art techniques to restore
bodies badly damaged from accident or dis-
case. The scenes are graphic and show the
students going through the process of ana-
lyzing what needs to be done and perform-
ing the demi-surgery. You will see in detail

Precision Miniatures 1:18 Scale Model
Casket and Church Truck

the preparation of the bodies, the resculpt-
ing of the faces and bodies, the make-up be-
ing applied, and then the final presentation
in the casket. There are about a dozen of
these examples, plus extra footage showing
plaster cast making on the students, sculpt-
ing heads, practice make-up, first aid, CPR,
and a bit of horsing around.

UndergroundHumor.com is the funeral
service profession’s subterranean source for
gifts and novelties, featuring books, videos,
t-shirts, scale models, antiques and more.
Catalogs are mailed upon request or can
be downloaded from their website at any
time. For further information, visit www.
UndergroundHumor.com or call toll-free at
1-800-961-6132.
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Mark Thomas strengthens “Green”
Initiative though Wind-Generated
Electrical Power Program

SLEEPY EYE,MN— Sleepy
Eye-based Mark Thomas Co.
and Caring Times strength-
ened its “green” initiative by
contracting with Sleepy Eye
Public Utdlities to purchase
nearly 100 percent of the com-
pany’s electrical power needs
from wind power generation
farms in Minnesota and Iowa.
The company uses an average
of 10,000 kilowatt hours per
month. Wind power is “fuel
free” and makes Mark Thom-
as the only dedicated user of
wind power in the area.

“We are a firm believer in re-
newable energy and saw this
commitment to 100 percent
wind power as the next log-
ical step for us to reduce the
environmental impact of our
operations,” said Mark Be-
ito, president, Mark Thomas
Co. “We use a relatively large
amount of electricity to run

our presses, bindery, wood-
working and other operations
and we believe that purchas-
ing wind-generated electrical
power can make a real differ-
ence.”

“Our mantra at Mark
Thomas is ‘reduce, reuse, re-
cycle,” said Beito. Wind gen-
erated electrical power fits
into the reduce category. The
company reuses shipping car-
tons from incoming materials
to ship out finished goods to
its many customers across the
country and recycles as much
as three times more material
than it discards. Paper used
in printing Mark Thomas
broad line of products for fu-
neral homes is certified by the
Forestry Stewardship Council
(www.fsc.org) to be compli-
ant with the Sustainable For-
est Initiative Act.

“Going Green' is just not

good for the environment
it also makes good business
sense too,” concluded Beito.
“Our ‘green initiatives’ help
us maintain our position as
a low cost producer offering
very competitive prices to our
customers.”

Headquartered in  Sleepy
Eye, MN, Mark Thomas Co.
has been dedicated to serv-
ing Americas funeral direc-
tors since 1991. Mark Thom-
as carries a full line of prod-
ucts including memorial fold-
ers, acknowledgments, regis-
ter books, prayer cards, book-
marks, service bulletins, urns
and funeral director thank
you cards. They also offer a
grief information series as
well as other memorialization
items. To view their prod-
uct offerings visit www.mark-
thomasco.com and www.car-
ingtimes.com.

Apex introduces Inspiration Casket

Candle
Perfection
Launches
Refillable
Floating
Candle

Continued from Page B2

cess the stream and release
the floating candle into the
water. After 23 candles were
launched, participants joined
hands and said a final good-
bye.

‘The Candle Perfection float-
ing nylon candle is designed
to burn for approximately 5
hours before fuel replenish-
ment, however most candle
lighting services will last for
about 15 to 20 minutes. After
the services have concluded
the funeral home can collect
the floating candles and re-
fuel them for future services.
Because the nylon candles are
economical and eco-friend-
ly, they are the ideal addition
to remembrance services. Per-
haps the family chooses to
keep their floating candle and
light it occasionally, season-
ally or daily as a part of their
healing process. “Both the be-
reaved and funeral profession-
als can feel a bitawkward after
a period of time has passed,”
but a call offering replenish-
ment CandlePure™ can open
the door for further conversa-
tion and services.

Candle Perfection’s floating
candle package includes 24
nylon floating candles and
a 32 ounce botte of Can-
dlePure™ liquid paraffin fuel.

For more information on
this product and the US Pat-
ented Candle Cremation
Urns, Keepsafes™ and Cha-
pel Candles call 480-515-
0808 for a representative in
your area or visit www.can-
dleperfection.com.

Sl introduces Funeral
Online Ordering System

al homes. “The user friend-

y dropdown menus are all
very helpful and this tool
allows us to double check
all costs before we commit
to the family.”

“We have had no prob-
lems ordering online”
said Mark Smith, general
manager of Amos Family
Funeral Home in Shaw-
nee, KS, another test par-
ticipant. “SI E-Commerce
is really a good system.
Like phone ordering, it’s
easy to do plus it’s more
efficient with the drop-
down menus, confirma-
tions, double checks and
the ability to print out or-
ders to make sure theyre
complete and accurate.
Having 24-7 access and
the availability to order
from home is nice to have,
if I ever need it.”

“What impressed me the
most is how checks and
confirmations are built
into the system to make
sure the online ordering
is executed correctly. And
when there was a prob-
lem, how quickly SI took
care of it and made sure it
won't happen again.” said
Chuck Townsend, Funer-
al Director with Speaks
Family Legacy Chapels
in Independence, MO.
“One of my first online
orders was made after of-
fice hours on Friday for a
Monday a.m. funeral. Be-
cause of the 24-hour regu-
lar business hour require-
ment, SI had to scurry on
Monday to take care of
the family. But since I had
printouts of my order and
automatic confirmation,

SI had a ‘paper trail’ to

Continued from Page B6

follow to quickly identify
and change the procedure
to prevent the problem
from reoccurring. Having
records is another advan-
tage of online over order-
ing by phone.”

To learn more about
the SI E-Commerce On-
line Ordering program,
its benefits, how it works,
and how to sign up, funer-
al director customers can
go to www.Slfuneralser-
vices.com and click on SI
E-Commerce Online Or-
dering or contact your re-
gional SI sales representa-
tive. Funeral directors that
are not current SI custom-
ers should call 800-330-
1896 and ask for Online
Ordering.

Headquartered in Over-
land Park, KS, Suhor In-
dustries serves funeral
professionals in ten states.
The SI Funeral Services
division is the largest Wil-
bert Burial Vault franchi-
see in the nation, as well as
providing grave openings,
cemetery set-ups, crema-
tion products, crematories
and embalming services.
The SI Memorial and Vet-
erans Memorial divisions
provide everything from
personal cemetery monu-
ments to columbarias and
civic and veteran’s memo-
rials/tributes. They assist-
ed in the burial of Presi-
dents Dwight D. Eisen-
hower and Ronald Rea-
gan; were a major build-
er of the Georgia Nation-
al Cemetery; and have de-
signed and built more vet-
eran memorials than any
other United States com-

pany.

POMONA,CA— Apex Casket is pleased to an-
nounce the /nspiration Casket, one of their new-
est caskets for this summer of 2008. The Inspi-
ration casket features a hand rubbed high gloss
finish and urn cut corners. This casket gives
funeral homes a luxurious casket offering at a
price that is affordable for even the most bud-
get minded family. This casket features white
goose velvet beaded spread, full lining and a tai-
lored pillow that is suitable for male and female
alike. This solid Elwood casket will be available
for delivery beginning in mid-August.

In addition to the Inspiration Casket, Apex
continues to bring a full line of affordable qual-
ity caskets, both traditional and innovative, to
funeral directors. Apex has a continued com-
mitment to provide the funeral industry with
quality products in conjunction with compet-
itive pricing. To see Apex’s entire product line,
go to www.apexcasket.com. Email any ques-
tions to sales@apexcasket.com. You can also
call to request a catalog at 1-888-680-6800.

Son of former Eagle Coach President
starts new Funeral Coach Company

=== B

e

AMELIA,OH— Jason Kellerman, son of
Mike Kellerman, previous owner and cur-
rent President of Eagle Coach Compa-
ny, started Prestige Vehicle Corporation, a
manufacturer of first call vans, Cadillac Esca-
lade and Chevrolet Suburban coaches. Jason
Kellerman worked with Eagle Coach for over
ten years. He was Production Manager and
Sales Manager of the First Call Vans and Sub-
urban Coach lines from 2000 through 2007.

“I learned a lot working with my father.
He taught me the dedication you need to
run a business and how to treat your em-
ployees. He also taught me the impor-

tance of quality and customer relations.”

Prestige Vehicle Corporation is a unique
company in that it sells to funeral homes
“factory direct.” Prestige Vehicle Corp. does
not use the dealer system, and the savings
is passed directly to the customer. “We can
save funeral homes up to $5,000 on their
purchase of a first call van. That is money
they can put in their gas tank.”

Kellerman noted, “Our first call vans are
similar to the designs I used at Eagle Coach—
with some improvements.” For more infor-
mation, visit their website at www.Presti-

geVeh.com or call 1-800-559-5018.
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Trigard simplifies
Bronze Sales with
Bronze 180 System Kit

DANVILLE,IL— Trigard is introducing a 180 degree spin on
creating a bronze memorial. No more complicated presenta-
tions with too many products. Trigard Bronze is proud to an-
nounce the most modern, simple, and productive solution for
memorial sales.

The 180 system is built on simplification. It begins with a Me-
morial Profile questionnaire that helps the family decide which
memorial is best for their loved one. The Memorial Profile drives
the product presentation. Basically, there is no selling involved;
it is truly an information provided presentation. The family an-
swers the questions, points are assigned to each answer and add-
ed up, and the point totals define the product line presented.

Trigard Bronze has also reinvented the wall display. The 180
System wall displays will fit any wall type and come in two ver-
sions: The Basic Display utilizes miniature bronze samples in a
smaller wall footprint. The Premier Display utilizes full size 24”
x 14” memorials with miniature bronze companion memorials.
Both wall displays are organized into three tiers: a good, better,
best system that makes selection less difficult for families.

