
CNBC’S “DEATH: IT’S A LIVING” PREMIERES ON THURSDAY, 
JANUARY 31ST AT 9PM ET/PT 

FIND OUT EVERYTHING YOU DIDN’T KNOW ABOUT THE BUSINESS OF DEATH 

Saying Goodbye with a Splash: http://video.cnbc.com/gallery/?play=1&video=3000139702  

Inside the Aurora Casket Company: http://video.cnbc.com/gallery/?play=1&video=3000139710  

A 21st Century Burial: http://video.cnbc.com/gallery/?play=1&video=3000139711  

How Embalming Works: http://video.cnbc.com/gallery/?play=1&video=3000139712  

Meet the Mortuary Students: http://video.cnbc.com/gallery/?play=1&video=3000139667  

CNBC Original Reported by Tyler Mathisen 

ENGLEWOOD CLIFFS, N.J., JANUARY 15, 2013—Death isn’t just a certainty, it’s an 
industry.  It’s a business where sympathy and profits go hand in hand.  

On Thursday, January 31st at 9PM ET/PT, CNBC presents “Death: It’s a Living,” a one-hour 
documentary that tells the fascinating story of a business everyone will eventually come into 
contact with, yet few understand: the $17 billion-a-year “death care” industry.  Did you know 
that casket sales rise shortly after cold and flu season – or that a new breed of entrepreneurs will 
transport your cremated remains into space?  With a fast-paced and engaging approach, CNBC’s 
Tyler Mathisen profiles the professionals who earn their living bringing people from here… to 
the hereafter. 

It’s a 24/7, fiercely competitive business and no one feels it more than the nearly 30,000 funeral 
directors around the country. CNBC goes behind-the-scenes of a family-owned funeral home 
outside Denver and follows a family grappling with a mysterious process and a list of eye-
opening prices.   Correspondent Tyler Mathisen talks to a consumer advocate and critic of the 
funeral care industry who says that too often bereaved families, unaware of their options, are 
steered towards making unnecessary choices that may not serve their interests, like purchasing a 
casket that can cost several thousand dollars or more.   

The biggest threat to the nation’s funeral home operators, who depend on casket sales, is 
cremation.  With religious and social acceptance on the rise, cremation rates exceed 40% in the 
U.S. and are climbing every year.  CNBC goes inside the largest cremation business in Illinois, 
which operates seven days a week and handles nearly 3,000 cremations a year.  The 
documentary follows this little-understood process, and explains the techniques used to address 
many families’ biggest fear: getting back the wrong remains.  As the popularity of cremation 
grows, so too does the imagination of aging Baby Boomers who’ve begun to honor themselves 
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and their loved ones in new and different ways; today, ashes can be compressed into a diamond, 
sunk into an undersea reef, blasted into fireworks, or sent into space atop a rocket.   

CNBC follows Frank Mauriello, a man with a most unusual job: he’s a travelling casket 
salesman.  Mauriello works for the Indiana-based Aurora Casket Company, which produces and 
ships almost 500 caskets a day.  Viewers go inside the factory where rolls of steel, bronze and 
copper can become a $15,000 final resting place in a matter of hours.  Like its competitors in this 
billion-dollar sector, Aurora is threatened by rising cremation rates, so it’s making 
accommodations: today it offers new colors inspired by automotive trends, and plus-sized coffins 
with enhanced widths to accommodate increasing obesity rates. 

Although “death care” is often thought of as a recession-proof industry, revenues have been tight 
for most of the 50,000 cemeteries in the U.S. CNBC goes inside the strange business of 
cemeteries: real estate businesses where land—and new income—inevitably run out, but the 
pricey promise to maintain every gravesite remains.  Many cemeteries are trying to change their 
image from eerie to entertaining by hosting outdoor movies and renting out reception halls 
hoping future guests might one day become future customers. 

And, CNBC travels to Charlotte, NC, where 6,000 funeral professionals have put their consoling 
on hold for the industry event of the year—the annual gathering of the National Funeral 
Directors Association.  CNBC takes viewers on a fascinating tour among hundreds of exhibitors 
showing off the latest and greatest advances in the death care industry, from automated body 
lifters to biodegradable urns.   

Mitch Weitzner is the Senior Executive Producer of “Death: It’s A Living.”  Mary Noonan is the 
Senior Producer and James Segelstein is the Producer.  Ray Borelli is the Senior Vice President 
of Strategic Research, Scheduling and Long Form Programming. 

About CNBC 

With CNBC in the U.S., CNBC in Asia Pacific, CNBC in Europe, Middle East and Africa, 
CNBC World and CNBC HD+, CNBC is the recognized world leader in business news and 
provides real-time financial market coverage and business information to more than 395 million 
homes worldwide, including more than 100 million households in the United States and Canada. 
CNBC also provides daily business updates to 400 million households across China. The 
network's 16 live hours a day of business programming in North America (weekdays from 4:00 
a.m. - 8:00 p.m. ET) is produced at CNBC's global headquarters in Englewood Cliffs, N.J., and 
includes reports from CNBC News bureaus worldwide.  

CNBC also has a vast portfolio of digital products, which deliver real-time financial market news 
and information across a variety of platforms. These include CNBC.com, the online destination 
for global business; CNBC PRO, the premium, integrated desktop/mobile service that provides 



real-time global market data and live access to CNBC global programming; and a suite of CNBC 
Mobile products including the CNBC Real-Time iPhone and iPad Apps. 