The different levels of memorialization are simplified by
product accent choices. The Portrait Bronze is a simple texture,
color and font choice. The Gallery Bronze is a specific work
of art, border/no border, and font choice. The Collage Bronze
is a choice background, photographs, and font. Both the sin-
gle and companion Collage memorials have photo placement
templates that will allow for consistent looks and sales from
your counselors. The key theme throughout is simplify. Clear
choices will make for clear decision making.

Finally, any memorial can be enhanced with Trigard’s Antique
Oxide or Brilliant Impression™ Full Color. The 180 System Kit
comes complete with a step-by-step Sales Training Kit, Order
Procedure Guide, Trigard’s newest presentation booklet and
Trigard’s The Difference is Clear brochure. A CD is also pro-
vided complete with order forms, test results, warranty, and a
new customer application form.

For additional information on Trigard Bronze or our 180 Sys-
tem Kit, please contact Kelli or Carla at 800-798-4900.

Trigard is a family owned and operated business based in Dan-
ville, lllinois. We've catered to the varying needs of the death
care industry since the 1960s. Trigard regularly hosts Trigard
University, a program dedicated to assisting dealers and funeral
directors by providing the necessary tools to make their firms
succeed in today’s competitive environment. Trigard believes
that by working closely with other death care providers, we en-
hance our knowledge of the industry and stay a step ahead in
today’s changing marketplace.
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Outlook Group holds Hawaiian themed Conference

CHICAGO,IL— Just when you think Outlook Group compa-
ny-wide meetings couldn’ possibly get any better; they go and
put together a world-class meeting like the one held in Chi-
cago, June 3-6, 2008. The critically acclaimed summer 2008
meeting was held at the luxurious Embassy Suites Chicago-
Lombard/Oak Brook. 80 people attended the four day event.
The meeting theme was “Aloha — We're Headed to Hawaii!”
in recognition of the group’s efforts to qualify all their affiliac-
ed Advance Funeral Planning Professionals (AFPP’) to attend
the Homesteaders Life Company - 2009 Leaders Conference
in Waikoloa, HI. Meeting activities focused on celebrating the
significant achievements of AFPP’s, education, training semi-
nars, interactive and motivational exercises.

The conference began Tuesday evening with an exclusive
showing of the movie My Life starring Michael Keaton. After
an exhausting day of travel to reach the meeting site, attendees
had an opportunity to relax and openly reflect upon the essen-
tial nature of the vital pre-planning service they provide fami-
lies.

Wednesday was the first full day of meetings and was filled
with teaching, interactive exercises and team building. Tyler
Anderson gave a highly productive presentation on Seven and
a Half Ways Not to Keep Yourself a Secret and Candace Fran-
co followed with a review of Outlook-ology — The Distinctive
Language of The Outlook Group. Thomas J. Winninger, au-
thor of the best-selling book Price Wars and Bullseye was the spe-
cial guest speaker for the afternoon session. Tom’s appearance
was generously sponsored by the Aurora Casket Company,
Aurora, IN. Thom motivated everyone up when he challenged
them to “reach for the stars” and “be all they were born and
destined to be.” Mr. Winninger's program was entitled Bulls-
eye-Selling The Right Stuff! The evening was spent cruising
on Lake Michigan, just off the downtown Chicago shoreline,
aboard the Spirit of Chicago cruise liner. Following a scrump-
tious buffet dinner and dancing a breathtaking fireworks dis-
play could be seen from the ships outside railings as it pulled
back into its berth at Chicago’s Navy Pier.

A well expounded Network Marketing workshop was given
on Thursday by Debby Peters, Director of Training for Cer-
tified Networker - the company that is evolving a communi-
ty of profitable referral partners. Debby outlined six types of
networking groups and showed everyone how they can plan
for purposeful and profitable networking with any group they
join.

Chris Kuhnen shared new Post Card Marketing lead genera-
tion ideas and Julie Burns of Wilbert Vault Company showed
everyone how to effectively Navigate Cremation through her
enlightening power point presentation

The 3 P’s Panel Discussion, lead by Candace Franco, Coor-
dinator, The Academy, was perhaps the highlight of the day.

Questions for our distinctive panel members from Outlook

AFPP’s were e-mailed directly to Candace weeks prior to the
meeting so they could be kept under wraps until they were re-
vealed to the panel members for the first time “live” during
the panel discussion. First-rate panel members were G. Stokes
Hunter, Don Odom, Jamie Sarver, Bev Keen and Megan
Coyle-Stamos. Thank you to all our panelists for their partici-
pation!

The always popular recognition and awards banquet capped
off the day. Hawaiian attire was the fitting dress for the evening’s
festivities. During the banquet, The Outlook Group, Inc. ac-
knowledged a number of guests in attendance including Sue
DeHart and Jackie Hartman, Sales Counselors with Thomas
and Associates, Monkey Island, OK and funeral home owners
George Goldfinch, Goldfinch Funeral Homes, Conway and
Mpyrtle Beach, SC; Joe Coyle, Coyle Funeral Home, Toledo,
OH and Scott Brainard, Brainard Funeral Home, Weston,
WI. Charles W. Anderson and John Feher acknowledged
all the extraordinary AFPP’s who made special contributions
to furthering education about advance planning in their local
communities. Major award recipients for the night included
Don Odom, Megan Coyle-Stamos and Ann White.

The final day of meetings did not leave a dry eye in the house,
thanks to a heartwarming presentation entitled Failure Is Not
an Option presented by Chris Kuhnen. Personal life testimo-
nials were given by Heather Brockway, Bev Keen, Temeika
Love and Mirusia Michalowski. Attendees were shown that
it is “OK” to face your fear and move through it, because ev-
erything will work out just fine in the end. The battle goes to
those who keep moving and as Winston Churchill said, “Nev-
er, Never, Never Give Up!” Everett Collins conducted a highly
informative (and often eye opening) workshop on state Med-
icaid Rules and Regulations and how they can benefit sales
counselors. Everett clearly showed everyone that it really pays
big dividends to get to personally know your local Medicaid
Caseworkers as well as your state Medicaid laws. The Outlook
Group, Inc. - Ohio regional team concluded the meeting on
a high note by playing a video of a distinctive rendition of the
song “Over the Rainbow” performed by noted Hawaiian per-
former “IZ”. This song will be played over the company voice
mail system very time an AFPP qualifies for the 2009 Home-
steaders Life Company Leaders Conference.

The meeting concluded with warm words of praise and
thanks from company Founder, CEO and President, Charles
W. Anderson for another outstanding company-wide meeting
and outstanding first half of the year sales performance.

Founded in 1985 in Franklin, Ohio, The Outlook Group,
Inc. is Americas premier Funeral Service Solutions Compa-
ny serving independently owned and operated funeral homes
across America. For more information contact The Outlook
Group, Inc. directly at (800) 331-6270 or visit them on-line at
www.theoutlookgroup.com.

Legacy.com launches comprehensive Memorialization Portal on the Web

EVANSTON,IL— Legacy.com, the Webs
dominant obituary resource and leader in on-
line memorialization, has launched an en-
hanced portal that builds upon its affiliation
with more than 650 U.S., Canadian and Brit-
ish newspapers. The portal adds new expert
content and a number of advanced features to
create the most complete and interactive me-
morialization site available on the Internet.
Complementing its daily obituary feeds from
newspapers with its comprehensive database
and powerful search function, the 10-year-old
category pioneer has added social network-
ing features similar to those available through
MySpace and Facebook but specifically geared
toward its targeted audience.

“Our goal has always been to provide a place
for individuals to create lasting memorials to
their deceased loved ones and to offer sup-
port to those seeking advice or solace during
times of grief and loss,” said Stopher Bartol,
president and CEO of Legacy.com. “As more
and more people turn to the Web to search
for information, connect and find comfort,
our hope is that Legacy.com and our affiliated
newspaper Web sites will provide welcoming
destinations for people during the most diffi-
cult times in their lives.”

Among the new site enhancements is an in-
teractive microsite called LegacyConnect,
through which visitors can network and gain
access to a rich assortment of expert counsel
from leading educators, authors, grief counsel-
ors and psychologists on topics related to grief
and loss. New content and experts will be fea-
tured each week. Visitors also can share expe-
riences or seck and offer wisdom or support
though a variety of community discussions
and message boards.

“LegacyConnect was created as a place where

people going through one of life’s most dif-

ficult experiences can come to share their

thoughts, find comfort and begin to heal,” ex-
plained Bartol. “From inspirational poetry to
practical advice on estate settlement, Legacy-

Connect offers tools and access to experts to

help people cope with the aftermath of loss.”

Another exciting addition to Legacy.com is a
new online tribute product called Legacy Me-
morial Websites. Available as stand-alone pages
or linkable to printed obituaries, Legacy Me-
morial Websites enable users to combine a bi-
ography, cherished photographs, music, and
video and audio clips in a unique way to hon-
or and remember their loved ones. A Legacy.
com Guest Book may also be included, allow-
ing visitors to express their sympathy and share
thoughts and fond memories. Additionally,
these sites can host links allowing visitors to
quickly and easily make memorial donations
to favorite charities or causes.

These new enhancements build upon the al-
ready robust Legacy.com content, which in-
cludes:
¢ 'The most comprehensive and searchable

database of obituaries available on the
Web. Through its partnerships with more
than three-quarters of the naton’s larg-
est 100 newspapers, Legacy.com features
obituaries and online Guest Books for
more than two-thirds of people who die
in the United States. Additionally, Leg-
acy.com uploads government death re-
cords and maintains a searchable database
for some 85 million deaths dating back to
1936.

* Online Guest Books — made popular
by Legacy.com — enabling visitors from
around the world to offer condolences
and memorials to their loved ones. Near-

ly 800,000 new Guest Book entries are
logged each month through Legacy.com.

* Customized e-mail alerts that automati-
cally notify users of the deaths of former
friends, colleagues and associates. Users
immediately can be notified by e-mail if
someone from a hometown, place of wor-
ship, workplace, university or other affilia-
tion passes away.

¢ Timely information about the deaths of
celebrities and other noteworthy individ-
uals, including movie and TV stars, public
officials, and business, philanthropic and
civic leaders.

¢ Profiles of more than 8,000 U.S. funeral
homes including maps, contacts and oth-
er useful information. Funeral service pro-
viders not currently on the site are invited
to post information free of charge to Leg-
acy.com, including links to their own Web
sites, which enable them to build traffic to
their site and enhance awareness of their
services.

* “In Remembrance,” a special section of
the Legacy.com site that features profiles
for every service member who has died
during the wars in Iraq and Afghanistan.

* Special memorials honoring the lives of
those lost during events that impacted the
entire country, such as 9/11 and the tragic
shootings at Virginia Tech and Northern
[llinois University.

Legacy.com’s network of sites attracts 12 mil-
lion unique visitors per month and credits this
volume of use to its highly comprehensive,
searchable database of obituaries and rich, rel-
evant content — accessible directly via every lo-
cal newspaper site affiliated with Legacy.com.

“People automatically turn to newspapers
when looking for obituaries of friends and

family,” commented Bartol. “Through stra-
tegic partnerships with our newspaper affil-
iates, we have taken that top-of-mind asso-
ciation and coupled it with innovative tech-
nology that allows anyone around the world
to remember a friend or family member and
automatically learn of the passing of valued
friends and former colleagues via their local
hometown newspaper sites. All of the new
Legacy.com enhancements will be accessi-
ble through our affiliates’ Web sites, bringing
added value to these partnerships and provid-
ing our users with more and better ways to
commemorate their loved ones’ legacies.”

For more information or to experience the
new site enhancements first-hand, visit www.
Legacy.com.

Founded in 1998, Legacy.com (http://www.
legacy.com) is an innovative online media
company that collaborates with more than 650
newspapers in the United States, Canada and
the United Kingdom to provide ways for read-
ers to express condolences and share remem-
brances of loved ones. As the leader in the on-
line memorial and obituary market, Legacy.
com and its newspaper affiliate Web sites at-
tract 12 million unique visitors each month. It
collaborates with more than three-quarters of
the largest 100 U.S. newspapers and features
obituaries and Guest Books for more than two-
thirds of people who die in the United States.
The company has expanded to host “Celebra-
tions” for newspaper affiliates, including birth,
marriage, commitment, graduation and oth-
er announcements. A privately held company
whose investors include the Tribune Compa-
ny, Legacy.com is headquartered in the Chica-
go suburb of Evanston. Learn more about Leg-
acy.com by visiting http://www.AboutLegacy.
com. Legacy.com: where life stories live on.”
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From Our Family To Your Family - Factory Direct

My

-~ '3"*-"
- All New FACTORY
2008 Chrysler Town & Country DIRECT

*31,500°%°

PURCHASE

*538% per month for 72 months  $0 Down
Call for Lease Pricing

Ask About Our Used First Call Vans

[FE e N ]

Landau Panels

$75000

plus shipping

First Call Vans ¢ Chevrolet Suburban Conversions
Cadillac Escalade Conversions ¢ Parts and Accessories

[-800-559-5018

Prestige Vehicle Corp. » 2030 St Rt 125 « Amelia OH 45102 » www.prestigeveh.com
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Shipping
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RATES: 1/2"” ad $170
COLOR: 1/2",

3/4" ad $205 e
3/4",

1" ad $245 e
1" and 2" ads, add $75 e

2" ad $405 e

3” ad $535 e
3”,4" and 5" ads, add $100

4" ad $635 e 5" ad $745

All Shipping Directory ads run for 12 months and are to be prepaid.
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Call 800-321-7479 e Fax 800-321-9040 e E-mail info@nomispublications.com

CALIFORNIA

| Baker-WiLLiams MORTUARY MJ
NATIONWIDE SHIPPING
Toll Free (866) 716-3436
(510) 836-3436

Alameda and Surrounding Counties
SHIP-OUTS STARTING AT *650
(includes Removal, Embalming, Combo and Filing DC & Permits)

Gregory W. Atkins rpr2285
Funeral Director and Embalmer, Excellent Restorative Artist

Greek Memorial Services - Adam D. Bousiakis
N Funeral Counselor r

COLORADO

SERVING ALL OF COLORADO
INCLUDING THE ENTIRE DENVER METRO AREA

“Colorado’s Most Reliable Shipping Service Since 1986
For 24-Hour Immediate Service Call:

1-866-786-3962

All Mortuary
Services, Inc.

All Shipping Services Available

$695 Ship Out or

Cremation
Facilities

OSHA Compliant
Clean & Modern

Crematory on Premises
24 Hour Video Monitoring
For Total Security

Embalmers
National Board Certified
Licensed: NE, KS & WY

TOM KAMM, MSP, Owner « STEVE ZABEL, CFSP, Manager

Member of CFDA, NFDA, CANA, DFDA ¢ Licensed in NE, WY, KS
1338 S Jason, Denver, CO 80223 « Fax (303) 722-0874

CONNECTICUT

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500

Cell 860-559-7728
Fax 860-282-0393

Convenient To All
Local Hospitals
Area Convalescent
Homes

Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service

Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

Serving the Chief Medical Examiner’s Office
and All of Connecticut

456 Tolland St., East Hartford, Connecticut 06108

MORTUARY SupPPORT SERVICES LLC
PO Box 407, Waterbury, CT 06720 « (203)233-1547

mortuary.services@sbcglobal.net « Wayne P. Seman

THE SHIPPING
DIRECTORY IS

CONTINUED ON
THE NEXT PAGE

FLORIDA

ILLINOIS

- FORT MYERS
Memonal Gardens

“S.W. Florida’s Finest and Most
Trusted Shipping Service”

Serving

Fort Myers, Cape Coral,
- North Fort Myers, Estero,
VVE M’ k I/Vltb You, Bonita Springs, Lehigh Acres, Naples,
Not Against You! Port Charlotte, & Punta Gorda

SOUTHWEST FLORIDA

877-936-0555
Fax 239-425-9233

Independently

Owned and

Operated FFDA b

Since 1954 NED’q Michael P. Gendron

Funeral Director

FORT MYERS, FLORIDA 33907

SCARANO SHIPPING

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

« First-rate, on-site embalming procedures
that ensure remains arrive from Florida ‘_‘:‘
in quality condition.

» The promise that you will never lose
your rightful casket sale to a Florida
funeral home.

« One guaranteed price without the risk
of hidden charges, add-ons or extra fees.

- NO CASKET SALE -

Joseph A. Scarano
Owner

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901

Family owned and operated

Anywhere
in Florida!

( TW TRANSPORT SERVICES )

2578 Enterprise Rd, Ste 216, Orange City, Florida 32763

(386)3’6'4500 Lic. # FR178

Transportation of Disinterments Out of Town or Out of State
\ Airport Receiving or Ship-Outs and Long Distance Removals J

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families,
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

toll free 87 7-SHIP2YOU
Ghipping O 877-744-7296

cremation 24/7

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

Funeral Director/Embalmer

Serving Chicago and
Surrounding Area

Complete Shipping Package
No Casket Sale ¢ Prompt Retrieval

www.kepourosfuneralservice.com

L =

MARYLAND

" DRew REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SeRVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA

 Embalming < Ship-Outs

* Removals » Refrigeration

e Arlington Cemetery Drop-Offs
e Transport up to 400 Miles

* Dulles Airport « BWI Airport « Reagan Airport
 DCMEO / Baltimore MEO / Virginia MEO

e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Not ArrFiLiaTED WiTH ANy PusLic FuNErAL HomE
Toop W. Drew

LicenseD DIRECTOR & EMBALMER

AN /

MASSACHUSETTS

Boston

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

NORTH CAROLINA

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING « REMOVALS « SHIPPING
TRANSPORT « CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

i?%

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

EARS

336-679-8871
336-751-1107 FAX

336-751-3111
336-655-9654 CELL

NIXT3 - INOO4 - AdIV LN - OHOgSH1IM - ITTIASFHO0N

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE
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Shlp p an CONTINUED

OHIO PENNSYLVANIA contD WASHINGTON
Columbus Philadelphia Seattle

CorLumBus TrADE & LIVERY MRS First
L

of Washington, L.L.C.
Serving: SEATTL E,

Central Ohio’s Most Trusted Trade Service MORTUARY REMOVAL SHIPPING

PHILADELPHIA, PA « 215-713-7776

’ T , Everett &

24 Hour Pager 1-800-309-4548 24 Hour PROFESSIONAL SERVICE Cal I W:gt%TnaWavsehri?]gton
John E. Simeone BLack FuNERAL LiIVERY ALsO AVAILABLE

* Quality Embalming Presi .
. . esident and Owner Removals Cremation
» Graveside Services Phone 614-403-0295

« Full Service Shipping and Cremati i ini

ol Sevice Sigping and Cremtion -on SOUTH CAROLINA imbg'g'gl 8235*%%”%
Minutes to Port Columbus International Airport - - -

Servicefrom he Fraklin County Coroner's Offic. as wel s any ursing home (877) 808-3841 Office: 253-893-0321 Fax: 253-893-0323

Convenient to the following Hospitals:

Removals * Embalmin il i i
Children’s Hospital Mt. Carmel West Medical Center 3 Transportatlon 9 emall ' Inf(_)@flrStca”plus'com
Doctors Hospital North Ohio State University Hospital East — WWW_f”‘Stca_”plus_C(jm
Doctors Hospital West Ohio State University Medical Center Graveside Directing
Fairfield Medical Center Riverside Hospital .
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital Cremains Scattering Member: WSFDA, CANA & WCFA

Mt. Carmel East Hospital A Privately Owned Funeral Establishment serving Funeral

Reliable 24 hour Service! Homes and Mortuaries with Professionalism and Pride

Reliable  Professional « Reasonable

Providing Excellent Service Since 1995

b NIRRT “ P.0. Box 12684 P.O. Box 1861
PENNSYLVANIA T WEST VIRGINIA

VIRGINIA (RELIABLE TRANSPORT SERVICE]

Weston, WesT VIRGINIA

(CENTRAL PENNSYLVANIA)
MORTUARY TRANSPORT

Local & Long Distance — 24 Hour Service Covering West Virginia and Surrounding States
(717) 930-0575 ( DREw REMovAL Service (301) 218-4329 CaLL For PrICING
ServinG W. DC+M N Y (304)269-1466 or (304)987-14
Pager (717) 213-5103 RVING ASHINg;ENOUR N I?\IR'\\(/II_QIF\IQ?LANSRTHERN ReINiA || 304)269-1466 304)98 65
e Minutes from Harrisburg International Airport N

and Hershey Medical Center Arln fon
e Serving all major Airports, Hospitals and ngi

Fecsonal Owe fuiioen ” * " ~— . miLITARY FUNERAL sErRvICEs | |O PLACE YOUR AD HERE
\Cremations * Embalming ° éhip-Outs 5 B P . 888-2/6-3378 wmmitayFuertaisoom CALL 1'800'32 1'7479

* «  SPECIALISTS IN ARLINGTON NATIONAL CEMETERY INTERMENTS

NOMIS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

ANNUAL SUBSCRIPTION - S =) VisA”

g Master Card, Visa, American Express
g :20'00 Subscription and Discover Orders:
40.00 First Class

] $50.00 Canada & Mexico 1'800'321 '7479
] $65.00 Outside North America Fax 1_800_321_9040

Name Return To:

Address 1\}
i NOMIS

PUBLICATIONS, INC.

, FUNERAL HOME &
State Zip CEMETERY NEWS

Phone PO Box 5159
Signature Youngstown, OH 44514
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NOMIS

PUBLICATIONS,

U.S. Funeral Homes 09 Over 2000 Death Care Industry Supply Companies
U.S. Cemeteries 20 are listed by the product or service offered to
h Funeral Homes and/or Cemeteries

Populations; State Boards; Air Shipping Points
Where to Get Certified Certificates
Canadian Funeral Homes and Daily Papers

m Pet Memorialization includes: Pet Funeral
Homes, Cemeteries, Crematories and
Supply Companies

International: Select Funeral Homes, Shipping
Regulations and Consulates

U.S. Daily Papers including websites & email addresses

STANDARD SIZE PR"P‘;Bo Trade Service Companies Mortuary Science Educational Services
(8%2x11") § 0 (¢ . e _ N
$12500 700°°) \Veterans Affairs Facilities pee.pus. ree-pus.
POCKET SIZE PRE-PII\B' U.S. Daily Papers including websites & email addresses gzo 330 Industry Associations - national, state, local
(57 s 0 With The Funeral Home  Without The Funeral Home including websites & email addresses
. & Cemetery Directory & Cemetery Directory

2009 PRE-PUBLICATION SPECIAL

Publication Date November 2008

2009 FUNERAL HOME & CEMETERY DIRECTORY MAILING ADDRESS
(Quantity Discounts on orders of 10 or more - Call for pricing)
Name
QTY TOTAL
) 0 Address
2009 STANDARD SIZE (8.5" x 11") w%goo ................ $
$ .
2009 POCKET SIZE (5" x 7") §§5<g0ga500 ..................... $ Clty
State Zip
2009 BUYER’S GUIDE
Phone
$
W !’vﬁm%ﬁt The Funeral Home & Cemetery Directory........... $ Ordered by
$20.00 :
W - with The Funeral Home & Cemetery Directory ............. $ SHIPPING ADDRESS - IF DIFFERENT
(must have physical address for UPS shipping)
TEDDY BEARS
Name
| Love My Funeral Director Bear $11.95€a .................coonn.. $ Address
SUB TOTAL $
City
Up to $40.00 add $5.00 State Zip

$41.00 - $85.00 add $8.00
$86.00 - $150.00 add $9.00 Phone
$151.00 — $215.00 add $10.00

$216.00 - $300.00 add $11.00 Ship to ATTN:
Over $300.00 add $15.00
Shipping / Handling $ PAYMENT INFORMATION
. O Check O Money Order
(Ohioonly-SalesTax) $__ O MasterCard [ Visa [0 American Express [ Discover
FUNERAL HOME & CEMETERY NEWS Card #
1 Year (12iSSUES) $20.00 . . ...\t $ Exp. Date
; ; Signature
First Class 1 Year (12 issues) $40.00 .............cvviiieninnnns $ (Required on Credit Card orders)
Canada/Mexico 1 Year (12 issues) $50.00 . .. ........covivein $
RETURN TO
GRAND TOTAL| $ Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479 fax 800-321-9040 www.nomispublications.com

21’)09
. . . . 2,
Im Previously published as The National Yellow Book of Funeral Directors, .
oo Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies M
M E M B E R

PUBLICATIONS, INC Sily
CFSA PO Box 5159  Youngstown OH 44514 800.321.7479  fax 800.321.9040 CPNA

CASKET & FUNERAL SUPPLY

ASSOCIATION OF AMERICA info@nomispublications.com WWW.nomiSpUblicationS.Com
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R PDERPARTMENT INDEX

dtes ANtique Cars/EQUIPMENT .. ... e e 1

BUSINESS EQUIDIMENT L. e 2

1lIssue....... (up to 50 words) ....... $ 50.00 BUSINESS OPPOITUNITIES ...t 3

CONSUATION SOIVICES ..o it 4

3 Issues """ (up to 50 Words) """" $125'00 Funel’a| BUSIheSS FOI’ Sale ---------------------------------------------------------------------------------------------------------------- 5

ADDITIONAL COSTS Funeral BUSINESs Wanted . ... 6

PER ISSUE Helarses/Limgusines ........................................................................................................................ 8

s H AN A e e 9

Additional Words...........cccceeuuee.. $ .30 Meisgellaannegus .............................................................................................................................. 10

Box Reply Number...........ccc...... $ 8.00 POSTHION VWWANTEA ...t 12

Boxed BOrder..........oceveveeeeeensenns $ 5.00 WANTED 1O BUY ... 13
Color Background ..............cc...... $10.00

(Color Background Includes Boxed Border)

All ads appear online at
www.nomispublications.com

- Ol\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

GETYAYJUNMIPIONRYOUR

CIPASSIEIEDJADVERTISING

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

_—

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

Antique Cars/Equipment 1

Business Equipment 2

Wanted and For Sale: Horse
Drawn Hearse. Lamps for
horse drawn and early mo-
torized hearse. Early funeral
items. Other horse drawn ve-
hicles—Broughams and Rock-
aways. We also handle new
reproduction hearses. Black
or white. See us before start-
ing your museum. Photos
available. Delivery is avail-
able. Horse Drawn appraisal
also available. Wanted: table
ornaments and roof finials or
urns for horse drawn hearse.
Call Art Pagel at (262)675-
6471 or email carauc@hot-
mail.com 1A

1956 CADILLAGC B
AMBULANCE

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equipment,
cremated remains processor,
power casket lift table and cre-
matory replacement parts. Per-
mit, shipping and installation
assistance as well as commis-
sioning and operator training.
Phone: 800-507-0978. Email
terry@universalcremation-
equipment.com. 2as

FUNERAL HOME &
CEMETERY NEWS

THE PLACE FOR Your NEws!

Indoor storage for 45 years — as if in a time capsule!
13,560 miles, all original, drive anywhere. ID 568610765.

Florida. $50,000%. Call (386) 336-3701 or (386) 328-4334.

Made by James Cunningham & Son Co., Rochester, NY.
All Original.

Black Rockaway also avallable
Like New.

Call Kenneth Ballou, Burkesville, KY, 270-864-2227

NOMY

PUBLICATIONS, INC.

Database Files
Reports Mailing Lists

CaLL For CounTts
& Costs To CustomizE
Your MAILING PROGRAM

TODAY!

1-800-321-7479

Customize
Your

Direct Mail

Program

FORMATS AVAILABLE:

Self Adhesive Mailing Labels
Barcodes Available
USPS Cass Approved Paperwork Available

Reports
Include Name, Address & Phone
Can Be Ordered Alone or for Follow up to
Mailing Labels

CD-Rom or E-mail Files
One Time Usage or Multiple Usage Available

SELECT: SORT BY:
Funeral Homes State

Cemeteries County
Crematories More...
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Classified

Funl Business For Sale 5

Buying a Funeral Home?
Selling a Funeral Home?
Place your ad here!
Call 1-800-321-7479

CREMATION/BURIAL
SERVICE
Northern Ohio. Specializing
in Direct Cremations and
Immediate Burials. Business,
building, retort, vehicle and
large Pre-Need. Owner retir-
ing. Reply to: Nomis Publi-
cations, Inc., PO Box 5159,

Funeral home site avail-
able in Lantana, Florida.
Free standing building with
full prep room, back offices,
2-3 chapels, garages, handi-
capped accessible. Building
also includes second story
5-bedroom residence plus
additional garages. Location

FUNERAL HOME &
Nowis (R

FUBLICATIONS, INC.

OH 44514. saso - 212-3014.

on major highway in West
Dept. 653, Youngstown, Palm Beach. Call Brian 561-

Colonial Professional Cars Ltd

Visit our website
www.colonialcars.net

Family Owned
and Operated

1-800-438-9329

Coaches
2002 Eagle/Cadillac
black exterior/blue leather, low miles

2002 Eagle “Ultimate”/Cadillac
white exterior/blue leather, crown roof w/polished band, only 1 remaining!

Limousines ]
(2) 2002 LCW/Cadillac 1996 Federgl/ || Y3
white exterior/blue leather dark bl ih leather
raised roof -0 "800 miles!

First Call Vehicles

1989 GMC Suburban
black w/black vinyl top, full casket floor with rollers and all hardware
only 60,000 original miles! No Rust!

All pre-owned vehicles are garage kept and fully serviced.
Flexible financing and walk away leases available.
Order your 2008 Eagle first call van
or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

EAGLE

EXEERIENCEST

To place your classified ad in the

NOI\}IS

PUBLICATIONS, INC.

CEMETERY NEWS
CLASSIFIEDS ONLINE

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

Classifieds
Online |

ADVERTISING DEADLINE IS THE
5t OF THE PREVIOUS MONTH

DON'T LET IT PASS YOU BY!

PLEASE NOTE: We do not take responsibility for our
box holders. We hope they will respond promptly in a
responsible manner. PLEASE! DO NOT ask us to contact
Box holders. Contact can only be made in writing.
NO information will be given regarding box holders.

DIFFERENCE.

2004 Cadillac S5 6-door fmousine, black w' black leather
Interor, 17K miles, one-owner car from SC. #dl size spare,
cheome wheels. Grast condtion!

2007 Accubuilt Dealer of the Year
for Outstanding Sales and Service

CADLIAC @ surergr (&)
CnZhs

LIMOUSINE
DEALER

601 East Bessemer Drive » Greensboro, NC

2003 Cadillac &-door imousing, black wi black leather interior,

“x 3
amrai!u&mwmmm

1-800-451-8274
www.BillBlackAuto.com
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Funl Busn For Sale Cont'd 5 FUNERAL HOME

BUILDING FOR SALE
Youngstown, Ohio. Origi-
nally built as a funer-
al home with 10,676
square feet of space. Two
exquisite live-in suites.
Twelve car garage, 45
paved parking spaces on
four lots. Some funer-
al items still remaining.
$139,000.00. Burgan
Real Estate Ltd. Leon
Turek, Agent. 330-783-

Live in Scenic Colorado
Double location for sale in
Western Colorado. 60+ calls
per year, solid preneeds in
newer facilities. Ranch style
home included in purchase
price. Owner will not finance.
This is your chance to own
and operate your own loca-
tion in a scenic, rural loca-
tion—good people, good
calls, good schools. Call Ran
at (970) 878-5722 or email

TCT Coach Sales - 508-581-9268

S &S Coach ~ Superior ~ Eureka ~ DaBryan

2005 CADILLAC S&S MEDALIST HEARSE 2000 CADILLAC EUREKA HEARSE
BLK/GRAY ONLY 8000 MILES BLK /BLUE 30,000 MILES
2002 CADILLAC S&S MEDALIST HEARSE 1999 CADILLAC S&S MASTERPIECE HEARSE
BLK/BLK 40,000 MILES LIKE NEW BLK/BLK, HALF ROOF, PULL OUT TABLE
2002 CADILLAC FEDERAL HEARSE SHARP ONLY 45,000 MILES
SILVER / BLUE 22,000 MILES
2001 CADILLAC S&S MASTERPIECE HEARSE
BLK/BLK 50,000 MILES

2 ~ 2005 LINCOLN 24HR 6 DR LIMOUSINE
ONE BLACK, ONE SILVER, LOW MILES

at cochran@nctelecom.net. | 0055 Ext. 244. 5CA 2000 CADILLAC S&S MASTERPIECE HEARSE CLEAN AND READY TO GO
Confidentiality assured.  sa BLK / GRAY 39,000 MILES
TRADES FINANCING
FUNERAL BUSINESS FOR SALE . . .
WSECSIUSRl \/isit our web site ~ www.tctcoachsales.com EENZUEERS

IS CONTINUED ON NEXT PAGE

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

2005 CADILLAC S&S HEARSE

-

2004 CADILLAC EAGLE HEARSE
silver with gray top and gray leather

2004 ADILLAC DABRYAN 5-DOOR LIMO
silver with gray top and gray leather

e il

11723 Detroit Avenue - Cleveland, Ohio 44107 2005 CADILLAC S&S 6-DOOR LIMO
i 1 i lue 1 T
blue with blue leather 216-228-2290 « Fax 216-226-3624 blue with blue leathe:;
HEARSES LIMOUSINES
2006 MAXIMIZE YOUR 2005
Lincoln Eureka.........cocoovvvvvncnncns blue/black top/black leather Cadillac S&S 6-door (4 in StoCK) ......cccevvviiiiriciiiis blue/blue leather
2005 TAX BENEFITS 2004
Cadillac S&S Hearse (4 in Stock) .......c.coovvvieriennen. blue/blue leather when making Equipment Purchases . . . Cadillac DaBryan 5-door (3 in stock)......silver/gray top/gray leather
Cad?”ac Eagle Hearse (4 in stock) .......... silver/gray top/gray leather Lincoln Federal 6-d00r.......veeeeeeeeeeeeeeeeeeeiiiinns silver/neutral leather
Cadillac S&S HAISe .....coovvvioiivvrvessssvirness black/black leather Cadillac LCW 6-d00r (3 in StOCK) ....cvvvvvencrerriences black/black leather
Cadillac S&S Victoria. ...blue/blue leather
Cadillac S&S Hearse ......ccocccvvvvveeiervreieesseieseeenens silver/blue leather 2002
2003 Lincoln S&S 6-d00T ..o silver/neutral leather
Lincoln Federal Hearse..........c.ccocoevvinicnninnns silver/neutral leather 2001
Cadillac Superior Hearse (2 in stock) black/black leather Cadillac SUPerior 6-door..........ccoowvveooirvvecesnrreenn: silver/black leather
Cadillac Eagle Hearse ..........cccoevveiviiciccenicinnns black/black leather Lincoln S&S 24-hour .....oo...... ....black/blue leather
Cadillac S&S Masterpiece........c.ccceeveue silver/black top/blue leather
2000
‘ 2002 Cadillac Federal 6-00T ........rooeroorsersesrrse black/blue leather
Cadillac Eagle HEArSe ..o bIaCk/gray leather CadillaC S&S 6-AOOT wemmeeeee e silver/black leather
Lincoln Superior Hearse silver/neutral leather
Cadillac S&S ViCtoria ....coeevvrvireiriiieeeceeie i black/blue leather 1999
2001 Cadillac DaBryan 5-d00r........cccoeeeciecrceeecenennn: silver/black leather
Cadillac Eagle Hearse........ccccocvvevcnnnnes white/blue top/blue leather 1997
1999 y Cadillac Superior 6-d00r ............ccmrenereeenenees gold/black top/black leather
Cadillac Eagle Hearse .........cccooevvevrvrnsienisenes black/blue leather DO N T D E LAY
1998 FIRST CALL
Cadillac M&M HEAISE ............ooovvvveeeeseeeeee s, black/blue leather CALL 1'888'32 1'6613 2003
Cadillac Eagle Hearse ....white/blue top/blue leather Dodge Eagle 1st Call ..o, silver/gray interior
Cadillac Eagle Hearse ..., black/black leather TO DAY Chevy Eagle 15t Call ..........oooevveeeereeeeereeeesesnen white/gray interior
1997 2002
Cadillac Eagle Hearse...........cccocoeveciciccciciciennns black/black leather Chevy Eagle 1st Call .....cccoeurriiiiiiciceeccceeeiee black/gray interior

2003 CADILLAC S&S MASTERPIECE
silver with black top and blue leather

OVER 80 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

HEARSES LIMOUSINES
1994 Cadillac S&S, Commercial Glass, RUSTLY ...........ccivuiiiiiiiieiie e 1999 Cadillac Superior, Navy, 39K MIS ........ccoiiiiiiiiiieiie e $6000
1994 Cadillac Federal, White, 119K MIS .......oeeiiiireeiiieeeiiee e seeee e 1996 Cadillac S&S, BIack, 53K MIS ........uviiiiiieeiiie ettt $4725
1994 Cadillac S&S, Black, 44K MIS .........ccoiiiiiiiieie et 1996 Cadillac S&S, Silver, 17K MIS, AS NEW! ......uuuiiiiiiiiieiiiiiiceee s eeenee e $7650

1993 Cadillac S&S, FWD, Silver ..................... 1996 Cadillac S&S, Dark Green, 69k mls, SHARP! .........cc.cccoiiiiiiiieee e $5500
1993 Cadillac Superior, Silver, 58k mis............ 1995 Cadillac S&S, BIack, 63K MIS .........iiiiiiiiiiiiieiiiee ettt $4725
1992 Buick Eureka, Black, 59k mis................. 1995 Cadillac Krystal, Black, 29k mils, SHARP! ..........cooiiiiiiiiiiieieee e $6250
1980 Cadillac S&S, White, 59K MIS.......ccceiiiiiieiiieiiiiiesieeee e 1994 Cadillac S&S Commercial Glass, Black, Flip Seat, 1-owner ..........c.cccoceevvvrinennnn. $6250
1988 Cadillac Eureka, Flower Car, Maroon, 38K mlS ...........cccccoocveiiiiiiiiiiiiiiieceeee 1993 Cadillac M&M, 6-door, Black, 129K MIS..........cccoeiiiiiiiiiciieececee e $2000

Visit our website at www.americancoachsales.com
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CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

WWW.COH&W&!S&leS.COI’n

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

Funl Busn For Sale Cont'd 5

FUNERAL HOME BUSINESS
FOR SALE - Suburban com-
munity in Southwest Ohio.
Well maintained, well equipped
facility, rolling stock, ample vol-
ume of business in a highly ex-
pandable market. Financially
sound potential buyers only
respond to swofh4sale@

hotmail.com SUA

Hearses/Limousines

2005 CADILLAC S&S MEDALIST COACH
BLACK EXTERIOR, GRAY INTERIOR W/18,000 MILES

ORDER A NEW 2008 S&S MEDALIST FOR $999 p/m
OR ANEW 41” LIMOUSINE FOR

1999 Hearse For Sale
1999 Eureka Hearse,
33,000 miles, silver/silver,

2005 LINCOLN S&S 6-DOOR
BLACK EXTERIOR, BLACK INTERIOR W/23,953 MILES

$975 p/m (+TTL & DELIVERY)
APPROVED CREDIT - $3,900 DOWN

2004 CADILLAC SUPERIOR STATESMAN COACH
BLACK EXTERIOR, BLUE INTERIOR W/16,300 MILES

blue leather interior, excel-
lent condition. $17,500.
(920) 898-4300.

8JIA

1995 S&S Masterpiece
Cadillac Hearse
Black with blue leather in-
terior, 55,000 miles, ga-
rage kept, only one owner,
excellent condition. Call
302-436-8421 or e-mail

2003 LINCOLN 100" 6-DOOR LCW
BLACK EXTERIOR, BLACK INTERIOR W/56,000 MILES

2008 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2008 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $128,000

2003 CADILLAC S&S MEDALIST COACH W/26,830 MILES
SILVER BODY, BLACK TOP, GRAY INTERIOR

hastingsfuneralhome@

verizon.net 8A

1993-1999 Cadillac
Coach and Limousine Parts
Shipped Nationwide

Mullen Coach, LLC
800-548-4040

www.MullenCoach.com
8CJIA

2003 CADILLAC S&S 65" W/ICEO PKG
BLACK EXTERIOR, BLACK INTERIOR W/25,313 MILES

FOR VEHICLE PURCHASE!

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

1999 CADILLAC EUREKA COACH W/15,120 MILES
BLACK EXTERIOR, BURGANDY INTERIOR

L
-.j.'&"ﬁ

Please mention

NOl\}IS

PUBLICATIONS, INC.

FUNERAL HOME
& CEMETERY

NEWS

2001 CADILLAC S&S 47" 6-DOOR LIMOUSINE
BLACK EXTERIOR, BLACK INTERIOR W/16,462 MILES

800 333 2533
BUY HERE & PAY HERE

1998 CADILLAC S&S MASTERPIECE COACH Wi64,200 MILES
SILVER EXTERIOR, BLUE INTERIOR

SILVER EXTERIOR, BLACK INTERIOR W/41,000 MILES

1997 CADILLAC 24-HOUR 6-DOOR LIMOUSINE When Contacting

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER adver tisers. It hclps

NOT PICTURED NOT PICTURED them to judge the
1999 CADILLAC SUPERIOR, BLK EXT, BLK INT W/45,000 MILES NO NEED TO LOOK ANYWHERE ELSE - 1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES .
1998 CADILLAC KRYSTAL, BLK EXT, BLK INT W/27,100 MILES WE HAVE IT ALLIl 1996 CADILLAC 6-DOOR WIFLIP SEAT, SILVER EXT W/33,500 MILES results of thClI‘
1994 CADILLAC SUPERIOR HEARSE, BLK EXT, BLK INT W/51,000 MILES - d .
CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS adverusing,
|

SUPERIOR COACHES — GOOD MILE

‘01 CADILLAC HEARSEmACK
FROM $254Q9 - $17,996

=S50¥

ROM $

‘O1 CADILLAC RAISED ROOF 6-DOOR LIMO
BLACK - BY LCW - IMMACULATE

REDUCED TO $ 9 — $14,995 A STEAL AT $

£

CITY LIMOUSINE SALES. e
Call F. Rick Eichner ¢« SOO-CADDY-NY ¢ Ext. 237

‘02 CADILLAC 6-DOOR LIMOUSINES

‘04 CADILLAC 6-DOOR LIMOUSINES
FEDERAL COACH — FLIP SEAT
9 - $20,995

S ON ALL

‘03 LINCOLN HEARSE
FEDER ﬁi{ S

LE TO

‘O3 LINCOLN 6-DOOR —BLACK —FEDERAL COACH
FLIP SEAT, STROBES & WIG WAGS
PRICE REDUCED TO $
CALL - MAKE OFFER
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FASTER DELIVERY

Help Wanted 9

Sales Position Available
New and used funeral vehi-
cles. For states covering Mary-
land, Delaware and Virginia.
Base, expenses and commis-
sion. Reply to: Nomis Pub-
lications, Inc., PO Box 5159,
Dept. 654, Youngstown,

Licensed Funeral Director
Seeking experienced, individual
to provide exceptional service.
Requires knowledge of products
and services, collecting receiv-
ables, managing documentation,
leadership and ability to mul-
titask. Willing to license in VA.
Competitive salary and benefits.
Falls Church, VA. Cover letter and
resume to laura.nemecek@sci-us.

SALES REPRESENTATIVE
Casket manufacturer needs
professional sales representa-
tive to call on funeral homes
in Ohio, lllinois, Kentucky and
Indiana. Funeral service sales
experience required. Draw-
against-commission. Company
benefits. Please send resume
to: Sales Manager, PO Box
209, Cambridge City, IN

OH 44514. anso com. E.O.E. M/F/D/V. o 47327. A
FINANCING AND 1_8 00 - 4 2 4 _9 093 WE HAVE SEVERAL
F U N E RA L H O M E & LEASING AVAILABLE 2001 & 2002 COMING IN
COACHES

C E M ET E RY N E W S 2004 Lincoln Eureka Coach Blk/Blk Ext/Blk Int 34,000 mi
2002 Cadillac S&S Coach Silver/Silver Ext/Blue Int 46,000 mi
2002 Cadillac S&S Coach Blk/Blk Ext/Blue Int 59,000 mi
2002 Superior Coach Blk/Blk Ext/Gray Int 52,000 mi
A L L I DAY I R D E R Y R 1998 Cadillac M&M Coach Blk/Blk Ext/Blue Int 48,000 mi
1997 Cadillac Federal Coach Wht Top/Lt Blue/Blue Int 74,000 mi
1996 Cadillac Eureka Coach Wht/Wht Ext/Blue Int 68,000 mi
1996 Cadillac Federal Coach Blk/Blk Ext/Blue Int 48,000 mi
- : 1995 Cadilac M&M Coach Blk/Blk Ext/Blk Int 33,000 mi
™ 1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi
F'I rst 1992 Cadillac Federal Coach Silver/Blk Top/Blue Int 62,000 mi
- 1990 Cadillac S&S Victoria Blk/Blk Ext/Burg Int 72,700 mi
4 1989 Cadillac S&S Victoria Wht/Wht Ext/Blue Int 66,000 mi
4 1989 Cadillac S&S Victoria Wht/Wht Ext/Burg Int 64,000 mi
HSS 1989 Olds Eureka Coach Gray Ext/Gray Int 47,000 mi

& LIMOUSINES
Bl ok o e L 2003 Cadillac Eureka 90” 5-Dr Limousines (2) Drk Blue/Drk Blue Ext/Blue Int 50,000 mi
2003 Cadillac Eureka 90” 5-Dr Limousines (2) Wht/Wht Ext/Blue Int 40,000 mi
2003 Cadillac Eureka 6-Dr Limousines (2) Gray/Gray Ext/Gray Int 28,500 mi
1999 Cadillac Eureka 6-Dr Wht/Wht Ext/Blue Int 39,000 mi
O n I $ 4 OOO e r e a r I - 1997 Cadillac M&M 6-Dr Blk/Blk Ext/Blue Int 68,000 mi
1996 Cadillac S ior 6-Di Blk/Blk Ext/Black Int 78,500 mi
y p y - (12 IssueS) adillac Superior r / xt/Black In mi

SPECIALTY VEHICLE
2005 GMC Denali XLT Wht Ext/Neutral Int 67,000 mi
Authorized Dealer for
- - - el .
1-800-424-9093 & St Louis, MO
Please Visit Our Website at www.hanleycoach.com

HOUSTON BROTHERS, Inc. DeBras

PROFESSIONAL FUNERAL CARS - SALES & LEASING

1-800-477-0646

Cadillac - Lincoln
Hearses - Limousines - First Call Cars

SAYERS & SCOVILL

2008 CADILLAC S&S 6/47"
EXECUTIVE RAISED ROOF

2003 CADILLAC S&S MEDALIST/TUX TOP
SILVER GLEAM HDLNG ROSEWOOD FLR

FINANCE AND

AVAILABLE!
With Approved Credit

1997 CADILLAC SUPE-RIOR
RIGHT HAND DOOR HINGE

Email: houstonhearse@comcast.net

For more details contact
HARRIS RADFORD

Sales & Finance Manager

1996 CADILLAC S&S MEDALIST 1996 CADILLAC EUREKA 6 DOOR

Visit us online at:

www.houstonhearse.com
249 Cobb Parkway Marietta, GA 30060

office

770-419-0690 770-919-2003
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Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

[itgsEiingth'e

FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974
PUBLICATIONS, INC.

Previously Published as the YB News ¢ Still the Place for Your News!

Classificeds

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifieds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifieds.

Tlssue $50.00 .. ... .. ... 3lssues $125.00. . ... ...
Online Photo $20.00. ... ..................... Online Photo $35.00. ... .....................
Online and In Print Photo $35.00 . .............. Online and In Print Photo $65.00 . ..............
Ad Border $5.00. .. ... Ad Border $15.00. . ........ ... ... .. ...
Reply Number $8.00. .. ........ ... .. .. .. .... Reply Number $24.00. . ......................
Color Background (includes ad border) $10.00 . . . .. Color Background (includes ad border) $30.00 . . . ..

TOTAL TOTAL

Classified Categories:
OAntique Cars/Equipment OBusiness Equipment OBusiness Opportunities O Consultation Services OFuneral Business For Sale
OFuneral Business Wanted [OHearses/Limousines O Help Wanted [OMiscellaneous [OPosition Wanted OWanted To Buy

Ad copy:

Name

Address

City St Zip

Phone
If photo option has been chosen, please attach a quality photo or e-mail jpg file, resolution

OM/C OVisa OAmEx ODiscover OCheck 72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com

subject line: Classified Ad Photo

Card # Exp. Date Free Online Link(s) - Complete if Applicable
E-mail:

Signature ’ el

Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 * Fax 800.321.9040 * www.nomispublications.com

From selling a funeral business to miscellaneous products
Funeral Home & Cemetery News Classifieds have it all!
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PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

CLASSIFIEDS ONLINE

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

Help Wanted Cont'd 9

Sales Managers
Two Florida funeral home Sales
Managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. 386-235-8045. ans

CENTRAL MOUNTAIN
ARIZONA
Excellent opportunity to join our
family owned funeral homes
with two locations including a
crematory. We are located 110
miles north Phoenix in beauti-
ful Prescott and Prescott Valley.
Good schools and a home-
town atmosphere. Our funeral
homes average 600 calls per
year with 70% cremation rate.
Provides a challenge to all to
give personalized and celebrate
services even including recep-
tions catered by our staff. We
have an opening for a licensed
funeral director and embalmer
that can pass the Arizona State
Boards. Duties include all phas-
es of funeral service; embalmer,
arranger, graphic computer
skills, accounting and pre-need.
We are looking for old fashion
values and a commitment of
being involved in the commu-
nity. Check out our web page
at www.ruffnerwakelin.
com and email resumes to
ejhunt@cableone.net if you
are a team player who loves
helping families. A

Funeral Director
Third-generation family owned
funeral home in Central Vir-
ginia is seeking a licensed
director/embalmer to join our
family. Ideal candidate must
have a working knowledge of
all aspects of funeral services.
Looking for a detailed compas-
sionate director who appreci-
ates providing personalized
service. For consideration,
please forward resume to
funeraljobs@gmail.com. o

METEOR MOTOR CAR CO., INC.®

2008 MERCURY CARMELITA
Funeral Coach

$59,95000

WORTH-MORE™ Pre-Owned Cars
2003 EAGLE - Black/Silver

937-773-5840 Tom Caserta

FLEET
| SYSTEMS, INC. | WWW. ﬂeetprocars.com
Fremont, NE 68075
Hearses > Limousines > Conversions
HEARSES
>> B UY 04 Krystal Cadillac »  Black
04 Federal Linc.oln »  White
W LEASE st - Cray
95 M-M Cadillac White
» TRADE OUSINES

04 Cadillac 6 Door
00 Cadillac 6 Door

B
- _L___' - . 04 Lincoln 6 Door
CHECK OUR WEBSITE FOR MORE zs! 03 Lincoln 6 Door
99 Lincoln 6 Door
94 Cadillac 6 Door
WWW. ﬂeetprocars com 92 Lincoln 70”

bestcars@fleetprocars.co

‘03 EUREKA CADILLAC HEARSE

White, 13,750 Miles

SN I

*I hope you'll give me a chance to serve you!”

‘06 SUPERIOR CADILLAC 47” LIMO

caLl FOR Black, 16,700 Miles

SPECIALSPRICING
& FINANCING!

www.RobertPDurant.come+ 215-570-7839

M@@@@@M@@a@m@ﬁm

‘02 EUREKA HEARSE - White

VLB B
sl

‘05 LINCOLN S&S 47” LIMO - Black 25*“ ‘06 DABRYAN 95” LIMO - Black

‘02 EUREKA GADILLAC HEARSE - Black

RY 900

& FINANCING!

Fmancmg
AvailableThrough
TCF Equipment
Finance.:

‘03 SUPERIOR CADILLAC 65” LIMO - Sllver

‘04 CADILLAC S&S RAISED ROOF LIMO - Black

Brand New ‘08 EUREKA CADILLAC HEARSE

D SRS SO T

&

58

£ SUPE

A Legwry af Le rn'rrrll-lrlfll

New & Previously Used Funeral Coaches & Limousings

301 Alan Wood Rd., Conshohocken, PA 19428

*Plus applicable state tax & fees. **With approved credit. $3500 down payment. Plus applicable state tax & fees.
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Help Wanted Cont'd o Mountain View Mortuary,

SALES REPRESENTATIVE
WANTED
Thacker Caskets, Inc., the na-
tion’s fastest growing casket
manufacturer, is seeking skilled
sales professionals to join our
expanding sales team. If you
have proven sales abilities, enjoy
hard work, and are motivated to
succeed then we encourage you
to learn more about our straight
commission opportunities. We
offer unlimited earning potential,
afast paced and supportive sales
environment, and the backing
of a three-generation, family
owned company with a new,
state-of-the-art casket factory.
Some overnight travel is required.
Sound Good? Fax or email your
resume, and a cover letter to
Michael Beardsley, VP, Sales &
Marketing at 315-687-7428 or
casketeer@aol.com s

Reno, Nevada
Looking for a person that is able
to be licensed in the State of Ne-
vada as an Apprentice Embalmer/
Licensed Embalmer. We are locat-
ed in the foothills of the beautiful
Sierra Nevada Mountains, if you
are into outdoor activities we are
located within driving distance to
all ski resorts and Lake Tahoe. We
are located in the biggest Little
City in the World, Reno, Nevada.
We are one of the newest mor-
tuaries in Reno, Sparks and the
Carson City Area. We are 5 years
old and growing. Our facility is
over 30,000 q. ft., state of the art
embalming facility and the largest
chapels in Northern Nevada. If
you are well versed in all aspects
of the funeral industry please
send your resume to Moun-
tain View Mortuary, Attn: Earl
Smith, PO box 5158, Reno, NV
89513 or email me at Earl.mvm@
sbcglobal.net 9

[

New 9000 sq. ft. state-of-th

designed for you

Diagnostic and Total Repair Facility
ASE Certified Technicians
We honor most Coach Builder Warranties
MIKE URDA - OWNER

31920 Vine Street ® Willowick, Ohio 44095 © (440) 516-5466 (LIMO)
www.limotecserv.com

We understand
the needs of the Limousine
and Funeral Industries

2009 PRE-PUBLICATION SPECIA

2009

Funeral Home
&
Cemetery Directory

Publication Date November 2008

U.S. Funeral Homes

[New|U.S. Cemeteries

Populations; State Boards; Air Shipping Points
Where to Get Certified Certificates

Canadian Funeral Homes and Daily Papers S(;'/;“”L\IEQRD SIZOE ;RE-P(lBoo
International: Select Funeral Homes, Shipping \1259/ 700

Regulations and Consulates
Trade Service Companies
Veterans Affairs Facilities
U.S. Daily Papers including websites & email addresses

POCKET SIZE / PRE-PUB
ex 38500 ( $65%°

Buyers Guide

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

Over 2000 Death Care Industry Supply Companies

are listed by the product or service offered to
PRE-PUB
gzooo

Funeral Homes and/or Cemeteries
With The Funeral Home

& Cemetery Directory

m Pet Memorialization includes:
Pet Funeral Homes, Cemeteries,
Crematories and Supply Companies

. N ) , PRE-PUB
U.S. Daily Papers including websites & email addresses 33000

Mortuary Science Educational Services Without The Fumeral Home
& Cemetery Directory

Industry Associations - national, state, local
including websites & email addresses

PO Box 5159
info@nomispublications.com

Youngstown OH 44514 800.321.7479

NOMLIS

PUBLICATIONS, INC.

fax 800.321.9040
www.nomispublications.com

SPECIALTY

Family Owned and Operated for Three Generations

HEARSE & LIMOUSINE
SALES CORP.

LIMOUSINE ELOW-OUT

1996 LiNCOIN SiX DOOK «evurrurenirnirnireienirnierneencerieesceseesseeseesessessesssessssecsseenees 94,900
1998 Cadillac SiX DOOK ceuuvenrenernirnireirnieniernerncerieeesessesseescesessesssessessessessesness $0,900
1999 Cadillac SiX DOOK..cuuieruirrniirreernierrreeereernieerseeesseeesseesseesseesssecesseceseeeess 97,900
2000 LiNCOIN SiX DOOT cevunererirrniernieereernieerneerseeerseerseeessecssseessseessessssecenneees 912,900
2001 LiNCOIN SiX DOOK «evuiernrunienienieeneeneenierneeneeeeescesseescessesseeseessseseessesseeneees 913,900

2001 Cadillac SiX DOOK..cucvunreirnienieenienietirrneenieeneencesierseeseesseeseesssssceseesseeneees 914,900
2002 Cadillac SiX DOOK..uucvuerenrenienirenienietirrnienierneencesierssessessesseessssseeseessesneess 918,900
2003 Cadillac SiX DOOK..cuueeurirrniirrnirereernieernerrreerseerseersseessseessesssessssecenneees 922,900
2004 Cadillac SiX DOOK.cuuueruuirrniirreierreernierrneerreeerseersieesseessseesssessssesnecenneees 924,900
2005 Cadillac SiX DOOK..cucvueeneenirnieeernietierneenieereeneesseescessesseeseesseescesecssenseses 26,900

VISIT OUR WEBSITE_ FOR COMPLETE INVENTORY
www.specialtyhearse.com

Internet Manager - Maurizio "MOQO" Misilli
E-mail maurizio@shasco.com Cell 516-816-9065

New Jersey Office — Joe Vasta

E-mail jv4203@verizon.net

Phone 201-851-7492

Phone 800-349-6102 ¢ Fax 516-349-0482 * 180 Dupont Street * Plainview, NY 11803
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Preneed Sales
Funeral Services Incorporated
(FSI) is Florida's leading provider
of preneed trust and insurance
funding products and services.
We have client firms in all ar-
eas of the state that regularly
have openings for experienced
preneed sales representatives.
Currently, clients in West, Cen-
tral and South East Florida have
immediate openings. Require-
ments include a Florida Preneed
Sales Agent License and a Flor-
ida Life Insurance License, or
ability to obtain. If you would
like to explore any of these
opportunities, please contact
Paul White, VP of Client De-
velopment at 850-519-4753,
or by e-mailing paul.white@
fsitrust.com. All inquiries will
be held in strict confidence. The
sunny Florida lifestyle awaits
youl WA

Wanted:
Independent, multi-line Sales
Representative to rep our
extensive line of branded cas-
kets and urns, including Major
League Baseball, Star Trek, Pre-
cious Moments, The Vatican Li-
brary, Collegiate among others.
Demand continues to grow and
we seek qualified reps to grow
our line in the following states:
Washington, Oregon, Arizona,
Texas, Oklahoma, Mississippi,
Alabama, Florida, Wisconsin,
Minnesota, Southern California,
Colorado, Arkansas, North Car-
olina, Virginia and the country
of Mexico. Our consumer driven
marketing makes our products
fast movers in the funeral homes
you service. We pay excellent
commissions on a sliding scale;
the more you sell, the higher the
rate. Bonus program available
for top performers. Please con-
tact David DeAvila of Eternal
Image at 248-932-3333 to
discuss. s

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

Cadillac DTS

6-Doors, 24-Hour Cars, 85"-5 Doors Available to meet your every need!

LIARGEST

Cadillac Service Department in

NY e NJ - CT

e Wwdﬁ//ﬂ%{/&j oll

Cadillac Ambassador Six Door

Page B21

[ INDSAY

CADILLAC OF ALEXANDRIA

Your source for
Cadillac Professional
Vehicles.

HA i

/ 4
1

\' 2000-2004 Model Hearses & Limousines Available
= 6 Doors in Black,White and BLUE

“It's easy at” elindsay.com

Phil Mathis, M
Professional Vehicles Dept
1525 Kenwood Avenue
Alexandria, VA 22302

anager

Office (703) 647-8836
Cell (703) 906-4576
Toll  (866) 370-4515
Fax (703) 998-6062

WlNDOWS available on Hearses

Guaranteed less than 35K miles on each vehicle

"READY F'OR IMMEDIATE DELIVERY"

CALL PHIL TODAY,

pmathis@lindsaycadillac.com
lindsaycadipvd@aol.com

Sedans Eﬁ
SUvV’s - ==

AL
|.u LN

AN

Hearses - Lzmousmes
“We Have It All!”

Cadillac 24 Hour Car

J RN N
_-._;_ L _ L

Contact E. Rick Ezchner

1-866-304-8663

Fax:

718-472-0113

;':i

e

Sales and Leasing
Apply on Line at

www.citylimosales.com

Minutes from LaGuarda Rirport  Minutes from the 59th Street Bridge

LIMOUSINE SALES

43-60 NORTHERN BOULEVARD
LONG ISLAND CITY, NY 11101
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NEWSPAPER COLUMN ADVERTISING

The ““Image Building’” Way
To Increase Your Business

e This can be Your column -
published in Your local newspaper.
e With Your photo - Your byline -
Your closing message.
e |t builds identity - Increases prestige -
Always increases business.
e |t takes None of your time -

We do it all for you.
Call or write for a free brochure with
samples of published columns, cost and
details of the program.

Custom Column Service
BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...
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Help Wanted Cont’'d 9

LATE-MODEL HEARSES WANTED
Selling Outright2 Trading? TRAC Lease Ending?

BENNETTj

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100
or, offer on-line at www.hearseswanted.com

Licensed Embalmer
Experienced, reliable, indi-
vidual required for embalm-
ing, dressing, cosmetology,
casketing, transporting, in-
ventory, care of facilities and
equipment. Well organized
and excellent customer service
a must. Willingness to license
in VA. Includes evenings and
weekends. Competitive sal-
ary and benefits. Falls Church,
VA. Cover letter and resume
to laura.nemecek@sci-us.com.
E.O.E. M/F/D/V. oA

FuneralStaff Offers
Nationwide Job
Opportunities
Immediate openings for: Loca-
tion Managers; Bilingual (Eng-
lish/Spanish) Managers and
Directors, Funeral Directors,
Embalmers, Sales Managers,
and Independent Sales Rep-
resentatives! For informa-
tion on our services, visit
our website and complete
an online profile at www.
FuneralStaff.com or call
(866)386-7823. Our service
is free to candidates seeking
positions! We also offer online
CE Courses. A

TEXAS EMBALMER/
FUNERAL DIRECTOR
PORTER LORING MORTUAR-
IES, an established mortuary
in San Antonio, Texas seeks
a dual-licensed embalmer/fu-
neral director to work in our
Prep Room. We offer a pro-
fessional environment and an
excellent compensation pack-
age. EOE. Interested candi-
dates should send resume
to HR Dept Fax (210)886-
9117, e-mail bgonzales@
porterloring.com, or mail
to 1101 McCullough, San
Antonio, TX 78212. aAs

INDEPENDENT SALES
AGENTS
Established company seeking
Independent Sales Agents
nationwide to market unique
Cremation/Keepsake memo-
rial products. Handcrafted
solid wood cherry, ash, walnut
chest, urns, and presentation
bases with standard or cus-
tom personalization create a
quality heirloom memorial.
Our Keepsake Series options
include, printed tile selec-
tions, photographic reproduc-
tions and brass commemora-
tive plaques. Contact bobs@
octobercompany.com or call
(800)628-9346 9As

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &

CEMETERY NEWS
welcomes industry news!

Send us any press release related to
your firm which would be of interest to
your fellow industry professionals. All press
releases are published free of charge and at
the discretion of the publisher. Be sure to
include any photographs.

Staff additions... Staff promotions...
Graduates... Apprenticeships...
Remodeling... Moving... New Ideas...
Community Service Projects...
Anniversaries... Obituaries... Etc.

Send to:

Funeral Home & Cemetery News
PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
press_releases@nomispublications.com
www.nomispublications.com

o
R

Only with a Federal ESV-H...

OVERSIZE CASKETS
ARE NEVER A PROBLEM!

Cadillac Master Coachbuilder

1-866-304-8663

Fax: 718-472-0113
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Clearing Out Remaining 2008’s!!!

AUGUST 2008

1998 S&S Coach Cadill
Masterpiec
S&S Com,

2 Matchin g;]lggb
rcial Glass Limo

Both Are Black w/Black Leather -

ce&l
mer

|

Take Advantage Of End-0f-Year Incentives!!
All Pre-Owned Inventory MUST GO To Make Room For 2009’s

2008 Superior Coach Cadillac “Statesmen”

All Silver w/Blue Leather - Wide Floor Feature - Chrome Wheels -
Left Hand Hinge - Open Church Truck Well -
Lease For $985.00+TTL - (all or visit www.parkssuperior.com

2008 Superior Coach Cadillac “Statesmen”
All Black w/Black Leather Interior - Chrome Wheels - Open Church Truck
- Lest hand Hinge - Std. Floor - Bumper Protector Carpet -
Lease For $975.00+TTL - (all or visit www.parkssuperior.com

2008 Ea$le Coach Cadillac Coupe deFluer
All Black w/Gray Interior - Very Rare Vehicle - Full Casket Comp. - All Stainless
Steel - Flower Rack - Chrome Wheels - Customer’s Lose Is Your GAIN! - Call

For Special Pricing TODAY! - Call or visit www.parkssuperior.com

2 A7

T

2006 Federal Coach Cadillac Renaissance
All White w/Blue Leather - Only 8K Miles - One Of The First 2006 Body
Style Hearses To Come In On Trade - Call Today!!! -

Lease For $830.00+TTL - (Call or visit www.parkssuperior.com

. # s
LEASE FOR $270.00 +TTL
Dl e g =

Hearse Has Only 32K Miles -
Limo Has Only 24K Miles -
Just Traded In - Meticulously
Maintained & Ready To GO!

LEASE FOR $330.00 +TTL

2008 Superior Coach Cadillac “Statesmen”
All Black w/Gray Interior - Wide Floor Option - Bumper Protector Carpet

- Chrome Wheels - Left Hand Hinge -
Lease For $985.00+TTL - (all or visit www.parkssuperior.com

2005 Eagle Coach Cadillac Hearse
All Black w/Gray Interior - Only 17K Miles - Full Chrome Pkg. - Bumper
Protector Carpet - Chrome Wheels - Just Off Lease & Ready To GO!
Lease For $785.00+TTL - (all or visit www.parkssuperior.com

e ]

2005 Superior Coach Cadillac “Statesmen”
All Black w/Gray Leather - Left Hand Hinge - Open Well -
Chrome Wheels - Still Under Factory Warranty -
Lease For $775.00+TTL - (all or visit www.parkssuperior.com

2004 S&S Coach Cadillac “Medalist”

All Black w/Black Leather - Only 24K Miles - Chrome Wheels - Left Hand Hinge
- Under Floor Church Truck Storage -

Lease For $770.00+TTL - Call or visit www.parkssuperior.com

EXPERIENCE - VALUE
SELECTION!

VISIT US

ONLINE!

2001 Cadillac Flower Car
All Black - Extra Large Stainless Steel Flower Bed - Adjustable Flower
Rack - This Car Is In FANTASTIC Shape! -
Lease For $479.00+TTL - (all or visit www.parkssuperior.com

1999 $&S Coach Cadillac 49” 6-Door
All Black w/Blue Leather - 26,000 Miles - Very Clean - Ready To GO! -
PURCHASE $11,900.00 - (Call or visit www.parkssuperior.com

2001 Su[)erlor Coach Cadillac Statesmen
All Black - Lower Chrome Molding - Nice Shape - Ready To GO! -
Lease For $499+TTL - (all or visit www.parkssuperior.com

2004 S&S Coach Cadillac 47” Six Door Limo

All Black w/Black Leather - Chrome Wheels - Very Clean! -
Came In Trade With Matching 04 S&S Medalist Hearse -
Lease For $590.00+TTL - Call or visit www.parkssuperior.com

2001 S&S Coach Commercial Glass 6-Door
All Black - 35,000 Miles - Very Clean - One Owner - Just Came In On Trade
CALL For Pricing! - Call or visit www.parkssuperior.com

1999 S&S Comm. Glass 6-Door Limo
All Black w/Black Leather - LOW Miles - 25,000 Miles - One Owner Car
- PURCHASE - 17,900.00 - Call or visit www.parkssuperior.com

1995 Ea§le Coach Cadillac Hearse
All Black - 32,000" Miles - Very Clean Car - Amber Beacon Ray -
PURCHASE - 11,900.00 -

Call or visit www.parkssuperior.com

1996 Superior Coach Cadillac 6-Door
Black Top w/Academy Gray Paint - Blue Interior - Very Clean Car -
31,000 Miles - $5,900.00 -

Call or visit www.parkssuperior.com

1999 Federal Coach Lincoln Hearse
All Black w/Black Interior - Very Clean Inside & Out! -
Lease For $465+TTL - (all or visit www.parkssuperior.com

1994 Superior Coach Cadillac 6-Door
Black w/Black Leather - LOW MILES - Very Clean Vehicle -
PURCHASE - $5,900.00 - Call or visit www.parkssuperior.com

narkssuperior.com




